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00pa30BaTeNLHOTO MpoIiecca Mo AUCIUILTHHE

1. HammMeHnoBanue JMCHUILIHHBI




«MHOCTpaHHBIN S3BIK B TPOPECCHOHATILHON cdhepe

2. [lepeyeHb MUIAHUPYEMBIX Pe3yJIbTATOB 0CBOEHHsI 00pa30BaTeJIbHOM MPO-

rpaMmMbl (nepeqeﬂb KOMHeTeHHHﬁ) C YKa3aHMEM HHAHUKATOPOB UX NOCTHKE-

HMS U IUIAHUPYEMBbIX Pe3yJbTATOB 00y4eHHs M0 JUCUUILIUHE

HSATHh 3HAHWUS WHOCTpPAH-
HOTO sI3bIKa HAa YpPOBHE,|
ITOCTATOYHOM 1T MEXK-
IMTMYHOCTHOI'O OOIIEHUS,
yaeOHoi u mpodeccuo-
HAJbHOM JEeATCIBHOCTH

S3BIK B MEKJINYHOCTHOM 00-
HIEHUd U TpodeccuoHanb-
HOU JIeITeIbHOCTH, BEIOMpast
COOTBETCTBYIOIME BepOalib-
HbIE U HeBepOalbHBIE Cpe/I-
CTBa KOMMYHUKAIUH.

Kon HanmenoBanue WNunukatopel noctuxkenust | Pesynbrarel 00yuenus (yme-
KOMIIe- KOMIIETEHIINH KOMIIETEHIINH HUS ¥ 3HaHUS), COOTHECEH-
TEHIUU HBIE C UHAUKATOPaMH JIOCTU-

YKEHUS KOMIIETEHLIUN
IIKH- |Cnocobnocts co3paa- | 1.Co3maeT KOMMYHUKAIIMOH- 3HaTh: HOpPMBI HHO-
1 BaTb  KOMMYHUKAlU- | HbIE IPOJIYKTHI B (popme Tek- CTPaHHOTO SI3bIKa
OHHBIE IPOAYKTHI, BOC- | CTa, ayJJMO- U BUAECOMATEPH-
TpeOOBaHHBIE  OOIIe- | aJI0B, MHTEPHET-KOHTEHTA. YMeTh: 0QOpMIISTH Me-
CTBOM M KOMMYHHKa- JIMATEeKCThl B IMUCHMEH-
IUOHHBIMU HMHJYCTPH- HOM, ayJIuajJbHOH U BH-
aMH, B popme Tekcra, 3yallbHOM (OopMe Kak B
ayuo- U BuUAEOMare- pa3HOM ¢opmare
pHanos, UHTEpHET-
KOHTCHTA B COOTBET™ | 5 "oy hekTnpyer cosnanmbie SHaTL: CTDYKTYDY KOMMYHH-
CTBHH ¢ HOpMaMH pyc- | -~ PP py ot KallMOHHBIX MIPOJYKTOB
KOMMYHHMKAIIMOHHbIE  TIpPO-
CKOTO U MHOCTPAHHOTO
IOYKTBl B COOTBETCTBUM C | YMeTh: BHOCUThH CTHUIIHCTH-
S3BIKOB, OCOOEHHOCTSI-
HOpMaMu HHOCTPAHHOI'O | YeCKHE MTPaBKU, B COOTBET-
MU MHBIX 3HAKOBBIX
crHCTeM A3bIKA, 0COOEHHOCTSIMHM | CTBHH C HOPMaMU PyCCKOTO U
MHBIX 3HAKOBBIX CUCTEM. MHOCTPAHHOTI'O 513bIKOB
YK-3 (CnocoOHocts  mpume- 1.Mcronb3yer MHOCTpaHHBIH | 3HATH:

-TIpaBWJIa JIEJIOBOTO PEYEBOTO
ATHKETa B MPO(HECCHOHATBLHO-
JIEJIOBOM OOIIEHMH;
-IMAJIOTUYECKUEe M MOHOJIO-
rudeckue (GopMbl KOMMYHU-
Kallid ¥ UX OCOOEHHOCTH,
YMmeTh:

-aJICKBaTHO HCIIOJIB30BATh
KOMMYHHUKATUBHBIE TEXHOJIO-
MM B IpoIecce aKaJeMude-
CKOro U mpo¢hecCuOHaIBLHOTO
B3aNMMOICHCTBHS

2. Peanusyer Ha MHOCTpaH-
HOM $I3bIKE KOMMYHHKATHB-
HblE HAaMEPEHHUs YCTHO H
MMCBbMEHHO, UCTIONb3Ys
COBpPEMEHHbIE HMH(pOpMaLHU-
OHHO-KOMMYHUKAaI[MOHHbIE
TEXHOJIOTHH.

3HaTh:

- CTPYKTYpHBIE U S3BI-
KOBBIC MOJCHHU JJIs1 OIH-
canusi  mnpodeccroHalb-
HOM U HCCIIEIOBATEIHCKOM
JIEATEIIbHOCTU B YCTHOU M
NUChbMEHHOU (hopMme;




Ymers:

- MpaBWJIbHO  HCHOJb30-
BaTh TEPMHHOJIO-THYE-
CKMI anmapar B MUCbMEH-
HOM ¥ yCTHOU pedu B IIPO-
1ecce JIeoBOro, mnpodec-
CHOHAJIbHOTO M HAy4YHOTO
o0IIeHN,

-y4acTBOBaTh B JHAJIOTHU-
yeckux (opmax (amckyc-
cus v Jp.) o01e-
HUS B CUTyalusx npodec-
CHOHAJIHO-JIENIOBOTO  00-
HICHMUS,

3. Ucnonb3yer npuemsl myo-
JTUYHOM pe4YH U JEeNIOBOTO U
npoeCCHOHATBHOTO  JTHC-
Kypca Ha HHOCTPAHHOM SI3bI-
Ke.

3HaTh:

- Ipo(heCCHOHATTLHYIO TEP-
MMHOJIOTHIO;

- CTPYKTypy Npe3eHTa-
MU U TIpodeccuo-
HAJIBHBIX TEKCTOB Ha
npodeccuoHanbHO-e-
JIOBYIO TEMY;

— CTaHOAapTHBIC LCIIU U
3aJ1auu JICJIOBBIX Tepe-
TOBOPOB; COIIHO-
KYJIbTypHBIE OCOOCH-
HOCTH BEJICHHS JIEII0-
BBIX TIEPETOBOPOB;
KOMMYHHKAaTHBHO-
nparMaTu4eckue u
JKaHPOBbIE OCOOEHHO-
CTH TIEPETOBOPOB

YmMmerb:

- Aenatrb COOOIICHUsI O pe-
3yJbTaTax HWCCIEeIOBAHUS/
MIEPErOBOPOB;

- KpaTKO u3jaraTb COJAEp-
KaHWE CHeIHalbHBIX CTa-
Telt;

- BECTH HAY4YHYIO/TIPO-
(deccCHOHaIBHYIO JTUC-
KyCCHIO B  COOTBET-
CTBUU C HOpMaMu
HAYYHOT'O 3TUKETA,

— ONpenensiTh LeIH U 3a-
Jlauu MepPEeroBOPOB; UC-
MOJIb30BaTh  YHUBEP-
CallbHbIE KOMMYHHKa-
TUBHBIC CTPATCrUu U
MIPUEMBI JICTTOBBIX
NIEPEroBOpPOB; OMpeze-




JSTh ¥ YYUTHIBATH CO-
LAOKYJIbTYPHBIE u
YKaHPOBBIE OCOOEHHO-
CTH IIEPETOBOPOB.

4. JleMOHCTpHUpYET BIaJACHUS
OCHOBaMHU  aKaJeMHUYeCKOU
KOMMYHHKAIIUA ¥ PEUCBOTO
ATHUKETa W3y4yaeMOro HWHO-
CTPAHHOTO SI3bIKA.

3HaTh:

- crienu(p UKy THATOTUIECKON
¥ MOHOJIOTHYECKOW PEYH B
cthepe mpodeccnoHaATBEHOM
KOMMYHUKAIHH;

- OCHOBHBIE TTpaBHUJIa apry-
MEHTHPOBAHHOTO U JIOTHYHO-
IO TIOCTPOCHUS BBICKA3bIBa-
HU UT 00CYKICHUS
po0JIeM U TEHJIEHIUH B MPO-
(beccroHaTBHOM IeATEIbHO-
CTH,

Ymern:
- TOJB30BaThes  OOIIe-
OPUHATBIME  (hopMamMHu

npodeccruoHaIbHO-JIe-
JIOBOTO OOIIEHUS | TIO0-
HUMATh UX;

- HAXOJWTh U U3BIICKATH
uHoOpMaI0 MpU UTe-
HUM y4eOHOM, crpaBoy-
HOMH, mpodeccuoHaTbLHON
JTUTEpPaTypbl B COOTBET-
CTBUU C KOHKPETHOM IIe-
TIBIO;

5. I'pamotHO U 3¢ dekTuBHO
HOJB3YeTCd  MHOS3BIYHBIMU
UCTOYHHUKAMU UH(DOpMAITUH.

3HaTth:

- cnenupuky paboThI C UH-
(dhopMaImoOHHBIMU Oa3amMu
JAHHBIX, CAUTaMU HAYYHBIX
JKYpPHAJIOB U MEXTyHApO/I-
HBIX TPOGECCUOHTIBHBIX Op-
raHu3aIuim;

- 0COOEHHOCTH TEPMHUHOJIIO-
THYECKOro anrmapara, CTuie-
BOTO ¥ TPAMMATHYECKOTO
o(opMIIeHHS JOKYMEHTOB B
poliecce JIeJI0BOro U Mpo-
(dheccroHaIBLHOTO OOIICHUS;

Ymern:
- OIOMpATh JUTEPATYPY IO
TE€ME HCCIIe0BaHMUs,
0pOpPMIISITH CITUCOK, COCTa-
BHUTh aHHOTAIIUIO U pedepar
10 IPOYUTAHHOU JIUTEPATY-

pe;




- IPEJICTaBUTh CBOIO
TOYKY 3PEHUS O MPOYH-
TaHHOM JIUTEpaType,
-IIPUHUMATh Y4acTHE B
oOMEHEe MHCHUSMH B
MMUCbMEHHOM M YCTHOM

dbopme.

6. Ilpogyuupyer Ha uHO-
CTPAaHHOM SI3bIKE€ IHUChMEH-
HbIE pPeYeBbIC MPOU3BEACHUS
B COOTBETCTBHHM C KOMMYHH-
KaTUBHOM 3a7aueH.

3HaThb;

BHUABI IMHUCHbMEHHOU
TOKYMEHTalluu B
npodeccruoHaIbHO-
JIeN0BOil cdepe;
OCOOEHHOCTH yCT-
HOM U IMHUCHLMEHHOM
dbopM KOMMYHHUKa-
IIUY; TIpaBUa KOM-
MyHUKAIMH, OCY-
IIECTBIISIEMONA  IIO-
CpPE/ICTBOM COBpe-
MEHHBIX HH(pOpMa-
IUOHHO-KOMMYHHU-
KAaTHBHBIX TEXHO-
JIOTHH.

Ymern:
-IPONYyIUPOBATH
BUIBI  aKaJeMHUYe-
CKoro u mpodec-
CHUOHAJIBHOTO THUCh-
Ma, TakMe  Kak
Mpecc-peNn3, OTYeT
U TI.
- COCTaBIIAITH Jie-
JIOBBIE THCHMA
U JIOKyMEHTHI,
OTHOCSITIIHECS K
cthepe mpodec-
CUOHAJIBHOU
NEeSITETTHHOCTH.
- aHaIM3UpPOBATh
COIIMAJIBHO-
TICUXOJIOTHYe-
ckue (QeHome-
HBl JIMYHOTO U
npodeccuo-
HAJILHOTO  00-
HICHUS, TIPHMe-
HATh  3HAHUsA
NpaBUI KOMMY-
HUKAIlMK  TIpU
OCYIIIECTBIIC-
HUU TINCHMCH-




HBIX  JIEJIOBBIX
KOHTakTOB U
IIPOBEIEHUU
JICJIOBBIX Tepe-
rOBOPOB Ha
MHOCTPaHHOM
A3BIKE; ne-
MOHCTPUPOBAThH
aZIcKBaTHOE pe-
YeBoe IOBee-
HUE, Y4YUTHIBas
3¢ deKTUBHbBIE
CTpaTeruu  u
TaKTUKH  KOM-
MYHMKallUM Ha
MHOCTPaHHOM
A3bIKE C  HC-
M0JIb30BaHUEM
COBPEMEHHBIX
UH(}pOpMaINoH-
HO-KOMMYHH-
KAaTUBHBIX TeX-
HOJIOTUH.

3. MecTO JTUCHMILUIMHBI B CTPYKTYpe 00pa30BaTe/IbHOI MPOrpaMMbl

Juctunnuna « THOCTpaHHBIN S3bIK B MPOPECCUOHAIBHON chepey OTHOCUTCS

K 00s13aTeNbHOM YyacTu o01enpodhecCHOHAIIBHOTO 1IUKIIA, TI0 HAMTPABJICHUIO MOJI0-

toBKH 42.03.01 - Pexknama u cBs3u ¢ obmrectBeHHOCTRIO, Ol «Pekiama u cBsI3U ¢

OOLIECTBEHHOCTHIO», Mpoduiu: « MHTerpupoBaHHbIE KOMMYHUKaLUW», «MeauanH-

HoBaruny, OIl «CBsi3u ¢ OOILIECTBEHHOCTHIO B IIOJUTHKE M OusHece /Public

Relations in Politics and Business», mpoduib: «CBsi3u ¢ 001IeCTBEHHOCTHIO B MO-

mutrke 1 ousHece/ Public Relations in Politics and Business».

4. O0BeM TUCHUMILINHBI B 32aYe€THBIX ¢JHHUAIIAX H aKAJJeMHUYECKHX 4acax ¢

BBIACJICHHUEM o0bema ayI[HTOpHOﬁ (JIeKIII/II/I, CeMI/lHapLI) H CaMOCTOsA-

TeJbHON PadoThl 00Y4AIOIIMXCS

Tabmuma 1
Bup y4yeOHoli padoThl 10 JUCHHUILJIMHE Bcero Cemectp 5 Cemectp 6
(B 3/e 1 ya- (B yacax) (B yacax)
cax)




Oo61mast Tpy10eMKOCTb TUCHHILTHHBI 5 3.¢./1804 72 108
Konmaxmmnasn pavoma - Ayoumopnwie 86 34 52
3anamus
Jlexyuu - - -
CemuHapbl, npakmuyeckue 3aHsamusl 86 34 52
Camocmoamenvnasa paboma 94 38 56
Bua texymero KoHTpoIst Konrponbnas | KontponsHas | KoHnTponbHas
pabota pabota pabota
Bun npomexyTouHOM aTTecTanuu 3ayer/DK3a- 3aueT DK3aMeH
MEH
5.

5. Copep:xkaHue IMCHUILIMHBI, CTPYKTYPHPOBAHHOE 10 TeMaM (pa3eam)
AMCHUIUIMHBI ¢ YKA3aHUEM UX 00bEMOB (B aKkajeMHYeCKUX 4acax) U BH-
0B Y4eOHbIX 3aHATHH

5.1. CoaeprkaHue TUCUMILJIMHBI
U BOT 00I1IeCTBEHHOE MHEHbBE!
[IpyxuHa yecTy, Hal1 KyMHup!
N BoT Ha yeM BepTUTCS MHUp!
A.C. Ilymkun

S cemecTp

Tema 1. KopnopatnBHas KynbTypa: IPOU3BOAUTEIBHOCTD TPYJAa U BO3HATpaXKie-
HUs. D(PPexTrBHBIE KOMMYHUKAIIMKM U TIEPETOBOPHI (paboTa ¢ HEraTUBHOM 0OpaT-
HOM CBS3bIO; aHAU3 MPOEKTOB; BeJieHHEe UTOroBbiX BeTpeu). / Corporate Culture:
Performance and Rewards. Negotiation and Communication Skills (Managing Neg-

ative Feedback, Reviewing Reports, Leading and Participating in Review Meetings;

Positive Comments and Constructive Critisism).

Tema 2. Kogekc npodeccuonansHoro nopeaeHus u 3tuku PR. Konnenmus tpoi-
HOro kpurepus. lIponBukeHnue ToBapa WM yCIyrW. YIIPaBlICHHE pemyTauuen

koMranuu. HoBeie a3 pextrBHbIC TPUHIMIBI PR: OTKPBITOCTH M UCKPEHHOCTH. Dd-



(bexTUBHbIE KOMMYHHUKAIIUHU U TIEPErOBOPHI (03BYUHBAHHE OTIACEHUN/PUCKOB U MPU-
HTHE Mep 10 UX ycTpaHeHuto). MHbopmMaoHHbIi O10IeTeHb KOMIaHUU. /
Ethical Code in PR. The Triple Bottom Line. Promoting a Product or Service. An
Action Plan to Maintain Ethical Reputation. Core Principles of Effective PR:
Transparency in Business. Negotiation and Communication Skills (Voicing and

Responding to Concerns). Company Newsletter.

6 cemectp

Tema 3. DddexTrBHOE ynpaBieHUE BpeMeHeM U TipoiieccaMu. DPHEKTUBHBIE KOM-
MYHMKAIIMM ¥ TEPEeroBOpbl (OTBETHI HA 3JIEKTPOHHYIO IMOUTY; pELICHUE MpodieMm;
OOLIEHUE C «TPYIHBIMU JIIOJAbMI» Ha padoTe). O0bsicHuTeNbHas 3anucka. [loaro-
TOBKAa U y4acTHe B MEXIyHApOJIHBIX BbhIcTaBKax. / Time Management. Negotiation
and Communication Skills (Following up on Emails; Problem Solving; Dealing with
Difficult People at Work). An Email Giving Reasons. Planning and Participating in

a Trade Fair.

Tema 4. Ynpasienne uaMeHeHussMu. Apantanus operna. IP(HEeKTUBHbIE KOMMY-
HUKAallUU U TIePeroBopbl (METOJ MO3TOBOIO IITypMa; OOCYKIEHHE BapUaHTOB pa3-
BUTHS COOBITUI; CITOCOOBI yIIpaBJIE€HUsI CIIyXOB B opranuzaiuu). Madopmannonnoe
cooO1eHue s npeccel (mpecc-penus). YO0exaeHne U apryMeHTalul B peKiiame.
TpancMmenuitHbIN CTOPUTEITUHT. AITOPUTMBI co3/1aHus HappaTuBoB. / Change Man-
agement. Adaptability in Branding. Negotiation and Communication Skills (Brain-
storming. Discussing Future Options. Putting a Stop to Rumours). Press-release.

Persuasion Techniques. Storytelling Techniques.

5.2. Y4yeOHO-TEMATHYECKHUH MJIAH

Tabauna 2

TpyroémMkocTs B yacax

Hanmenosanue rem (pas- Koutaktuas padora | Camo- | g,
feJ10B) MucHUIIMHLL | Beer | Ayutopnas pa6o- | cTos- OpPMBbI TEKYIIETo

0 KOHTPOJISl ycIeBa-

Ta Teslb-

10



Jlex
1805051

Cemu-
HapCKue
H/unu
MIPAKTH-
YECKHE
3aHATHA

Has
pabo-
TA

E€MOCTH

1. KopriopatuBHas KyJabTy-
pa: MPOU3BOAUTENBHOCTh
TpyZAa ¥ BO3HATPAXKICHHS.
D¢ dexTuBHBIE KOMMYHH-
Kallu¥ U TIeperoBopsl (pa-
00Ta c HeraTUBHOU 00part-
HOM CBSI3bI0; aHAIN3
IIPOEKTOB; BEJCHNUE UTOTO-
BBIX BCTpPEY).

36

17

17

19

YCTHBIN OITPOC; KOJI-
JIOKBUYMBI U TIpe-
CTaBJICHUE CUTYaIlH-
OHHOTO 33JIaHHsI B
napax ¥ MHHHA-TPYTI-
nax, Harpumep pabo-
Ta C HETaTUBHOM
00paTHO# CBA3BIO
KITUEHTA WU COTPY/-
HuKa (pair and mini-
group discussion);
paboTa CO CIIO)KHBIMU
KITUECHTAMH U YMOIIU-
OHAJIbHO HAIPSDKEH-
HBIMH CUTYaIlASIMU;
MO3TOBOH IITYPM;
pasHbie BUABI U (op-
MBI TIPE3CHTAINN
(aynuozanuch ¢ aHa-
JINTUKOM JaHHBIHN,
PowerPoint-nipe3en-
TaIysl, OTYET 1O
IPOEKTaM U 0 paboTe
COTPYAHUKOB U TH);
aHau3 OpeH/10B U
KEHMCOB; OHJIANH Te-
CTBI U 3aJJaHHUSI 110
MIOBTOPY I'paMMaTH-
KW, OTYET OLICHKH
nesitenbHOCTH (Per-
formance Review
Summary).

2. Konexc npodeccro-
HaJIbHOT'O IIOBEJICHUS U
stuku PR. Konnemnmnus
TpoitHoro kpurepus. [Ipo-
JBMKEHHE TOBapa WU
yCIyTd. YIIpaBJICHUE pe-
nyTtauueit kommnanuu. Ho-
BbIe 3 (EKTUBHBIC TPUH-
uunsl PR: OTKpBITOCTD M
UCKPEHHOCTh. DPPEKTHB-
Hble KOMMYHHKAIUH U
NIEPEroBOpsI (03BYUHBAHUE

36

17

17

19

YCTHBIN OIPOC; KOJI-
JIOKBUYMBI U TIpe/-
CTaBJICHUE CUTYallU-
OHHOTO 33J]aHusl B
napax ¥ MUHU-TPYTI-
nax (pair and mini-
group discussion);
MO3TOBOM LITYPM IO
aKTyaJIbHBIM BOIIPO-
caM 3Tuku B PR;
pasHbie BUIBI U op-
MBI Mpe3eHTaui (Bu-
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OIACeHUI/PUCKOB U MPH-
HSTHE MEp TI0 UX yCTpaHe-
Hut0). MHpOopManoHHBIH
OroJIyIeTeHb KOMITAHUU.

neopoiiik, Power-
Point-npe3enTanus,
paboTa ¢ HOBOCTSIMH
¥ HOBOCTHBIMH 0J10-
ramu U TA); aHAIH3
MPOIYKTA U YCIIYT;
OHJIAlH TECTHI U 3a-
JAHUS 110 TIOBTOPY
rpaMMaTukKu; UHGOP-
MalMOHHLIHN OroJjiie-
TE€Hb KOMIIAaHUU
(Company Newslet-
ter).

Hroro 3a 5 cemectp

72

34

34

38

CornacHo yueOGHOMY
TUTAHY: KOHTPOJIbHAS
pabora

3. DddexTuBHOE ynpaBiie-
HUE BPEMEHEM H IPOIIeC-
camu. D(pPeKTUBHBIC KOM-
MYHUKAaIlUU U IEPErOBOPHI
(OTBETHI HA DIICKTPOHHYIO
MOYTY; peUIeHne MpooIeM;
OOIIIEHUE C «TPYAHBIMH
oMUy Ha padore). O0b-
SICHUTEIIbHAS 3aITUCKA.
IToaroroBka u y4actue B
MEXTyHapOIHbBIX BBICTaB-
Kax.

54

26

26

28

YCTHBIH OMPOC; Tpe/-
CTaBJICHHE CUTYaIlU-
OHHOTO 33JIaHHS
U/WITN POJIEBOM UTPHI
B TIapax U MHHU-
rpymmax (pair and
mini-group discus-
sion, HanpuMmep, 00-
HICHUE C «TPYIHBIMH
JTIOABMIY Ha paboTe
WIN y4acThe B MEX-
JIyHapOJHOU BBICTaB-
K€; MO3TOBOH IMITYPM
10 BOIIPOCaM YIIpaB-
JICHUSI BPEMEHEM;
pa3Hbie BUABI U (op-
MBI Tipe3eHTaIui (BU-
JICOPOJIHK, Ay I103a-
MMCh-0TBET; Power-
Point-nipe3enTarus,
aHaJu3 MPoOJIEMBbI U
METOJIOB €€ pele-
HMS, OHJIAMH TECTHI B
3aJlaHus TI0 TTIOBTOPY
rpaMMaTHKH; 00bsIC-
HUTEIIbHAS 3aIHiCKa
(An Email Giving
Reasons)

4. YrpaBiieHue U3MEHEHU-
ssMu. Ananranus OpeHa.
D¢ dexTuBHBIE KOMMYHH-
KAl ¥ TIePEeroBOPHI (Me-
TOJI MO3TOBOT'O MITYPMa;
o0CyXIeHIEe BapHAHTOB

54

26

26

28

YCTHBIH OIIPOC; Mpe.-
CTaBIICHHE CUTYaIlH-
OHHOTO 33JIaHHs
U/WIIHA POJIEBOM UTPbI
B Ilapax ¥ MUHU-
rpynnax (pair and

12




pa3BUTHs COOBITUH;
CHOCOOBI YIIpaBJIeHUS CIIy-
XOB B opranusanuu). u-
dhopmarmonHoe cooOriie-
HUE JUI pecchl (pecc-
penu3). YoexaeHue u ap-
TYMEHTALUU B peKJIaMe.
TpancmenuitHbINA CTOPH-
TEJUTUHT. aJITOPUTMBbI
CO3JIaHMsI HAPPATHBOB.

mini-group discus-
sion, HapuMep, Mpu-
Mephl yOexIeHHs U
apryMeHTalluy; aHa-
113 OpeH/I0B U Keil-
COB; MO3TOBOI1
HITYpM 110 BOIIPOCam
yTIpaBJICHUS H3MCHE-
HUSIMU U JIOCTUKEHU-
€M IIeJIH; Pa3HbIC BH-
Ib1 M (OPMBI ITpe3eH-
Tanui (BUIEOPOIIUK,
ay/IM03aIUCh-OTBET;
PowerPoint-nipe3en-
TaIusl, aHau3
po0JIeMbl U METO-
JIOB €€ peIleHHs; OH-
JIaliH TECTHI U 3a]1a-
HUSI 110 TIOBTOPY
rpamMMaTUuKH; HHPOP-
MaIlMOHHOE coo01Ie-
HUE JUIS IPECCHI
(Press-release); me-
TOJIBI YOSKISHUS,
pPUTOPUYECKHE U CTHU-
JMCTUYECKUE TIpHe-
MBI B peKJIaMe; TeX-
HUKHU CTOPUTEIUIHHT.

Hroro 3a 6 cemectp 108 | 52 52 56 | Cormnacno yueOHOMY
IUTaHy: KOHTPOJIbHAS
paborta

B nenom no nucuuruinze 180 | 86 86 94 | CornacHo yueOHOMY
IUIaHY: J1BE
KOHTPOJIbHBIE pabo-
THI

Hroro B % 100% | 48% 100% 52 %

*00beM KOHTAaKTHOU pabOThl B 0OYHO-3a0YHOM/3a0uHOM (popMax 0OyUeHHS U WH/IH-
BU/IyaJIbHBIX YYEOHBIX IJIaHAX OMPEAEISETCS COOTBETCTBYIOIMMHU YUECOHBIMU TIIA-
Hamu. Tembl, peann3yeMblie B BUIC€ KOHTAKTHOW pabOThI, ONPEACIISIOTCS TPEro ia-
BaTeJIEM CaMOCTOSATENbHO, HCXOS U3 YPOBHS UX CIOXKHOCTH.

5.3. CoaeprkaHue NPaAKTHYECKUX M CEMUHAPCKUX 3aHATHI
Tabmuma 3

Haumenona-
HHe TeM (pa3-
J1eJI0B) M CIIM-

ILJIMHbI

IlepeyeHb BOIpocoB
AJIs1 00CY KIeHUs Ha
ceMHMHapax, NpaKTuye-
CKHX 3aHSATHSIX, PEKO-

®opMbI POBEACHUSA 3AHATHH
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MeH/yeMble HCTOYHH-
KM U3 pa3jaeioB 8,9
(Yyxa3bIBaeTcsi pa3ae
U MOPS/IKOBBIA HOMeEp
HCTOYHHNKA)

1. Kopnopa-
TUBHAS
KyJIbTypa:
MIPOU3BOIH-
TEIbHOCTH TPY-
Jla ¥ BO3HArpa-
KAeHUs. DP-
(dexTuBHbIE
KOMMYHHKa-
IIUU ¥ TIePETO-
BOpHI (paboTa ¢
HETaTUBHOMN
0o0paTHO# CBsI-
3b10; aHAJIN3
MIPOEKTOB; Be-
JIEHUE UTOTO-
BBIX BCTpEY).

KopnopatuBHas KynsTy-
pa: OpeH1, UMUK, pe-
nyrauus. UMumx u
Opena. DPPEeKTUBHOCTH
TpyZJa 1 BO3HArpaxkie-
Hue. Camornpe3eHTarus.
Soft Skills: kak maBaThb
s deKTHBHYIO 00paT-
HyI0 cBs3b. [lonsiTHE,
MIpaBWIIa U TIPUEMEI CTO-
putennuara. CToputen-
JIMHT KaK HappaTUBHAS
npakTuka. TexHomorus
CO3/IaHUS TEKCTa UCTO-
puu ycrniexa B opmare
«CTOPHUTEJUIUHTY C HC-
MOJIb30BAHUEM MYJIbTH-
MEIMUHBIX HHCTPYMEH-
ToB ((poTo, BUaEO, TIE-
YaTHOTO TEKCTa, rpadu-
KM, aHUMAaIUH 1 TIp).
Opranu3zanus TpaHcMme-
JTa TIOBECTBOBAHUS «HC-
TOPUU yCIIeXay.
Pexomenayembie nc-
TouHuKH: 8.1; 8.2; 9

Yrenue:

Ilonumanue ocHo8HO20 codepxcanus mekcma u

sanpawusaemotl uHgopmayuu u 0emaibHoe noHU-

Manue mekcma.

- MyONULUCTUYECKHE TEKCThl MO 0003HAaYeHHON
TEMaTHUKE;

- TpU HEOOXOJIMMOCTH aJIeKBaTHBIN mepeBo (ycT-
HBII U TMCHhMCHHBIN ) YIeOHBIX TEKCTOB B PAMKaX
NPOWICHHOW TEMATUKH;

Ocmvicrennoe umenue:

- IOHUMATh CYTh JIFOOOTO TEKCTa;

- KPUTHYECKU MBICITUTH;

- OBICTPO aHATM3UPOBATH Pa3HbIEC TUIIHI TEKCTOB;

- OTHENATH (HaKTHI OT OLIEHOYHBIX CYKICHHIA,

- OTJIMYaTh MPaBAMBYI0 MH(OPMAILIUIO OT JIOMBIC-
JI0B;

- YMEeTh HaxoJuTh JOCTOBEpHYIO H(OpMaLUI0 B
CETH MHTCPHET;

- NOJAEePKHUBATh JHUCKYCCUIO, (OpPMYIHUPOBATH
Y OTCTauBaTh CBOIO IMO3HIIUIO B TUAJIOTE;

- HE OTBJIEKAThCS OT YTEHUS B JIIOOON 00CTaHOBKe.

Ayauposanmue:

- IpOBepKa 00I11eT0 MOHUMAaHHUS TeKCTa (YTBepxK/e-

HUS: TPABWIbHBIC, HENPABWIbHBIC, HEYIOMSHY-

ThIC),

-TIpOBEPKa JCTATLHOTO TIOHMMaHHUs (OTBETHI Ha

BOIIPOCHI);

- TPOCIyIIaTh TEKCT W BCTABUTH MPOMYIICHHBIC
CJIOBa B MPEIOKECHUSIX;

- MPOCIyIIaTh TEKCT M HAWTH PYyCCKUN\aHTIIHIiA-
CKUU SKBUBAJICHT CJIOB B MapayljieIbHOM CTOJO-
1e.

I'oBopeHnmne:

- MOHOJIOT-IOKJIa/] (O KOPIIOPATHUBHOU KYJIbTYypE U

3¢ pexTUBHOCTH TPYa);

- IUanor-oocyxaeHue (0 pa3HUIe MOTHBALIUN);

-MOHOJIOT-TIpe3eHTanus (0 JTUIYHOM OpeH/e);

- KPYTJIBIA CTOM (0 MOJIEJSX IMOBEJCHHS B OpraHHU-

3aIusx);

- BUJCOPOJIMK (CaMONPE3EHTALINSA);

- aHAJIU3 M 00CY’KJIeHHE Keiica (1Mo 0003HaYeHHON

npobiemMaTuke).

Iucemo:

- 3aIMCh OCHOBHBIX MBICJICH U ()aKTOB U3 ayIUO-

TEKCTOB M TEKCTOB Il YTEHUS 110 U3y4aeMoii Te-

Me.
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2. Konexc npo-
dbeccroHab-
HOTO NOBEIE-
HUS ¥ 3TUKU
PR. Konuen-
1Yl TPOMHOTO
KpUTEPUS.
[IponBuxenue
TOBapa WK
YCIIyTH.
Ynpasnenue
penyranuen
komnaHuu. Ho-
Bble 3 PeKTuB-
HBIE IIPUHLIUIIBI
PR: oTkpBI-
TOCTb U UC-
KPEHHOCTb.
O¢pdexTruBHBIE
KOMMYHHKa-
LIUU U NIEPETO-
BOPBHI (03BYYH-
BaHUE olace-
HUI/pPUCKOB U
IIPUHATHE MEP
0 UX YCTpa-
HeHuto). MH-
dbopmarron-
HBII OroJIIe-
TEHb KOMIIa-
HUMU.

Buner mpodeccronanb-
HOW STHKH. DTHKa cde-
pBl  IpEeNNpUHUMATEIb-
ctBa. KoprnopaTtuBHOCTB
Y KOpIIOpaTUBHAs 3THKA.
DThueckass M KopIropa-
TUBHAsl COIMAJIbHAsI OT-
BETCTBEHHOCTh OpTaHMU-
3alUd. DTHYECKUH KO-
JIEKC OpPTaHu3alud U ero
cTpykTypa. Poccuiickuii
KOJIEKC MPOQeCCHOHATb-
HBIX U OTUYECKHUX MPHUH-
LIUIIOB MOBEJCHUS B ce-
pe PR. Koudmukrer u
MyTH WX TPEOAOTICHHUS.
[IpakTuka MeTo/a
MO3TOBOTO MITYypMa Kak
crioco0a pelieHus 3a1au.
Pexomennyemsoie Hnc-
TouHHKHU: 8.1;8.2; 9

Yrenue:

Ilonumanue ocHo8HO20 codepocanus mekcma U

3anpawusaemorl uHgopmayuu u 0emaibHoe noHU-

Mauue mexkcma.

- TMyOJUIKUCTUYECKHE TEKCThl MO 0003HAaYCHHOMN
TEMaTHUKE;

- TIpu HEOOXOJMMOCTH aJIeKBaTHBIN mepeBo (ycT-
HBI U TTMCHMCHHBIN ) YIeOHBIX TEKCTOB B PaMKaX
MPONJECHHON TEMATUKH;

Ocmbicrennoe umenue:

- IOHUMATh CYTh JIFOOOTO TEKCTA;

- KPUTHYECKU MBICIUTH;

- OBICTPO aHATM3UPOBATH Pa3HbIC TUIIHI TEKCTOB;

- OTHENATH (HhaKTHI OT OLIEHOYHBIX CYKICHHI,

- OTJIMYaTh MPABAMBYI0 MH(OPMAIIUIO OT JIOMBIC-
JIOB;

- YMETh HaxoJuTh JOCTOBEpHYIO H(OpMAaILUIO B
CETH MHTCPHET;

- TOJICPKHUBATh JAHUCKYCCHIO, (OpPMYITHUPOBATH
¥ OTCTAaBaTh CBOIO IMO3HIIUIO B TUAJIOTE;

- HE OTBJIEKAThCS OT YTEHUS B JIFOOOH 0OCTaHOBKe.

AynupoBaHue:

- IpOBEpKa 00IIeT0 MOHUMAaHUS TeKCTa (YTBEepXK/e-

HUS: TPABWIbHBIC, HENPABWIbHBIC, HEYIIOMSHY-

ThIC);

-TIpOBEpKa JCTALHOTO TOHWMAaHUs (OTBETHI Ha

BOIPOCHI);

- TPOCIyIIaTh TEKCT W BCTABUTH MPOMYIICHHBIC
CJIOBa B MIPEIOKECHHUSIX;

- MPOCIyIIaTh TEKCT W HAWTH PYyCCKUN\aHTIIHIiA-
CKUU SKBUBAJICHT CIIOB B MapalljieIbHOM CTOJO-
1e.

I'oBopeHmue:

- MOHOJIOT-I0KJIa] (0 MPOPECCHOHATBHON ITHKE

PR-nestensHOCTH.);

- muanor-oocyxaeHue (0 KOH(PIUKTax);

- KPYIJIbIA CTOJI/KOJUIOKBHYM (MO3TOBOM IITYpM:

CTpaTEruH MPEOI0JICHUS KOH(PIIUKTOB);

- aHaJM3 U 00CYXKIeHHE KeicoB (10 0003HAYEHHON

npobiemMarTuke).

IIucbMmo:

- 3aIUCh OCHOBHBIX MBICJICH U (DaKTOB U3 ayINO-
TEKCTOB M TEKCTOB IS YTCHHUS 110 U3y4aeMOit
TeM;

- MHQOPMAIMOHHBIN OI0JUIeTeHh KOMIaHHUH.

3. DddexTun-
HOE yIIpaBJie-
HHUE BpEMCHEM
U TIPOLIECCAMH.
DddekTruBHBIC
KOMMYHHKa-

TaliM MeHePKMEHT.
[TpuHIUIIBEI TAWM-MEHE-
JoKMeHTa. bamance Mex-
1y paboTON U OTJBIXOM:
Work-life Balance,
Work-life Blending,

Yrtenue:

Ilonumanue 0CHOBHO20 cOOepiCcanHus mekcma u

3anpawusaemol uHpopmayuu u 0emaibHoe NOHU-

MaHue mekcma:

- myOJUIIUCTUYECKHE TEKCThI MO O0003HAYCHHOU
TEMATHKE;
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IIUU U TIePETO-
BOPBI (OTBETHI
Ha 3JIEKTPOH-
HYIO TOYTY;
pelieHue
npo0em ; 00-
IIEHUE C
«TPYIHBIMH
JTIOABMI Ha
pabote). O0b-
SCHUTEJbHAS
3anucka. [lox-
TOTOBKA U y4a-
CTHE B MEKIY-
HAPOIHBIX BBI-
CTaBKax.

Slow Movement. D¢-
(eKTUBHBIE KOMMYHH-
Kalliu U TIEPErOBOPBI
(OTBETHI HA ANIEKTPOH-
HYIO TIOYTY; PELICHUE
npo6uem (Texnuka
PSDM); obmienue ¢
(TPYIHBIMH JIFObMI
Ha pabote). OOBsiCHU-
TenpHas 3anucka. [lox-
TOTOBKA U y4acTHE B
MEKTyHAPOIHBIX BbI-
cTaBKax. MeHEIKMEHT
JIEJIOBOTO OOIIEHHUS B
KJIACCUYECKOU TCOPUHU
neperoBopoB. Beibop
WHIUBUIYaTbHOH CTpa-
TETUU JIEIIOBOTO 00I11e-
Husi. KommyHukaius B
komaHie. Benenue
BCTpEY U TIEPETOBOPOB.
MaHnuIy IS TUBHBIE CTpa-
TETUH B JICTIOBBIX ITEpe-
roeopax. [IpotuBocto-
SIHUE HEKOPPEKTHBIM
TaKTHKaM I1€PETOBOPOB.
Pexomenyemble nc-
TouHuKH: 8.1; 8.2; 9

- NIpH HEOOXOJIUMOCTH a/IeKBATHBIN MepeBoa (ycT-
HBIH ¥ TUCHMEHHBIN) YI€OHBIX TEKCTOB B paMKax
MIPONJEHHON TEMATHKH;

Ocmvicnennoe umenue:

- IOHUMATh CYTh JHOOOTO TEKCTA;

- KPUTHYECKH MBICIIUTH;

- OBICTPO aHAIM3HPOBATH PA3HbIE TUIIBI TEKCTOB;

- OTHENATH (PAKThI OT OLIEHOUHBIX CYKICHHUI;

- OTJINYATh NPaBIUBYI0 MH(POPMALHUIO OT JOMBIC-
JIOB;

- YMETb HaxOIHUThb JOCTOBEPHYIO H(pOpMaIHIO B
CETH UHTEPHET;

- MOAJEPXKHUBATh JTUCKYCCHIO, (OPMYIHPOBATH
U OTCTauBaTh CBOIO MO3ULIMIO B TUAJIOTE;

- HE OTBJIEKAaTbCs OT YTEHUS B JIFOOOH 00CTaHOBKE.

Ayauposanmue:

- IpOBEpKa 00I1Iero MOHUMaHUs TeKcTa (YTBEpKae-

HUS: TPaBWIbHbIE, HENPABUJIbHbIE, HEYNOMSHY-

THIC);

-IpoBepKa JETAJbHOTO IOHMMaHus (OTBETHl Ha

BOIIPOCHI);

- MPOCIyIIaTh TEKCT U BCTABUTH MPOMYILICHHBIE
CJIOBA B IIPEUIOKECHUSIX;

- MPOCIyIIaTh TEKCT M HAWTH PYyCCKUN\aHTIIHIA-
CKUI SKBUBAJIEHT CJIOB B MapajlIeIbHOM CTOJIO-
1e.

I'oBopeHnme:

- Tuanor-oocyxaeHne (0 KOMMYHHKAIUIX B KO-

MaHjie, TallM MEHEPKMEHTE);

- MO3TOBOH IITYpPM: BHIOOP WHANBUIYaJIbHOH CTpPa-

TEr'uH JI€JI0BOT0 OOLEHUS B PA3HBIX CUTYalMsIX;

- IPECTABIIEHUE CUTYALlMOHHOI'O 33JJaHuUs B Iapax

(TIpaKTUKyM BCTpEY M MIEPETOBOPOB);

- aHAJIU3 U 00CyXJIeHHEe KelcoB (110 0003HAYCHHOM

po0sieMaTuKe).

IucbMmo:

- 3aIUCh OCHOBHBIX MbICJIEH U ()aKTOB U3 ayIMO-
TEKCTOB Y TEKCTOB Il YTEHMSI 110 U3y4aeMOu
TeM;

- UH(OPMAIMOHHBIHN OOJUIETeHb KOMIIAHUHU/ HC-
TOPUS CO CMBICIIOM.

4. YrpasiieHue
W3MEHEHUSIMHU.
Anmanranus
Openna. D-
(bexTuBHbBIE
KOMMYHHKa-
IIUU ¥ TIePETo-
BOPBHI (METOJI
MO3TOBOTO
mrypma; 00-

VYnpasnenue u3-
MEHEHMSIMU. AgjanTtanus
OpeHna. [Ipunsrue
CJIIOKHBIX perieHui. Mo-
nenb «GROW» — wme-
TOJMKA JOCTH)KEHHUS IIe-

nei. DddexTuBHe
peKJIamMHbIE  CTpaTeruu
st OmsHeca.  Bunpl

pPEKJIaMHBIX  CTPATErHil.

Yrenue:

Ilonumanue ocHo6HO20 coOepicanus mexkcma u

3anpawuiueaemon uHghopmayuu u 0emaibHoe NoHU-

Mauue mexkcma.

- MyOJMLKCTUYECKHE TEKCThl MO 0003HAYEHHOMH
TEMAaTHUKE;

- IpU HEOOXOJMMOCTH a/IeKBaTHbBIN mepeBos (ycT-
HBII ¥ TUCHbMEHHBIN) y4eOHBIX TEKCTOB B paMKax
MPONAEHHON TEMATHKH;

Ocmvicriennoe umenue:
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CY>KIICHHE Ba-
pHAHTOB pa3-
BHUTHSI COOBI-
THIi; CIOCOOBI
yIpaBJICHUS
CIIyXOB B Op-
TaHU3ALIMH ).
Nndopmanu-
OHHOE co001IIe-
HUE JIJIS TIpec-
cel (TIpecc-pe-
mu3). Yoexe-

HBIM CTOPUTEN-
JIVHT. alTOPUT-
MBI CO3/IaHUSA
HappaTHBOB.

Peknamubie u mpormnaras-
JINCTCKHUE KaMITaHWH.
VYobexnenue U aprymeH-
Taluu B pekiname. Puto-
pUYeCKHe W CTHIHCTH-
YEeCKHUE MPUEMBI B PeKJIa-
Me u Tekcrax. Ctopuren-
JUHT KaK JpaMaTypru-
yeckud  ¢opmar.llens
CTOPUTEIIMHTAa — OKa3aTh
BIIMSIHME HA ayJIUTOPHIO.
CTOpUTEIUIMHT B COILIH-

HUE U apry- aJIbHBIX Meaua. [IpopsiB-
MECHTAaIlUHU B HBIC TCXHOJIOI'UH.
pexiame. Pexomenagyemsbie  uc-
Tpancmennii- | Tounuku: 8.1; 8.2; 9

- IOHUMATh CYTh JHOOOTO TEKCTA;

- KPUTUYECKU MBICIUTH;

- OBICTPO aHAJIM3HPOBATH PA3HbIE TUIIBI TEKCTOB;

- OTHENATH (PAaKTHI OT OLIEHOYHBIX CYKICHHI;

- OTJINYaTh NPaBIUBYIO WH(POPMALHIO OT JOMBIC-
JIOB;

- YMETb HaxOIHUThb JOCTOBEPHYIO H(pOpMaIMIO B
CETH UHTEPHET;

- MOAJEPXKHUBATh JTUCKYCCHIO, (OPMYIHPOBATH
Y OTCTauBaTh CBOIO MO3ULIMIO B TUAJIOTE;

- HE OTBJIEKAaTbCs OT YTEHUS B JIIOOOH 00CTaHOBKE.

Ayauposanmue:

- IpOBEpKa 00I1Iero MOHUMaHUs TeKcTa (YTBepKae-

HUS: TPaBWIbHbIE, HENPABWIbHbIC, HEYIOMSHY-

ThIC);

-IpoBEpKa JETAJbHOITO IOHHMMaHUs (OTBETHl Ha

BOIIPOCHI);

- OpOCIyIIaTh TEKCT U BCTABUTH MPOMYILICHHBIE
CJIOBA B IIPEUIOKECHUSIX;

- MPOCIyIIaTh TEKCT W HAUTH PYCCKUI\aHIJIMMN-
CKUI HKBUBAJIEHT CJIOB B MapajlIeIbHOM CTOJIO-
Ie.

I'oBopeHnmue:

- muanor-oocyxaerne (00 3 HEeKTUBHBIX peKIIaM-

HBIX CTpaTerusx Jyis OusHeca);

- KPYTJIBIA CTOJI/KOJZIOKBHYM (MO3TOBOHM IITYypM:

pEKJIaMHBbIe U MPOIAraHAMCTCKUE KaMITaHUH);

- aHAJIM3 U 00CYXJIeHHEe KelicoB (110 0003HAYEHHOM

npo0biieMaTuke);

- IPE/ICTaBJIEHUE CUTYAllMOHHOI'O 33JIJaHUs B Mapax

(MpaKTHKYM apryMEHTAllH B PeKJIaMe U B TEKCTE).

Iucemo:

- 3alMCh OCHOBHBIX MbICIIEH U (DAKTOB U3 ayaANO-
TEKCTOB M TEKCTOB I YTEHMSI 110 U3y4aeMO
TEM;

- CTOPUTEJUIMHT (TIPOJAIOIIAs UCTOPHUS).

6. IlepeyeHb y4eOHO-METOANYECKOT0 o0eclevYeHHUsl ISl CAMOCTOATE b-

HOIl padoThI 00YYAKOIIMXCS MO JUCHMUIITIMHE

6.1. Hepeqenb BOIIPOCOB, OTBOAUMBIX Ha CaMOCTOATECJIBHOC OCBOCHME

AUCUMILTHHBI, (OPMBbI BHEAYAUTOPHOI CAMOCTOSATEILHON padoThI

Tabmuna 4

HaunmenoBanue | IlepeueHs Bonpocos, 0TBOAHU-
TeM (pa3aesioB) MBIX HA CAMOCTOSITeIbHOE
AUCHUILINHBI OCBOCHHUE

®DopMblI BHEAYAUTOPHOM CAMOCTO-
AITeJIbHOMH PadoThI

17



1. KopnoparusHast
KyJbTypa: TPOU3-
BOJIUTENILHOCTh
TpyZAa ¥ BO3HArpa-
xaeHust. Dpdex-
TUBHBIE KOMMYHH-
Kalluu U Nepero-
BODpHI (paboTa ¢
HETraTUBHOM
00paTHOM CBS3bBIO;
aHaJIN3 MPOEKTOB;
BEJICHHUE UTOTOBBIX
BCTpEY).

busnec-umumx OpraHu3aIHH.
OOpa3 poccurckoro OusHeca:
MyTH CTAHOBJIICHHSI U TPOOJIEMBI.
Pons PR B popmupoBannu nosu-
TUBHOTO KOPIOPATHBHOTO WMHU-
mka.KoprnopaTuBHBIH ~ UMUJDK:
CYUIHOCTb, (DYHKLIUHU, CTPYKTYpa,
ctparerust popmuponanus. Kop-
MOPAaTHBHBIM WMU/K H PEIyTa-
1. ColMaNbHBIM UMUK Opra-
HU3AIMHA: aHaJIU3 KOHKPETHOTO
npumepa. Umuk ropona (peruo-
HA): OMpEeJEICHHEe HEOOXOIUMBIX
AJIEMEHTOB, 3aKOHOMEPHOCTH HX

B3aUMOJICUCTBHS, COOTHOLICHUE
CTUXMHUHOTO M  PalOHAIbHO-
bopmupyeMoro UMHJDKEH.

TpancMenMiiHBIA CTOPUTEILIIUHT.
ANTrOPUTMBI CO3JaHus
HappaTUBOB.

1) BeinonneHnue 3agaHuii, peKOMEH-
JIOBAaHHBIX yYE€OHBIMH TIOCOOUSIMU,
MYyJIbTUMEANMHBIMU ~ KypcaMu  Ha
mnatdopme org.fa.ru (bT3 u npyrue).
2) Pabota ¢ yueOHON U CPaBOYHOI
JUTEPaTypoil.

3) YcTHBIM EpeBO HAa PYCCKUH A3BIK
TEKCTa, NPEIbSIBICHHOIO Ha WHO-
CTPAaHHOM SI3bIKE.

4) Pabota ¢ HCMOIB30BAHHEM OpH-
TMHAJIbHBIX MPO(ecCHOHANTbHO-0pU-
€HTHUPOBAHHBIX HCTOYHUKOB HHQOP-
Maluu, B TOM uucie u ¢ MHTepHer-
pecypcamu JUisl MOATOTOBKHU K 3aHS-
THUSIM.

5) U3yuenue marepuana no mnpooie-
MaM MEXbA3bIKOBON U MEXKYJIbTYp-
HOM KOMMYHHUKAIIUH.

6) IloaroroBka K MpoOBEICHUIO Kekc-
aHaau3a, JUCKYCCUU U POJIEBOM UT-
pe.

7) [loaroToBKa K HAMMMCAHUIO UCTO-
puH (co3aHue HappaTUB).

7) IloaroroBka K 3anucu BUIEO C
AJIEeMEHTaMHU CTOPUTEIUIHHTA.

2. Koxexkc npodec-
CHOHAJIBHOTO T10-
BEJICHUS U STUKU
PR. Konnenmus
TPOMHOTO KpUTE-
pus. IIponBuxke-
HUE TOBapa WIn
yCIyTrd. Ynpasie-
HUE penyTaiuen
komnanuu. HoBeie
¢ pexTuBHBIC
npuHIuUnel PR:
OTKPBITOCTh U UC-
KPEHHOCTb. D-
(hEeKTUBHBIE KOM-
MYHHKAIUU |
MIEPETOBOPHI
(03ByunBaHue
OTIaCEeHUIN/PUCKOB
Y IPUHATHE MEP
10 UX YCTpaHe-
Huto). Madopma-
LIMOHHBII OroUIe-
TE€Hb KOMITAHHH.

[Tpobnema COOTHOIICHUS! HMU/I-
’KEBBIX M dTUKETHBIX TPeOOBaHUH
B OusHec- cepe. Pons kopmopa-
TUBHOHU KYJIbTYPHI B (JOPMHPOBa-
HuM umuKa upmsl. Kogexc
poheCCHOHATLHOTO TIOBEICHHUS
u 3tuku PR. OcHOBEI 1 ipo0iie-
MBI TPOPECCUOHATILHON 3TUKU B
Public Relations. Kongnukr n
nyTH ux npeojonenus. Ctpare-
THU YPETyJIMPOBaHUS KOH(IIUK-
TOB.

1) Beimonnenue 3agaHuii, peKOMEH-
JIOBAaHHBIX y4YE€OHBIMHU TOCOOUSIMU,
MYyJIbTUMEAUMHBIMU ~ KypcaMu  Ha
wiardopme org.fa.ru (T3 u npyrue).
2) Pabora ¢ y4eOHOI M CIpaBOYHOM
JIUTEPaTypoil.

3) YcTHBINM IEpeBOT HA PYCCKUMN SI3BIK
TEKCTa, NPEIBSIBICHHOTO Ha WHO-
CTPaHHOM SI3bIKE.

4) PaboTa ¢ HCIOJIL30BAHUEM OpPHU-
THHAJIBHBIX TPO(heCcCHOHATBEHO-0pU-
€HTHUPOBAHHBIX HCTOYHUKOB HHQOP-
MaluM, B ToM ymcie u ¢ MuTtepuer-
pecypcamu JUTsl TIOATOTOBKH K 3aHs-
THUSIM.

5) N3ydenne marepuana mo mpoodie-
MaM MEXbA3BIKOBOH U MEXKKYJIBTYp-
HOM KOMMYHHUKAIIUH.

6) [ToaroToBka K MpoBEECHUIO KEHC-
aHaIu3a, JUCKYCCUU U POJIEBOM UT-
pe.

7) lloaroroBka Kk MEAMANPOEKTY (CO-
UAIBHO-KYJIBTYpPOMY WJIH KOMMEp-
YECKOMY IIPOEKTY).

8) [ToaroToBKa K 3a4eTy.
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3. DddexTuBHOE
yIpaBlICHUE BPe-
MEHEM U MpoIleC-
camu. [TpuHIMIE!
TalilM-MeHEIKMEH-
Ta. bananc mexny
paboToif U OT/IBI-
xom: Work-life
Balance, Work-life
Blending, Slow
Movement. D¢-
(heKTUBHBIE KOM-
MYHHKAIUU 1
eperoBopsl (0T-
BETHI HA AJIEKTPOH-
HYIO TIOUTY; pelie-
HUe MpodiieM
(Texnuka PSDM);
OOIIeHHE C «TPY/I-
HBIMH JTFOJTEMU
Ha pabote). O0b-
SICHATEJTbHAS 3a-
nucka. [Toaroros-
Ka U yJacTHe B
MEXTyHAPOIHBIX
BBICTaBKaXx.

[IeperoBopHBIN MpoIIECC KakK pe-
menue npobnem. [leperoBopusie
ctunu. [Ipesenranus kak cnoco0
BJIMSIHUSL HA CUTYAIUIO M JIFOICH
U MHCTPYMCHT JOCTHIKCHUSA LIC-
ner. TexHOIOTHs eperoBOPHOT
O Ipouecca U NCUXo0JIorus nmpu-
HATHSI PCIICHUH B TIEPETOBOPHOM
npouecce. MaHunynsiuus B nepe-
TOBOPHOM Tporecce. TeXHUKH,
MIPUEMBI M ApTYMEHTAIUH Tepe-
TOBOPOB M MIPE3CHTAIIHH.

1) BeinonneHnue 3agaHuii, peKOMEH-
JIOBAaHHBIX yYE€OHBIMH TIOCOOUSIMU,
MYyJIbTUMEANMHBIMU ~ KypcaMu  Ha
mnatdopme org.fa.ru (bT3 u npyrue).
2) Pabota ¢ yueOHON U CPaBOYHOI
JUTEPaTypoil.

3) YcTHBIM EpeBO HAa PYCCKUH A3BIK
TEKCTa, NPEIbSIBICHHOIO Ha WHO-
CTPaHHOM SI3bIKE.

4) Pabota ¢ HCMOIB30BAHHEM OpH-
TUHAIBHBIX TPO(eCCHOHATBEHO-0PU-
€HTUPOBAHHBIX MCTOYHUKOB HH(OP-
Maluu, B TOM uucie u ¢ MHrepHer-
pecypcamu JUisl MOATOTOBKHU K 3aHS-
THUSIM.

5) U3yuenue marepuana no mnpooie-
MaM MEXbA3bIKOBON U MEXKYJIbTYp-
HOM KOMMYHHUKAIIUH.

6) [loaroroBka K MPOBEIEHUIO Kelic-
aHaau3a, JUCKYCCUU U POJIEBOM UT-

pe.

4. YnpasneHue
W3MEHEHUSMU.
Ananranus OpeH-
na. [punstue
CJIOHBIX pelie-
guit. Moaenb
«GROW» — me-
TOAMKA TOCTHXKE-
HUs Tenen. I¢-
(heKTUBHBIE KOM-
MYHHKAIUU |
MeperoBopsI (Me-
TOJT MO3TOBOTO
mTypMa; 00Cy-
XKJICHHUE BapHaH-
TOB Pa3BUTHS CO-
OBITHI; CITOCOOBI
yIpaBlIEHUS CIIy-
XOB B OpraHu3a-
nun). Madopma-
LIHOHHOE CO00I1Ie-
HUE JIJI51 TIPECCHI
(npecc-penus).
Yoexaenue u ap-
TYMEHTAIuU B

D¢ddexTBHE peKIaMHbIE CTPa-
Teruu Juist OuzHeca. Bupl
pPEKJIaMHBIX cTpaTeruil. Peximam-
HBIE U IPONIAraHJUCTCKUE KaM-
naHuu. OQ(eKTUBHE pEKIaMHbIE
cTpaTeruu Juis 6usHeca. Bupl
pPEeKJIaMHBIX cTpaTeruil. Peximam-
HBIE U IPONIAraHJUCTCKUE KaM-
naHuu. Y 0exIeHue U apryMeH-
Taluu B pekiame. Puropuueckne
U CTWJIMCTUYECKHE NTPUEMBI B
pekname u Texcrax. IHHOBaIu-
OHHbIE TexHoJoruu. Meaua-
IIPOEKT.

1) BrinosnHeHue 3anaHuil, peKOMeH-
JIOBaHHBIX Y4YEOHBIMU TOCOOUSIMH,
MYyJIbTUMEANHHBIMU  KypcaMu  Ha
miatdopme org.fa.ru (bT3 u npyrue).
2) Pabota ¢ yueOHOW U CIPaBOYHOI
JUTEpaTypoil.

3) YcrHBIM epeBo] Ha pyCCKUH A3BIK
TEKCTa, NPEIbSIBICHHOIO Ha WHO-
CTPAaHHOM SI3BIKE.

4) Pabota ¢ HCMOJIB30BAaHHEM OpH-
THHAJBHBIX TPO(ECcCHOHATBHO-0pH-
EHTHUPOBAHHBIX HCTOYHUKOB HHQOP-
Malu, B TOM uucie u ¢ MHTepHer-
pecypcamu JUisi TOATOTOBKU K 3aHs-
THUSIM.

5) U3ydenne matepuana mno mpooJe-
MaM MEXBSI3BIKOBOH U MEXKKYIBTYp-
HOM KOMMYHHUKaIUH.

6) IloaroroBka K MpOBEIEHUIO KEHC-
aHaJIN3a, TUCKYCCUU U POJIEBOU UT-
pe.

7) IloaroToBKa K MEAMAMPOEKTY (CO-
[IUATBHO-KYJIbTYPOMY WJIH KOMMEp-
YECKOMY ITPOCKTY).

8) IloaroroBka K sK3aMeHY.

19


http://org.fa.ru
http://org.fa.ru

pexitame. TpaHc-
MEIUIHBINA CTOPH-
TEJUIMHTI. aJITOPUT-
MBI CO3JaHUs
HappaTUBOB.

6.2. IlepeueHb BONPOCOB, 3aIaHMH, TeM JJIS1 MOATOTOBKH K TEeKylIeMy
KOHTPOJII0

6.2.1 3agaHus TeKylero KOHTPOJst
IIpuMep 3a1aHMH KOHTPOJIBHBIX PadoT
LISTENING AND COMPREHENSION

Task I. You will hear am extract from a lecture «PR Ethics» which is a brief
overview of ethical issues affecting public relations practitioners. Decide if the
following statements (1-5) are True or False.

1. Almost a half of journalists believe that PR practitioners spin stories too of-
ten. (False: two-thirds).

2. Spin implies disingenuous, deceptive or highly manipulative tactics.

3. In PR fist thing you want to do is avoid deception including lying or with-
holding information to create a false impression.

4. Everything which is known or communicated within an organization needs
to be made public. (False: not everything).

5. Ryan Lochte came under fire for what he did in the 2016 Olympics: he was
branded a liar and lost several sponsorship deals.

Task I1. For questions 6-10, fill in the gaps with one word that you’ll hear.

READING
Task I. For questions 1-5, read the text and decide if the statements below are
true (T) or false (F) according to the information in the text.

A corporate image of a company can be defined as an image that people hold
in their mind about the company, its products, and its services. It is referred to as the
reputation of the company in the market place or how others view it outside the com-
pany. The opinion of your customers about your company is highly influenced by

the corporate image of your company in the market.
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Having a positive corporate image is a boon as it helps to increase profits. In
addition to this, a positive image helps to attract shareholders, business partners, and
customers. Because of the benefits of a positive corporate image, many companies
work relentlessly and put additional efforts other than just boosting sales to create
a positive corporate image. A lack of positive corporate image will lead to high em-
ployee turnover, decreased revenue, and decreasing the number of important cus-

tomers.

1. Corporate image is how your clients and people outside the company perceive
it.

Positive corporate image affects only the sales of the company.

Neglected corporate image can result in the lack of workers and clients.

If a company’s corporate image is tainted, it’s hard to gain pubic trust back.

A I

If a company fails and the image is already destroyed, there is no way to get

back to normal.

Task II. Read the extract ignoring the missing parts. Then look at the missing
parts and fill them in the gaps. There is one extra you do not need. / Read the
article about rewarding employee performance. Choose the best sentence from
A-H to fill each of the gaps. Do not use any letter more than once.
Components of Personal Branding

A personal brand works much the same way as any type of brand. It’s a mix
of factors — some tangible, some intangible - (6) ... and who you’re all about, so they
can decide if they’re going to buy into that brand.

Your ‘what’ is the tangible stuff — the more readily quantifiable aspects of
your brand that let others know what you bring to the table: what knowledge and
experience you have, what results you’ve delivered, what qualifications you’ve

gained. It’s what you (7) ... for.
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Your ‘who’ is the intangible stuff: your personality, your character, your at-

titude, your morality. It is the thing that makes you tick. You need (8) ... working

positively in your personal brand, in order for people to want to buy it.

However, if either your ‘what’ or your ‘who’ isn’t working, that buy-in can’t

happen. For example, if you’re a technical whizz at your job (a positive ‘what’) but

a boring dullard to work with (a negative ‘who’). Or if you’re great fun to work with

(a positive ‘who’) but useless (9) ... (a negative ‘what”).

There’s a catch though: if you try and define your own brand just in (10) ...

‘who’ you’ll find it’s a bit too fuzzy. That’s why it’s better to use the Personal Brand

Pyramid to extrapolate those two factors into six further elements: values, drivers,

reputation, behaviors, skills or strengths and image.

a. of your brand that let others know what

b. terms of your ‘what’ and
c. at your job

d. are actually paid

e. both parts to be

f. to be doing

LEXIS & GRAMMAR

Task I1I. For questions 11-15, match the terms with their definitions (a-e).

11) strategic planning

12) consistency

13) brand awareness

14) perfomance

15) mission statement

a) a situation when a company always acts in the same
way, has the same attitudes towards things, or achieves
the same level of success in something.

b) process in which an organization's leaders define their
vision for the future and identify their organization's
goals and objectives

¢) how successful they are or how well they do some-
thing

d) the way a company explains, in simple and concise
terms, its purpose(s) for being

e) the extent to which consumers are to recall or recog-
nize a particular product or service
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Task IV. Match (16-22) on the left with an appropriate word (a-g) on the right

to make word combinations from the active vocabulary.

16) beyond a) the meaning of love

17) connote b) a corporate strategy

18) implement ¢) with luxury and style

19) go out d) the shadow of doubt

20) to be associated e) of date

21) operate through f) stakeholder’s expectations
22) fulfil g) a series of subsidiaries

Task V. For questions 23-33, read the sentences and fill in the blank with a
preposition or particle wherever necessary.

23. The room was empty apart ... one man seated beside the fire.

A)- B)from C) of D) in

24. The current recession was triggered ... a slump in consumer spending.

A)- B)at C)on D) by

25. She had certainly done her bit to contribute ... the success of the company.
A)in B) to C) for D) with

26. The importance of corporate behavior ... terms of its impact upon corporate
identity should never be underestimated.

A) on B) in C) for D) at

27. Apple turned from a startup ... a huge multinational company.

A)in B) for C) into D) at

28. Despite the plethora ... theories, there are really only two ways of explaining

visual experience.
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A) - B) in C) into D) of
29. The President has announced new austerity measures ... addition to the ones he

implements last month.

A)in B) for C) with D) by

30. We were amazed at the range of products ... offer.

A) for B) on C) of D) into

31. The company is represented ... a group of its most successful sales managers.
A) for B) in C) by D) with

32. The company said that it values the workers’ commitment ... the job during the
pandemic.

A)to B) for C) over D) on

33. ... the purposes of sales, we decided to reconsider the allocation of salesperson’s
time.

A) with B) for C)in D) at

Task VI. For questions 34-44, fill in the gaps with the verb in the appropriate
form.

34. China is one of the leading global ... (supply) of rare earth elements.

35. IT sphere is highly ... (compete) as technology is constantly changing.

36. A successful identity should instantly describe your business’s service and be a
positive ... (to reflect) of the quality of your work.

37. What are the ... (imply) of the new regulations?

38. The huge banner on the tower made a huge ... (visualize) impact on the skyline.
39. If the company fails to define its ... (strategy) goals, it is like to go down in the
near future.

40. It’s better when you have the same values with the company and salary should
not be the key ... (motivate) to get the job.

41. The firm was accused of fraud as its ... (charity) events failed to bring any sig-
nificant results.

42. Vivid colors of the brand have drawn attention of many ... (consume).
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43. To understand all the cultural and emotional ... (connote) of a word, ask people
for their feelings about the word or if it has any importance in their culture or coun-
try.

44. Tt is my ... (percept) that his argument was fundamentally flawed.

Task VII. For questions 45-50, fill in the gaps with the words that fit the def-
inition. The first letters of the word are already written.

45. A h... is a typical characteristic or feature of a person or thing.

46. Al... is an amount of something, especially money, that is given to a particular
person or used for a particular purpose.

47. A f... is information or statements of opinion about something, such as a new
product, that can tell you if it is successful or liked. The term also refers to a reaction
to some product or process.

48. C... is the reporting of some event or subject, how the media report some story.
49. A's... 1s a company or a firm controlled by a holding company.

50. A p... 1s a large or excessive amount of something.

Task VIII. Fill in the gaps with the correct form of the verb in brackets.

51. We arrived at work in the morning and found that somebody ... (break) into the
office during the night.

52. When [ finally arrived, she ... (wait) for me.

53-54. 1 went to a concert last week. The orchestra ... (play) for about ten minutes
when a man in the audience suddenly ... (start) shouting.

55-56. 1t ... (rain) when I ... (look) out of the window one minute ago. And now the
sky 1s clear.

57-58. He was out of breath. He ... (run) for ten minutes and he ... (have to) stop.

59-60. By the time he ... (get) there yesterday the meeting already ... (start).

Task IX. WRITING
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Story selling is a type of sales strategy where sales and marketing professionals seek
to tell stories that highlight the benefits of a product or service, rather than dis-
cussing its prices, product models, product features or uses. Story selling works by
acquiring real stories from customers about how a product or service helped them.
However, story selling can also work by developing fictional narratives that show

customers how they can benefit from purchasing and using a product or service.

Write a selling product story (180-200 words) using the storytelling techniques
and persuasive language devices to make your story more engaging and more

persuasive.

WJIU HaMKMCaHue MPOoQecCUOHaIbHOI0 TeKCTa (HOBOCTHOIO Ojora / uHdopmanu-

OHHOTO OIOJIJICTEHS / TIpecc pen3a)

Task IX. WRITING

Company newsletters allow you to keep all employees informed about what's going
on in the company as well as boost their morale and productivity. An internal news-
letter is not just an email marketing trick; they’re also the perfect solution for keep-
ing teams across the entire organization informed. They work especially well in
larger companies where teams are divided or spread out all over the world. Team
members might eventually depend on your company newsletter to stay on top of

what’s going on at work.

Write an internal company newsletter (180-200 words) giving news and de-
scribing future plans.

Criteria (5 points - TOTAL):

0-2 points - Accuracy in English

0-1 points - Content and logical presentation
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0-2 points - Linguistic devices (tools that writers use to create meaning, emotion,

or other effects in their writing)

KEYS
Task | Task Task Task Task Task VI Task VII Task VIII
1 11 111 v A%
1 |T |6 a 11 b [16 |d 23 |b |34 |suppliers 45 | hallmark had broken
2 |F |7 d 12 a [17 |a 24 |d |35 |compet- 46 |allocation was waiting
itive
3 |T |8 e 13 e [18 |b 25 |b |36 |reflection |47 |feedback had been
playing
4 |T |9 c 14 c [19 e 26 |b |37 |implica- 48 |coverage started
tions
5 |F |10 |b 15 d |20 |c 27 |c¢ |38 |visual 49 |subsidiary was raining
21 |g 28 |d |39 |strategic 50 |plethora looked
22 | f 29 |a |40 |motivation had been
running
30 |b |41 |charitable had to
31 |c |42 |consumers got
32 |a |43 |connota- had already
tions started
33 |b |44 |perception

B 3asucumocmu om YPOGBHA Nn0020MOBKU cpynnusl 300aHUs. mozym ObIMb UBMEHEHDL.

IIpuMep cuTYyaTHBHOIO 3a1aHuA (Kelca)

New brand image for Adam’s Michelin-starred restaurant in the UK
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Adam’s is a Michelin-starred restaurant, named UK’s No.1 by TripAdvisor in

Birmingham. Originally a pop-up, Adam’s reopened in January 2016 as a perma-
nent restaurant with a new visual brand identity.

Sorted by: Ranking Name Price (low to high) Price (high to low)

Adam's [

#1 of 1,700 Restaurants in Birmingham

996 reviews

“Perfectly polished” 02/26/2016

"Very special experience on a very..." 02/26/2016
Price: PAB 49 - PAB 153 | Map | Visitor photos (437)

J \

&y

-

‘}Tram!&rs' Choice™

2015 Winner Cuisines: | British

As a former pop-up restaurant, Adam’s visual identity of both the store and

the website was very basic, with the use of a simple font and a logo featuring the
letter A surrounded by a circle, a fork and a knife, representing the cutlery at the

restaurant. The former visual identity featured two main colors: grey/blue and white.

Adam’s website, before the rebrand:

The Challenge:
The new brand image had to appeal to a variety of audiences, from regular

fine diners and corporate clients to special occasion diners and prospective staff.
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IIpuMepsI 3ag1aHns poJieBO U OM3HEC UTP
A role-play « Social media engagement»
Situation

Social media engagement is a measure of how people are interacting with
your social media accounts and content.

Activity and engagement is crucial for every social platform to build a pos-
itive brand experience, and develop meaningful relationships with new and poten-
tial future customers.

Social media engagement is measured by a range of metrics that could in-
clude the following:

e Shares or retweets

e Comments

 Likes

*  Followers and audience growth

*  Click-throughs

*  Mentions (either tagged or untagged)
*  Using branded hashtags.

Basically, social media engagement is growing anytime someone interacts
with your account and can be calculated in a variety of ways.

Task: Act out a round-table discussion on social media engagement.

Elaborate on the following issues: how to boost social media activity, how to

identify emotional triggers of your client, how to influence effectively.

1. There is an opinion that creating positive and fun social media engagement you
have to use these questions as icebreakers for networking events. What questions
would you recommend asking on social media to increase engagement?

2. Discuss the extract of the book: «In a way, the photos that so many of us post on
our social media sites are badges that we display to all of our friends to tell them
of the exotic places we have visited or the mountains we have climbed. We post
them proudly and wait expectantly for our friends to like them and comment on

them. For some, this is a richly rewarding and powerful social experience, and
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they dedicate many hours of their day to the activity of posting and liking. Each

little “like” triggers a dopamine drip that keeps them hooked like junkies.»

Source: William Ammerman “The Invisible Brand Marketing in the Age of Au-

tomation, Big Data, and Machine Learning» June 14, 2019.
3. How can you convince customers to go for online shopping or any other activity
you need as a PR specialist? What are ways to persuade someone online?

Kylie Jenner, an American media personality, so-

cialite, model, and businesswoman. She has starred in
the E! reality television series Keeping Up with the
Kardashians since 2007 and is the founder and owner

{ of cosmetic company Kylie Cosmetics._After being
A\IXI/EO NllcEﬁ S named “the youngest self-made billionaire of all time”
| MR [e VY243 | in 2019, Kylie Jenner’s net worth has declined to $700

million, according to Forbes’s estimates as of October 2020.

Make use of the following helpful phrases:
> Let’s be clear first of all over the general problem.
> What is your alternative proposal?
> Are there any other points to discuss?
> [’ll leave it there unless there are further questions.
> [‘m all for the opinion that...
> We can hardly ignore it.

> This suggests that ...
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> [t’s obvious that ...

, |§ Dr. Robert Cialdini, PhD, psychologist, the author of the

INFLUENCE

b
7
8

book «Influence: the Psychology of Persuasion». There is a book
review on Youtube, One Percent Better, Influence | The Psychol-
ogy of Persuasion by Robert Cialdini

ROBERT g gl Dr. Robert Cialdini has spent his entire career researching the

science of influence earning him an international reputation as
an expert in the fields of persuasion, compliance, and negotiation. His books in-
cluding, Influence: Science & Practice, are the result of decades of peer-reviewed
research on why people comply with requests. Influence has sold over 3 million
copies in over 40 languages and is a New York Times Bestseller.

Make use of the following helpful phrases:
> [In spite of much development and understanding in...
> ...remains essentially a land of hopes and promises, but not certainties.
> My personal feeling is...
> It must be admitted that ...
> One of widespread misunderstandings is...
> Furthermore, ...
> May I have a say?
> ['m in favour of ...
> [t goes without saying that...
> An argument goes that ...

> Given the complexity of...

John Rampton is an entrepreneur, investor, online marketing guru and

]
startup enthusiast. He is founder of the online payments company

Due and productivity company Calenda. John is best known as an
entrepreneur and connector. He was recently named #2 on Top

50 Online Influencers in the World by Entrepreneur Magazine

31


http://www.johnrampton.com/

and blogging Expert by Time. He currently advises several companies in the San

Francisco Bay area, cooperates with Forbes, TechCrunch, CNN and others.
For more info see https://www.johnrampton.com

Make use of the following helpful phrases:
> Let me just say at the beginning...
> [t makes sense (for somebody to do something)...
> May I remind you that ...
> [t goes without saying that ...
> [t seems illogical for me that ...
> I'm afraid, I cannot agree with...
> [’d like to point out that...
> For the most part...

> Therefore...

The Manipulation Business Game
Directions: Everyone in the group gets a card with instructions. Your card will in-
struct you to either manipulate the entire group or a person in the group to do what-
ever it says on the card.

99 ¢¢

The group will then discuss a topic as a group. (Any topic — like “relapse” “relation-
ships” “anger” “fear” “Where do you see yourself in 5 years” — ANYTHING the
Counselor Chooses or just do this during a normal group discussion or check in) -
During the group discussion, your goal is to try to do whatever it says on the manip-
ulation card, with one catch:

Try to be as subtle as possible with your manipulation goal. Do not be obvious
about it. Instead, try to be as sneaky as possible so that no one can guess what
your goal was. Be sneaky yet manipulative.

Once you feel that you have achieved your goal. Just be yourself again in the group.
After the Group Follow Up:

Go person by person in the group. Start with the first person:

32



* Ask everyone else in the group if they know what the manipulation goal was for
this person. For every person who could not guess what the manipulation goal
was that person gets 2 points.

* Now the person reads their card and explains to the group what they did to try to
achieve that goal. If the group votes and thinks that manipulation goal was
achieved the person gets up to an additional 10 points depending upon how well
the goal was achieved.

Do this with each person and see who wins by being the most sneaky and manip-

ulative

Repeat with a new task.

Try to get the entire group really interested in the topic.

Try to get the group to laugh about something totally unrelated to what we are talk-

ing about.

Try to get as many people in the group as you can to share about their childhood.

Try to get the one of the counselors or interns to laugh at least once.

Tell a wild story about yourself that is really unusual but try to get everyone to be-

lieve it.

Try to get the group onto a totally different topic for a minute then back to the orig-

inal topic without them knowing.

Try to get convincingly get upset at something at least twice (not mad, just upset)

and get someone to apologize.

Try to get someone in the group to say something nice about you.

Try to get at least two people to make a reference to music.

Try to get the group to agree that something unusual is really good.

Try to get at least two different people to make funny faces.

Try to get the quietest person in the room to share something new about themselves.

Make at least 3 strange noises that people hear but no one says anything about.

Try to get the group to try to figure out something that has to do with a math prob-

lem.
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Try to get as many people as you can in the room to say a color without asking for
their favorite color.

Try to get the group to believe one of your favorite things is something really un-
usual.

Try to get as many people as you can to mention a word that starts with Z.

Try to get as many people as you can in the group to say something that rhymes.
Pick and unusual word and try to get as many people as you can to repeat it.

Try to get people to believe something about the town you come from that is com-

pletely not true.

IIpuMmepsl 3aganus AJ1s1 pa00THI HA/I CTOPUTENIMHIOM KaK
3JIEMEHTOM HAPPATHBHOI0 TEKCTA

Task 1. In pairs make up your own stories using online story

cubes https://davebirss.com/storydice-creative-story-ideas/

ROLL AGAIN

Slgn up for a FREE creativity email course

Task 2. Create your own comics.

Task 3. Rewrite a classic children story (move characters to a different location,
change the time period, turn female character into males, rewrite it in different gen-
res).

Task 4. Finish the Story game. In pairs or groups finish the story:

. You time-travel to the year 3000 and...
. As you walk around town, you noticed something strange...
. You invented something new and...
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. After a bad day, you mistakenly create a cure for...
. While reading a book, you realised... Story selling is a type
of sales strategy where sales and marketing professionals seek to
tell stories that highlight the benefits of a product or service, rather
than discussing its prices, product models, product features or
uses. Story selling works by acquiring real stories from customers
about how a product or service helped them. However, story sell-
ing can also work by developing fictional narratives that show cus-
tomers how they can benefit from purchasing and using a product
or service.
Task 5. Write a selling product story (200-250 words) using the storytelling
techniques and persuasive language devices to make your story more engaging,
more readable, and more persuasive.
Criteria (5 points - TOTAL):
0-2 points - Accuracy in English
0-1 points - Content and logical presentation of events
0-1 points - Skills and eliciting emotions and expressions of the character (Linguis-
tic devices)
0-1 points - Impact and rhetorical appeals

Task 6. Make up a mind map of crucial points https://sales-genera-

tor.ru/blog/storitelling/

6.2.2 Ilepeyennb Tem
IIpumepHbIe TEMBI V151 NOATOTOBKHU K AaHAJIU3Y CUTyalluu (KeHca)
U IPYNIIOBO# JUCKYCCUU
1. dopMupoBanre UMHUIKA MYyOJUYHOTO JieaTelist cpeacTBaMu PR (Ha KOHKpeTHOM
npumepe).
2.Texnonoruu PR B cepe nmonutuku: GopMupoBaHuE UMHUJKA TOJTUTUYECKUX JIe-

ATeJIeH, MPOJABMKEHHUE OpraHu3alui U ujen (Ha KOHKPETHOM MpuMepe).
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3. Nnrepuer-texHonoruun B PR-nesarenbHOCTH (HA KOHKPETHOM MPUMEpE MPOJIBU-
KEHUSA).

4. Pabora kopnopatuBHoro PR-nenapramenTa opranu3annu (Ha KOHKPETHOM IpH-
Mepe).

5. CTpykTypa U 0COOEHHOCTU pabOThI MPECC-CIYy OBl OpraHu3aiuu (Ha KOHKPET-
HOM MpHUMeEpE).

6. VccnenoBanus BHENIHEHW W BHYTpEeHHEH cpeanl B pabore PR-crnenmanucTon
(SWOT- u STEP-ananu3).

7. KonkypeHnTHbIil ananm3 B pabote PR-crienmanucToB: sTansl 1 0COOEHHOCTH OCY-
LIECTBJICHMUS.

bonpire mpuMepoB U KENCOB:

1. https://tubikstudio.medium.com/case-study-lunnscape-identity-design-for-a-
landscape-company-92e1dd99ecc7

2. https://www.thebrandingjournal.com/category/case-studies/

3. https://blog.tubikstudio.com/case-study-andre-corporate-brand-identity/

IIpuMepHbIe TeMBbI AJI51 NPOBEACHUS POJIEBOM / OM3HEC UIPbI

1. OtpacneBoii PR (Ha BbIOOp B cdhepe criopTa, KyIbTyphl, Typu3Ma, 00pa3o-
BaHMUsI, TOCYTOBOU JIEATETLHOCTH).
2. Ctpykrypa u pynkuun PR-cay» 065l (Ha KOHKPETHOM IIPUMEpE).
3. Pabora xopriopatuBHoro PR-nenapramenTa opranuzanuu.
4. Opranu3anys ¥ IpOBEACHUE CIIEIUAIBHBIX Meporpusatuii 1 CMU.
5. Onenka a(ppexTuBHOCTH peann3oBaHHON PR-kamnanuu (Ha KOHKPETHOM TPH-
Mepe).
6. CrnenanbHble MEPOTIPUATHS [ LIEJIEBBIX ayIUTOPHIA: BUABI U OCOOEHHOCTH.
7. Konrenrt-ananu3 6a3ucHoro cyobekra B padbote PR-crieninanucToB (Ha KOHKPET-
HOM MpUMeEpe).
B 3asucumocmu om coépemennbix mpeHoos u nodjicelanus Cmyoenmos memol Mo-
2ym 6bimb 0ONOIHEHbL UNU USMEHEHDL.

IIpuMepHbIe TeMBI AJi51 MOATOTOBKHU J0KJIAI0B/MIpe3eHTAIUI
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1. OG30p OCHOBHBIX MOJOKEHNUN KOJIEKCOB MPpodecCuoHAIBHOTO moBeaeHus PR-
CHELMATIUCTA.

2. 3aKOHBI 1 HOPMATUBHBIE aKThl, PETYJIUPYIOIINE IeATEeIbHOCTh B cepe PR n
pEeKIaMBbl.

3. CTpyKTypa 1 0COOEHHOCTH PabOTHI MPecc-Cay>KObl OpraHU3aluH.

4. Poisib BBICTABOYHBIX MEPOIIPUATHN B IIPOJIBUKEHUU.

5. PR-arentctBo: cnenuduka paboThl, CTPYKTYpa, peaTn3yeMble IPOEKThI
(Ha KOHKPETHOM TIPUMEPE).

6. CerMeHTUpOBaHHUE TPy OOUIECTBEHHOCTH MTPU MPOJBUKEHUH (Ha KOH-
KPETHOM IpUMEpE).

7. Buapl comoIori4ecKux ucciaeaoBannil B nessrenbHocTH PR-crienmanm-

cTa.

B 3asucumocmu om COBPEMEHHbIX mpeHdoe U noastcejlanuA cmydeHmoe membl

Mo2ym Oblmb OONOJHEHbl UNU USMEHEHBIL.

JlomamHee yTeHue (MpodeccuoHATbHBIX TEKCTOB)

CamocrosTenbHas BHeayauTopHas padota crynenTta (Home Reading Assignment).

Pesynbprarom pabothl Hag TekcTamu sBisiercs [ moccapuu B 200 ciioB 3a 1 cemectp

HAa WWW.quizlet.ru u uCoJib30BaHNE TEPMUHOB Ha YPOKAX U 3a4eTe.

1. Home Reading Assignment. [IpounTarh U COCTaBHUTH TIIOCCAPUU.

8 ways you can reward your PR employees https:// www.agilitypr.com/pr-news/

public-relations/8-ways-you- can-reward-your-pr-employees/ 2. How to ask

your boss for a promotion https:// www.esladvice.com/asking-for- a-promotion-

in-english/

2. Home Reading Assignment. [IpouuTats u coctaBuTh riroccapun. Work

motivation: what it is and why it is important https://www.bet-

terup.com/blog/work-motivation-the-value-behind-the-task
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3. Home Reading Assignment. [Ipountars 1 cocraButh rioccapuu. 10 Exam-

ples of Constructive Feedback in the Workplace https://www.indeed.com/ca-

reer-advice/career-development/constructive-feedback-examples

4. Home Reading Assignment. [IpouuTath u cocraButh riioccapuu. 45 Con-
structive Feedback Examples: Your Cheatsheat to Improvement Feedback

https://www.zavvy.io/blog/constructive-feedback-examples

5. Home Reading Assignment. [Ipounrtars u coctaButh ri1occapu. How Sus-

tainability Is Changing Fashion PR In 2023 https://glamobserver.com/how-sus-
tainability-is-changing-fashion-pr-in-2023/

6. Home Reading Assignment. [Ipounrtats u cocraButh rinoccapuu. THE

TRIPLE BOTTOM LINE: WHAT IT IS & WHY IT'S IMPORTANT

https://online.hbs.edu/blog/post/what-is-the-triple-bottom-line

7. Home Reading Assignment. [IpounTars 1 cOCTaBUTH Iiioccapuu. Trans-
parency Is Vital For Rock-Solid Business Partnerships

https://www.forbes.com/sites/katevitasek/2022/05/04/why-transparency-is-vital-

for-rock-solid-business-partnerships/?sh=7b2ffcfb6cac

8. Home Reading Assignment. [IpounTtats 1 cocTaBuTh rioccapun. How to

voice concerns without seeming negative. https://www.aatcomment.org.uk/ca-
reer/how-to-voice-concerns-without-seeming-negative-%EF%BB%BF/

B 3asucumocmu om COBPEMEHHbIX mpeHOOS U noostcelarnusd cmyéeHmoe membvl

mozecym ObIMb OONOJIHEeHbL UIU UBMEHEHDI.

Co3nanue BUIEOKOHTEHTA (BHAEOPOJIUKOB)
Video storytelling «I am Unique: Turning your Weakness into Strengthy
In a world filled with a growing number of distractions, brands and influencers

today are engaged in a constant battle to capture people’s attention. Many of
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them succeed with video storytelling. We’ll start with a personal story «How

[ Turned my Weakness into Strengthy.

Useful resources:
How Video Storytelling Works and Why It’s a Powerful Marketing Tool
https://www.outbrain.com/blog/video-storytelling/

Style Guidelines

* Preferably the video is in landscape mode, saved as .mov or .mp4 file.

¢ Ifyou are filming on a smartphone, film in landscape mode and use the
highest video quality you can. Double-check your video to make sure
that everyone speaking can be easily understood.

* The length of the videos should be minimum 90 seconds and maximum
3-4 minutes. All types of videos are allowed, so take out your smart-
phone and start shooting! We don’t expect them to be professional.

* All entries should begin with a 5 second full-screen “title screen” and
includes the following information:

Lead Producer’s name
University name

Title of video

Judging Rubric
- Requirements: Does the video follow the guidelines? (Up to 4 minutes,

English scripts)

- Plot: What story do you want to tell? What is its structure? (Powerful sto-
ries typically consist of an introduction, conflict or complication, and resolu-

tion.)

- Fluency and accuracy in English
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- Persuasive techniques, linguistic devices and emotional triggers

- Production: What is the overall quality of production (including visual and

sound elements)?

- Memorable/Creative: How well does the video draw in the viewer and

keep their attention?

- Video format (animated, live actors, special effects).
B 3asucumocmu om co8pemenubix mpeHoo8 u NONCeNanusi CIyOeHmo8 membl
Mo2ym 0bimb OONOJIHEHbl ULU USMEHEHDL.

Kpurepuu 6amibHOM OLEHKH pa3InyHbIX (DOPM TEKYIIETO KOHTPOJIS yCIIeBaeMO-
CTHU COACPIKATCA B COOTBETCTBYIOIIUX MECTOANICCKUX PCKOMCHAAUAX ACTIAP-
TaMeHTa/KadeIphl
7. (I)OHII OLCHOYHBIX CPEACTB AJIdA IMPOBCACHUNA HpOMeH(yTOqHOﬁ aTTeCTalnuu
OﬁyanOHII’IXCH mo JMCIIUIIJINHE

[lepeueHb MIaHUPYEMBIX PE3yJILTATOB OCBOCHHS 00Pa30BaTEIILHOM MTPOrpaM-
MBI (Hepequb KOMHeTeHHHﬁ) C YKa3aHUCM HHIHUKATOPOB HUX AOCTUKCHHUA W ILJIA-
HUPYEMBIX PE3yJIbTAaTOB OOYUYEHHUsS MO TUCHUIUIMHE COACPKUTCA B pazzene «2.
[lepeueHb MIaHUPYEMBIX PE3YIHTATOB OCBOCHMsI O0Opa3oBaTEIBLHON MPOTrpaMMBbl
(mepedyeHb KOMIETEHIIMI) ¢ YKa3aHUEM UHAUKATOPOB UX JOCTHXKEHUS U ILUIAHUPY-

CMBIX PE3YJIbTATOB 06y‘1€HI/IH 110 JUCHUIIIINHC)).

Tabmauma 5
HanmenoBanue HaumenoBanue Pesynbratel  00Oyue- | TunoBsie KOHTPOJIbHbBIE
KOMIIETEHIIUH WHIUKATOPOB  JO- | HUS ( YMEHHS M 3HA- | 3aaHUS
CTIDKCHHSI KOMIIe- | HUsI), COOTHECCHHBIC
TEHIIUU C WHAMKATOpaMH JI0-
CTIDKEHHSI KOMITETCH-
UK
INIKH-1 Cnoco6- | 1.Co3naet komMmmy- 3HaTh: HOPMBI 3amanmue 1
HOCTh CO3/1aBaTh | HUKAIIMOHHBIE TIPO- nHoctpanHoro | Write a selling product
KOMMYHMKAIMOH- IYKTBI B (hopme A3bIKA story using the storytelling
HBIE MPOJYKTHI, BOC- | TEKCTA, Ay JUO0- U techniques and persuasive
TpeOoBaHHBIC OOIIIE- | BUACOMATEPUATIOB, YMmerb: odopm- | language devices to make
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CTBOM M KOMMYHH-
KaI[MOHHBIMU HHTY-
cTpusiMi, B (Qopme
TeKCTa, ayAuo- |
BUIEOMATEPHAJIOB,
UHTEPHET-KOHTCHTA
B COOTBETCTBUH C
HOPMaMH PYCCKOTO
u WHOCTPAaHHOTO
SI3BIKOB, OCOOEHHO-
CTSIMM MHBIX 3Ha-
KOBBIX CHCTEM

HUHTCPHCT-KOHTCH-
Ta.

JSTh MeIuaTeK-
CThI B MUCHMEH-
HOM, ayJIuab-
HOU M BH3Yyallb-
HOU (hopMe Kak
B pazHoM (op-

your story more engaging
and more persuasive.

3ananme 2
Shoot a video «How I
turned my weaknesses into
strength»

Mmare
3amanmne 3

Make up a news blog.
2. Koppektupyer | 3HaTh: CTPYKTypy 3aganue 1

CO3JIaHHbIE KOMMY-
HUKAI[MOHHBIE TIPO-
IYKTBI B COOTBET-
CTBHH C HOPMaMHU
PYCCKOTO U HHO-
CTPaHHOTO SI3bIKOB,

0COOEHHOCTSIMU
HHBIX 3HAKOBBIX
CHCTEM.

KOMMYHHUKAIIMOHHBIX
IIPOJTyKTOB

YMeThb: BHOCUTD
CTHIIMCTHYECKHE
IIPaBKHU, B COOTBET-
CTBUM C HOpMaMU
MHOCTPAHHOIO S3bIKa

Underline any persuasive
technique in the text.
Come to our brand-new
theme park, Thrill Valley!
Thrill Valley is only a short
30-minute drive from the
centre of town. Our rides
and attractions are like
nothing you’ve ever seen
before!

3aganue 2

To be persuasive, we must

choose our words care-

fully. There are several
persuasive

techniques that can help.

Match up each persuasive

technique to its example.

1. Alliteration

2. Emotive language

a) Place words beginning
with the same sound
close together to help
emphasize a point.

b) Words  designed to
evoke emotions and
make people feel a cer-
tain way.

YK-3 CnocoGHOCTB
NPUMEHSTh 3HAHUS
WHOCTPAHHOTO SI3bI-
Ka Ha YypOBHE, J0-
CTaTOYHOM VIS
MEXJIMYHOCTHOTO

oOmieHusi, y4eOHOI
u  npodeccuoHab-
HOM JeATEIIbHOCTH

1.Mcnonb3yer uHO-
CTPaHHBIH SI3BIK B
MEKJIMYHOCTHOM

oOIleHnn W  Tpo-
(heccuoHanbHOM

JIEATEIBHOCTH, BBI-
oupas COOTBET-
CTBYIOIIIHE Bep-
OanbHBIE W HEBEp-
OaJIbHBIC CpENICTBA
KOMMYHHKAIUH.

3HaTh:

-IpaBHja  JEJIOBOTO
peUeBoro 3THKETa B
po(hecCHOHATLHO-
JICTIOBOM OOIICHUU,
-IHAJOTHYECKHE U
MOHOJIOTHYECKHUE
(GbopMBbI KOMMYHHKa-
U U UX O0COOEHHO-
CTH;

YMmeTh:

-aJIeKBaTHO HCIIOJIb-

3ananme 1
Match the Russian terms
with their equivalents in
English:
1) TpynoBoii gorosop, 2)
JIOJDKHOCTHASI UHCTPYK-
nus, ...
a) employment contract; b)
job description; ...
3aganue 2
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30BaThb KOMMYHHUKa-
TUBHBIC TEXHOJOTHUH
B IIpOILIECCE aKaJeMu-
4ecKoro u Tmpodec-
CHOHAJLHOTO  B3au-
MOJICUCTBUS

Find information on the
internet about the persua-
sive techniques in adver-
tising. Compare and con-
trast the forms and exam-
ples in English and Rus-
sian.
3aganme 3
Rewrite each sentence,
adding emotive language.
Use the following words in
any word format:
violent, miracle, unbeliev-
able, suspicious ...
1. A woman was attacked
this morning.
2. Scientists have discov-
ered a way to regrow
hair.

2. Peanuzyer Ha
MHOCTPAaHHOM $I3bI-
K& KOMMYHHUKATHB-
Hble  HaMepeHMs
YCTHO ¥ THCHMEH-
HO, UCTIOJB3YSI
COBpPEMEHHBIC HH-
(dhopMalmoHHO-
KOMMYHHUKAIOH-
HBIE TEXHOJIOTHH.

3HaTh:

- CTPYKTYpHBIE H
SI3BIKOBBIE  MOJIEIH
JUTSt OnMUCcaHus
npodeccroHab-
HOU W WHCClenoBa-
TEJILCKOU JesATEIh-
HOCTU B YCTHOU H
MUChMEHHOU  (hop-
Me;

YMmerh:
- MPaBWIBHO WC-
MOJIb30BaTh  Tep-

MHUHOJIO-THYECKUH
anmapaT B IUCh-
MEHHOH U yCTHOMU
peun B Ipolecce
JIeJI0BOr o, Inpodgec-

CHOHAJILHOTO u
HAy4yHOTOo  O0Ie-
HUS;

-y4acTBOBATh B
JTUAIOTHYECKUX
dbopmax  (auckyc-
cust " ap.)

oOLIIEHUS B CHU-
Tyanusix —mpodec-
CHOHAJIBLHO-EIIO-
BOT'O OOIIIEHUS;

Nuaukarop 2
3aganue 1

Match the business lan-
guage idioms in Russian (1-
9) with their English equiv-
alents (a-1):
1) VBaxaemblii MucTEp
Mack; 2) YBaxaemble KOJI-
neru; 3) 3apaBcTByiiTe; 4)

I[To wMectry mnpenbsBie-
Hus;.5) Crnacubo, 4To mMpu-
CYTCTBOBaJM Ha BCTpe-

ue; ...

a) Dear Mr Musk; b) Dear
all; ¢) Greetings; d) To
whom it may concern; e)
Thanks for attending the
meeting; f) [ would greatly
appreciate it if you could
provide me with the details
of the meeting; ...

3aganue 2
You are Head of Sales and
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you have just completed
the staff appraisal of one of
the Sales Managers, Marc
Champeau. Write a letter to
Marc summarising that ap-
praisal.

Write about: 1) the positive
achievements.

2) areas which need im-
provement. 3) suggestions
for the future.

any other points which you
think are important.

Write 180-200 words.

3. Ucnonsb3yer npu-
eMbl  MyOIMYHOU
peuu U JeJI0BOTO H
npodeccrnoHalbHO-
ro JHUCKypca Ha
WHOCTPAHHOM $I3bI-
Ke.

3HaTh:

- mpo¢eccroHalb-
HYIO TEPMHUHOJIO-
THIO;

— CIpPYKTypy npe-
3CHTAIMH U
npodeccuo-
HAJIbHBIX TEK-
CTOB Ha TIPO-
(eccroHaIbHO-
JICIIOBYIO TEMY;

- CTaHJapTHBIC
IIEJH U 33]1a9H
JICTIOBBIX TIepe-
TOBOPOB; COIIH-
OKYJIbTYPHBIC
0COOEHHOCTH
BEJICHUS JIEJI0-
BBIX TIEPETOBO-
POB; KOMMYHHU-
KaTHBHO-TIpar-
MaTHYECKUE U
KAHPOBBIC OCO-
OCHHOCTH TIepe-
TOBOPOB

Ymern:

- JIeNaTh COOOIICHHS
0 pe3yJibTaTax HcC-
clemoBaHus/ Tiepe-
TOBOPOB;

- KpaTkKo W}3JaraTth
COJICpKaHUE CIICIH-
allbHBIX CTaTei;

- BecTH Hay4-
Hyto/mipohec-

3aganue 1
Roleplay a meeting of a
Russian university repre-
sentative with the head of
PR department of a multi-
national company on the
possibility of designing
further training courses.
The participants of the
meeting communicate
through interpreter.
Work in groups to make up

an

a speech of the university
representative speaking
only Russian. Think of the
purpose and strategy of
communication the Russian
representative is going to
use.

3aganue 2
Match the Russian business
meeting vocabulary (1-6)
with English equivalents
(a-f):
1) A xorena Obl BCTPETUThH-
cst ¢ r-M CmutoM; 2) Mal
MOTJIA OBl BCTPETHUTHCS?
3) Bo3moskHO 11 Iepero-
KUTB Halty BcTpeuy? 4) S
BBIHYKJICH U3MEHUTD JaTy
HallIe BCTPEYH; ....
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CHOHAJIbHYIO
JUCKYCCHIO B
COOTBETCTBUU C
HOpMaMu Hay4-
HOT'O 3TUKETA;

-  OIpenenaTh Ie-
M M 3aJa4d
IIEPErOBOPOB;
HCII0JIb30BATh
yYHUBEpCaIbHbIE
KOMMYHUKATHB-
Hbl€ CTpaTeruu
U IIPUEMBI JEII0-
BBIX II€PETOBO-

poB;  ompene-
JITb W YYUTBI-
BaTh COINO-

KYyJIbTYpHBIE U
KAHPOBBIE OCO-
OCHHOCTH TIepe-

a) I would like an appoint-
ment with Mr Smith
please; b) Can we arrange a
meeting?
c) I wonder whether we
can postpone our meeting?
d) I am forced to change
the date of our meeting; ...
3amanmue 3

1. Practice Reading the
Room.

2. Make up Role-Playing
Scenarios.

3. Practice Negotiating
from the Worst Position
Possible.

TOBOPOB.

4. JemoHCTpUpYET | 3HATH: 3ananme 1

BIIQJICHUS OCHOBA- | - CHEU(PUKY TUaT0- | Render the text into Rus-

MH aKaJIeMHUYECKOIl | THIECKON U MOHOJIO- sian.

KOMMYHHKAITUU | | THYECKOMN peuu B Public Relations Bring

pedeBoro 93TUKeTa | cepe mpodeccuo- .

M3y4aeMOTro  HHO- | HAJIbHOM KOMMYHHU- Ethics Under the Spot-
KaInu, light

CTPAHHOTI'O A3bIKA.

- OCHOBHBIC TIpaBUJIa
apryMCHTHPOBAHHO-
T'0 U JIOTHYHOTO TO0-
CTPOCHUS BBICKA3bI-
BaHUU AJis1 00CyKe-
HUS Ipo0JIeM U TEeH-
JEHITNH B mpodec-
CHUOHAJIBLHOH Hes-
TEIbHOCTH;

Ymersn:

- TIOJIb30BAThCA
OOIIETTPUHSATHI-
MU ¢dhopmamu
npogeccuoHab-
HO-/IeJIOBOTO 00-
IIEHUS U TIOHU-
MaTh UX;

- HaXOAMTh U U3-
BJICKaTh WH(OP-
MalMIo Ipu uTe-
HUU  y4eOHOH,
CIIPABOYHOM,

Public relations campaigns
like the one that helped
"sell" the Gulf War have
gained criticism for delib-
erately altering perceptions.
Media and stakeholder
groups have accused public
relations practitioners of
being spin doctors and de-
scribing a reality that suits
their purposes. This attitude
i1s encapsulated in the de-
scriptor that an activity is
merely a "PR ploy", a "PR
maneuver" or a "PR effort".
Practices such as "flogging"
(fake blogging), "astroturf-
ing" (fake grassroots lob-
bying) and "stealth market-
ing" (fake promotions with
actors masquerading as pri-
vate citizens) have come
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npogeccuoHab-
HOM JIUTEPATYPBI
B COOTBETCTBUH
C  KOHKPETHOU
LIENIbIO;

under criticism.

3ananme 2

Do the online-exercises and
ask questions about the dif-
ficulties you’ve faced. Con-
nectives Linking
Words. https:/www.eng-
lish-grammar.at/on-
line_exercises/connec-

and

tives/connectives-in-
dex.htm

3aganue 3
Practice social language in
the following situations:
-Greeting a visitor at the
reception desk
-Making a small talk after
the meeting
-Saying good-buy at the
end of the meeting.

5. I'pamoTHO U 3¢-
(eKTUBHO TMOJIB3Y-
€TCs UHOS3bIYHBIMU
WUCTOYHUKAMH WH-
dhopmanuu.

3HaTh:

- cieunuky padboThl
¢ uH(pOPMAaIMOHHBI-
MH 0a3aMy TaHHEBIX,
calTaMU Hay4HbIX
JKYPHAJIOB U MEXTY-
HaApOJHBIX mpodec-
CHOHJIBHBIX OpPTraHH-
3aIlui;

- 0cOOEHHOCTH Tep-
MHUHOJIOTHYECKOTO
amnmnapara, CTUJIEBOTO
¥ TPAMMaTHYECKOTO
oopmieHus A0Ky-
MEHTOB B IPOIIECCE
JIEI0OBOTO U mpodec-
CHOHAJIBHOTO 00T1I1e-
HUS;

Ymers:
- MOI0MpaTh JH-
TepaTypy 1o TeMe
UCCIICIOBAHMS,
o(hopMIIATh CIIHCOK;
- IPEJICTaBHUTh
CBOIO TOYKY 3pe-

3ananme 1
Find out more about ethical
Issues in PR. Make up a
glossary.

3aganue 2
Discuss briefly why each
of the following issues is
important for a PR special-
ist:

3amanue 3
Discuss with a partner the
following issues.

3aganue 4
Give a presentation on the
following topic using the
format recommended in
your textbook.

3aganue 5
Comment on the presenta-
tion given by your col-
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HUS O TPOYH-
TaHHOMW JIUTEpa-
Type,
-IPUHUMATh
ydacTue B oOMe-
HE MHECHUSMH B
IMACbMEHHOU U
yCTHOM opme

league.

6. [Iponymupyer Ha
WHOCTPAHHOM SI3bI-
KE IINCBbMCHHBIC
pedeBble MPOU3Be-
ACHHUSI B COOTBCT-
CTBUU C KOMMYHHU-
KaTUBHOM 3a/1a4ei.

3HaThb;

- BUIBl NUCbMEH-
HOW JOKYMEH-
Tallud B TPO-
(heccuoHanbpHO-
nenoBoi chepe;

- 0COOEHHOCTH
YCTHOU U TUCH-
MeHHOH  (opm
KOMMYHHKa-
IUW;  T[paBUiIa
KOMMYHHKa-
UK,  Ocylle-
CTBJISIEMOH  T0-
CPEIICTBOM
COBPEMEHHBIX
nHPOPMAIINOH-
HO-KOMMYHUKa-
TUBHBIX TEXHO-
JIOTHIA.

YmMmernb:

-IIPOAYLIUPOBATH

BUJBI aKaJIeMU-

YECKOro U IMpo-

deccruoHanbHO-

ro MuchbMa, Ta-

KHe KakK Tpecc-

penu3, OT4eT U

TII.

~ COCTaBIISITh
JICIIOBBIC
nmuckMa "
JIOKYMEHTBI,
OTHOCSIIIHE-
csi K chepe
npodeccuo-
HAJIBHOM Je-
SITETTLHOCTH.

- aHAIM3HPO-
BaTh COILIU-
allbHO-TICH-
XOJIOTHuYe-
ckue ¢eHo-

3aganue 1
Work in groups. Talk to the
class about each of the fol-
lowing topics for about two
minutes. Give arguments in
favor and against the opin-
ion.

J Alternative human
resource ap-
proaches are highly
effective.

o It is impossible to

retain best employ-
ees as it might be
too costly.
Get prepared to demon-
strate polite and interested
listening using the follow-
ing expressions:
Well, I hadn’t thought of
that ...
Exactly. ... Absolutely.
That’s a good point. ...
3aganue 2
Make up a dialogue on the
following situation. ...
3aganue 3
Analyse the Case and write
a report on your findings.
Step 1. Examine the case
thoroughly and write down:
a. the relevant facts b. the
key problems (2 to 5)
Step 2. Focus onthe key
problems. Answer the ques-
tions:
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MEHBI  JIHY-
HOTO U TIPO-
(beccuo-
HAJIBHOTO
00IIeHUS,
MIPUMEHSTh
3HAHHSA TIpa-
BUJ KOMMY-
HUKaIUU
pH  OCyIIe-
CTBJICHUH
MUCHMEH-
HBIX  JIeJIO-
BBIX  KOH-
TaKTOB U
MIPOBEICHUH
JIeTTOBBIX
MeperoBo-
POB Ha MHO-
CTpaHHOM
A3bIKE;  Jle-
MOHCTPHPO-
BaThb  aje-
KBaTHOE pe-
4yeBoe IOBe-
JIeHHe, y4H-
TeiBast  2¢-
(bexTUBHBIE
CTpaTeruu u
TaKTHUKU
KOMMYHH-
Kallud ~ Ha
WMHOCTpaH-
HOM SI3BIKE
C HUCIIOJB30-
BaHHEM
COBpEMEH-
HBIX UH)OP-
MaIMOHHO-
KOMMYHHU-
KaTHBHBIX
TEXHOJIO-
TH.

3amanmne 4
Read the advertisements
of two on-line courses.
Which course would you
choose? Why?

Advertisement 1

This free 30-minute online
course from the US Small
Business  Administration
requires Flash and is de-
signed to highlight the crit-
ical role PR plays in the
typical small business. ...
Advertisement 2

This course is designed for
anyone interested in using
human resource manage-
ment principles to get more
out of their workforce. ...

Pe3ynbraThl OCBOCHHUS CTyACHTaMHU 3HAHUW U yMEHUH, MPEIyCMOTPEHHBIX

paboueil mporpamMMoi IUCHUIUIUHBI, olleHuBaroTcss mo 100-OaminbHOM mIKane u

BKJIFOYAarOT:

1. Texymuii KOHTPOJIb
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- IoJTyceMecTpoBas arrectarus - 20 6aios

- paboTa nociie arrectaiuu - 20 6amios

2. ITpoMexxyTOUYHas aTTecTanus

- MUChMEHHAY YacTh 3auera/sk3amena - 30 0ajuioB

- YCTHasl 4acTh 3auera/sk3amena - 30 6amios

Cucrema oeHKHY 3HAHUM 110 y4eOHo# nucuuminie « MHOCTPaHHBIN SA3BIK B
npodeccuoHANbHON KOMMYHHUKALM )

Atrecranusi | Pabora B ceme-
(I mosioBu- | crpe (I mooBH-
Ha ceme- HA ceMecTpa)
cTpa)
Max. 20 6an-

JIOB

Max. 20 dajuioB

IMucbMeHHas1 YaCTh NPOMEXKYTOYHOM aTTecTALMU

Max. 30 0a,s10B

AynupoBaHue

Max. 5 damioB

Jlekcuko- rpam-
MaTH4YecKue 3a1a-
HUS
Max. 20 6amioB

TeBop4eckoe
3ajaHue
Max. 5 ban-
JIOB

YcrHas yacTh Hroro
NPOMEKYTOYHOM
aTTecTAlUA
Max.
100
Max. 30 Oay1oB 0aoB

HpOMe)KyTO‘-IHaSI arTrecranusa 1o JUCHHUIIIINHC ((I/IHOCTpaHHBIfI A3BIK» ITPOBO-

auTcs B 5 cemectpe B opme 3aueTa, B 6 cemectpe B (hopMe dK3aMeHa.

3adeT U dK3aMeH 110 AUCHUILIWHE ITPOBOJATCS B YCTHO-HHCBMCHHOﬁ (I)OpMe.

MaxkcumManbHas OIICHKA, BRICTABJIsIEMAasl Ha 3a4eTe U dk3aMeHe, 60 0alIoB.

Memoouueckue mamepuanvl K 3auemy u sK3ameHy hitps.//disk.van-

dex.ru/i/CmMYSyotpullhg

[IpomexxyTouHast aTTecTallis UMEET CAEAYIOILYI0 CTPYKTYpY:

3auer
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1. IIpoBeneHre KOHTPOIHHOW PabOTHI HA OCHOBE MPOWICHHOTO S3BIKOBOTO
MaTepualia, KOTOPBIM BKJIIOYAEeT B ceOsl ayJqUpOBaHUE, JIEKCUKO-TPAMMATUYECKHM
TECT, MUCbMEHHYIO pa0O0Ty: HamucaHue MPO(PECCHOHATBFHOIO TEKCTa IO 3aJJaHHOU
teMe (a performance review summary or newsletter). MakcumainbHasi OlleHKa CO-
craBisieT 30 6aIoB.

2. YCTHBIN OTBET BKIIIOYAET CONUATBHO-KYJIBTYPHBIU IPOEKT: MPOMO-BHUJICO,
dbopmupyrolee TYPUCTHUECKYIO TPHUBICKATEILHOCTh MOCKBBI (JIF0O0TO TOpOaa

Poccun Ha BEIOOp). MakcumanbHas orieHka coctapisieT 30 6amnoB (cm. Tabmura 5)

Requirements: Up to 8 minutes, English subtitles, a team of 3-4 students

Preferably the video is in landscape mode, saved as .mov or .mp4 file.

If you are filming on a smartphone, film in landscape mode and use the highest video
quality you can. Double-check your video to make sure that everyone speaking can
be easily understood. The length of the videos should be minimum 90 seconds and
maximum 8 minutes. All types of videos are allowed, so take out your smartphone

and start shooting! We don’t expect them to be professional.

All entries should begin with a 5 second full-screen “title screen” and includes the

following information:

University Logo
Team Surnames and Names (with Photos), Number of the Group Title of the Video

Finally, all videos must be uploaded and stored on Yandex or Google cloud with a
file name (ex. CoBlIu6 21-..., PuCO 21-..., OIlubX 21- 6 ...) and video name (Sur-

name and Name)
Judging Criteria and Scores

The Videos will be judged in terms of the language itself and linguistic devices, cre-

ativity, originality, message content and technical organization (sound and picture

quality).
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Videos will be judged over a score of (30) points on the following criteria:

- Fluency and accuracy in English 5 points)

- Content and Style: persuasive techniques, linguistic

devices and emotional triggers (5 points)

Creativity/Originality (5 points)

Message Content: promotional value (5 points)

Technical Organization: Visual and Sound Impact (5 points)

Student’s Choice: all videos will be shown 1n the last class. The
videos will be ranked based on the number of ‘Likes’ and the corresponding

points will be added to the final Judges’ score (see the table)

OK3aMeH

1. IlpoBenenre KOHTPOIBHOU PabOThl HA OCHOBE MPOMIEHHOTO SI3BIKOBOTO
MaTepuaia, KOTOPBIA BKIIOYAeT B ce0sl ayJUpOBaHUE, JEKCUKO-TPAMMATUYECKUN
TECT, MUCbMEHHYI0 paloTy: HamMCaHWE HWCTOPUHU B (opMare CTOPUTEIUIMHI WIH
HaIMcaHue NpodeccHoHaIbHOrO TeKCTa IO 3ajaHHON TeMe (an email giving rea-
sons uiu press release). MakcumainbHas oueHka coctasisieT 30 6aios.

2. YCTHBINM OTBET BKJIIOYAET: MPOEKTHYIO paboTy «AHanu3 u ycunenue bpen-
0a CoyUanbHO-KYIbmMypHo2o 0bvekmay (KOMaHaHas He OoJiee 4 4enoBeK WM WH-
OUBUTYAJIbHASA).

[IpoexTHass pabora mpeAcTaBisieT cO0O0l CHEelUaTbHO OPTraHU30BaHHYIO,
CaMOCTOSITENIbHYIO ACSITEbHOCTh CTYICHTOB, HANPABIECHHYIO Ha PEIICHUE MPAKTHU-
YECKH U TEOPETHUECKH 3HAYUMOW MpoOsieMbl U OQPOPMIIEHHYIO B BH/I€ KOHEYHOTO
npoaykra. OCHOBHAs 1elb MPOEKTHON AESATENBHOCTU COCTOUT B MPUOOPETEHUU U
Pa3BUTHH Y CTYJEHTOB MPAKTUYECKUX 3HAYUMBIX 3HAHUA ¥ YMECHHH, a TAK¥KE OTIbI-

Ta CaMOOpPraHu3anm.
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AHanu3 u ycuseHue OpeH/ia COLMaIbHO-KYJIbTYPHOTO UM KOMMEPYECKOTO
oObekTa (HampuMmep, JrOOOM mapk MOCKBBI WM  JAPYroro ropoja
(https://parkseason.ru/parki-moskvi/ ).

®uHanbHas padoTa COCTOUT W3 MYJIbTUMEAUNHONW Mpe3eHTauuu (KpUTHYe-
CKUI aHanu3 OpeH/a) C YCTHOM ee 3aluTol (B ayAMTOPUHN) U OTBETHI Ha BOIPOCHI
(B ayauTOpuu) U MpPOMO-BUACO, GOPMUPYIOLIEE TYPUCTHUECKYIO WU KOMMeEpYe-
CKYIO IIPUBJIEKATEIBLHOCTh FOPOAA WM KOMMEpUYECKOW KoMranuu Poccun (Ha BbI-
oop).

Kpurtnueckuii ananus, B KOTOPOM pacKpbITa HHAUBUAYAJIbHOCTh OpeHAa,
JOJDKEH BKJIFOYATh
1. Onucanue NO3ULMOHUPOBAHUS OpEH/Ia: BKIIOYAET B C€0sl MUCCHUIO U IIEHHOCTH
KOMITaHUH, YHUKAJIBHOE TOPIOBOE MPEMI0KEHHUE, SMOLMOHAIBHBIE U PALIMOHATIb-
HbIE MPEUMYIIeCTBa. AHAIN3 MPEUMYIIECTB U HEJOCTATKOB MO3UITMOHUPOBAHUS
OpeH/1a Ha TaHHBI MOMEHT.

2. [TopTpet moTpeduUTENsT — ONUCAHUE TICJICBON aAyAUTOPHH OpeH/Ia.

3. Ha3Banue OpeHjia: ero 3HaueHHe, HAIMCAHUE U TTPOU3HOIIEHUE — €CITU OHO
CJIOKHOE Y HEOUEBUHOE.

4. Bo3amoxHasi cTpaTerusi NpoABMKEHUS OpeHa.

5. Co3znanue koHTeHTa (5 unu 6oJee uaeH s KOHTEHTa B 0JIore WK COIMaIbHBIX
CEeTSIX C IPUMEPAMHU).

MakcumanbHas oreHka cocrapisieT 30 6amio (cM. Tabnuma 7).

JlonosHUTENbHBIC 3a7aHus U MOApoOHast uHGopMalus Ha 00pa3oBaTeIbHOM TOP-

Tase www.org.fa.ru

Ta0muna 6
Cemectp ®dopma DTar KOHTPOJIA KonuuecTBo
KOHTPOJIS 0aioB
\Y% 3auet 1. KontposbHas | AyniupoBaHue 5
pabota N
Jlekcuko-rpaMMaTHYECKUM TECT 20
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[TucemeHHoOe (TBOpUEcKoe) 3aja- 5
HUE
2.YCTHBI OTBET (COIMAIBLHO-KYJIBTYPHBIA ITPOCKT: 30
IpOMO-BHUI€0, (popMHUpYIOIIee TYpPUCTHUECKYIO TpH-
BJIEKaTEeIbHOCTh Topoaa Poccuu (Ha BBIOOD)
Hroro 60
Tabnuma 7
Cemectp dopma DTam KOHTPOJISt KomuuectBo
KOHTPOJIS OaytoB
VI OK3aMeH 1. KontposbHas | AynupoBaHue 5
pabota N
JIexCHKO-rpaMMaTUYECKUN TECT 20
[TucemenHoe (TBOpUYECKOE) 3a- 5
JaHue
2.Ycraeii otBeT | [IpoekTHas pabora «AHAIU3 U 30
ycuiieHue OpeH/a ColuaIbHO-
KyJIbTYPHOT'O OOBEKTa»
Hroro 60

IIpuMep TecTOBBIX 3aJaHNH (3aUeT/IK3aMEH)

LISTENING AND COMPREHENSION

Task I. You will hear a recording describing an experiment conducted by

Joshua Bell. Decide whether the following statements (1-5) are True, False or

Not Stated.

1. Joshua Bell is one of the greatest violinists in the world.

True

False

Not stated

2. Joshua Bell was performing first at Boston Symphony Hall and then at the rail-

way station.
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True False Not stated
3. 2,300 year ago Aristotle wrote the single most important work on persuasion
“Rhetoric”.
True False Not stated
4. Joshua Bell read Aristotle’s works, that’s why he conducted the experiment.
True False Not stated
5. People travelled for miles to hear the artist play one night and next time didn’t
even pause for a moment to listen because ethos and pathos were missing.

True False Not stated

Task II. For questions 6-10, fill in the gaps with one word that you’ll hear.

Joshua Bell said of the experience: “It was a strange feeling that people were ac-

tually 6. me. ... At a music hall, I’1l get 7. if somebody coughs,
or if someone’s cell phone goes off, but here my expectation quickly diminished. I
was oddly 8. when someone threw in a dollar.” What changed? Same

music, on the same violin, played with the same 9. and by the same man.

Why did people listen and then not listen?
Aristotle would be able to 10.

LEXIS & GRAMMAR
READING AND COMPREHENSION

Task III. Task IV. For questions 16-20, read the extract ignoring the missing
parts (A-F). Then look at the missing parts and fill them in the gaps. There is
one extra you do not need.

Throughout the history 16. , many practitioners have claimed that public
relations advocates operate in a court of public opinion that is similar to a court of
law. There are three 17. of a supposed court of public opinion, however.
First, not all organizations, interests, and publics have 18. in the court.

Those with the most money and power are represented best. Second, publics and
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also the media generally do not have the opportunity to search for all the informa-

tion they need to put the positions of advocates 19. . Third, the comparison

of public relations people with lawyers is a poor one at least the comparison with
trial lawyers. Kruckeberg (1992) instead compared the public relations person to a
20.  —aprofessional whose job is to repair bad organizations rather than to
defend them. Bivins (1989) pointed out, similarly, that not all lawyers are advocates.
Corporate lawyers, for example, are counsellors who work to keep corporations out
of trouble rather than to defend them once they are in trouble. The court of public
opinion, therefore, does not automatically make asymmetrical public relations eth-
ical, and a symmetrical role of counsellor rather than advocate is easier to defend on
ethical grounds.

A. of public relations B. equal representation C. into perspective

D. major criticisms E. for example F. “rehabilitating social worker”
Task IV. Match the terms from the active vocabulary (21-25) on the left with

appropriate definitions (a-f) on the right. There is one extra definition you do

not need.

21. Alliterations a) The relations between a brand and an influ-
encer. The influencer produces content for the
brand in exchange for compensation

22. Collaboration b) The number of times a specific content is
exposed to an audience

23. Ethos c¢) The conspicuous repetition of identical ini-
tial consonant sounds in successive or closely
associated syllables within a group of words

24. Impressions d) An appeal to the emotions of the audience

25. Pathos e) An appeal to logic and reason
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f) An appeal to the writer’s credibility and
character

Task V. For questions 26-32, choose the correct preposition or particle if nec-

essary.

26. Bowen’s Model for ethical decision-making is specifically designed to help
issues management.

27. This model helps a PR professional make correct decisions  a management

process in order to avoid ethical problems.

28. Questions that a professional should consider include “am I proceeding

a morally good will?”

Task VIII. Change a word form to fill the gap.
33. In (to develop) countries, foreign ownership brings costs and benefits.

34. International Labour Organisation implies that non-exploitive forms of labour

have been used in the (to produce) of the goods sold under this labelling
criterion.
35. A material source of wealth, (to include) fresh water and oil or mineral

deposits, occurs in a natural state and has economic value.

Task VIII. For questions 38-42, identify rhetorical strategies: logos (L), pathos
(P) and ethos (E).

38. Authority of the speaker.

39. Appeal to the arguments.
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Task IX. For questions 43-50, put the verbs in brackets into the correct form

(Narrative tenses and Conditionals).

43. Martha was feeling very bad after she ~ (to run) away from her own wed-
ding with Glen.
44. She wondered, what would her mother  (to say) about all this if she were
alive.
45. If her mother  (to be) there, maybe she wouldn't have had the chance to
slip away.

WRITING

Task X. Story selling is a type of sales strategy where sales and marketing profes-
sionals seek to tell stories that highlight the benefits of a product or service, rather
than discussing its prices, product models, product features or uses. Story selling
works by acquiring real stories from customers about how a product or service
helped them. However, story selling can also work by developing fictional narra-
tives that show customers how they can benefit from purchasing and using a prod-
uct or service.

Write a selling product story (200-250 words) using the storytelling techniques
and persuasive language devices to make your story more engaging and more

persuasive.

Task X. Your task is to write a “How I turned my weakness into my strength”
story that might help you feel heard and recognized.

For all human beings a key part of identity development is storytelling. The
stories we tell about what we see, hear, and experience help us to construct our own
unique identities as well. These stories also allow us to communicate who we are to
other people. They form what psychologist Daniel McAdams calls a narrative iden-
tity. Narrative identity is an individual’s life story. It combines memories from the

past with our stories about the present and our imagined future. McAdams describes
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narrative identity as an internalized story you create about yourself—your own per-
sonal myth.

Criteria (5 points - TOTAL):

1 point - Creativity. Style. Originality: The piece shows a freshness of imagination,
creativity, and individuality. A student uses literary devices (metaphors, similes,
hyperboles and etc.) to create a special effect in his/her writing.

1 point - Plot Structure: The sequence of events (narrative structures), dialogues (if
necessary), and emotional movements are well crafted.

1 point - Quality of Writing. Coherence and Cohesion: Organization is logical, co-
herent, and effective. A student uses cohesion in such a way that it attracts no atten-
tion. Sentence fluency is smooth and expressive.

1 point - Quality of Writing. Lexical Resource: Word choice is specific and mem-
orable. A student uses a wide range of vocabulary with very natural and sophisti-
cated control of lexical features. Rare minor errors occur only as ‘slips’.

1 point - Quality of Writing. Grammatical Range and Accuracy: A student uses a

wide range of structures with full flexibility and accuracy.

Task X.

Company newsletters allow you to keep all employees informed about what’s going
on in the company as well as boost their morale and productivity. An internal news-
letter is not just an email marketing trick; they're also the perfect solution for keep-

ing teams across the entire organization informed. They work especially well in
larger companies where teams are divided or spread out all over the world. Team

members might eventually depend on your company newsletter to stay on top of

what’s going on at work.

Write an internal company newsletter (180-200 words) giving news and de-

scribing future plans.
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Listening Read- |Lexis & Grammar
ing
Task | Task 2 Task 3 |Task4 |Task5 |Task6 Task 7 Task | Task 9
1 8
1 T |6 |ignor- |1 |[B |16 |A |21 [C |26 |with |3 |devel- |36 41 |had
. . run
ing 1 1 |oping
2 |F |7 |upset 1 |[A |17 |D |22 |A |27 |in 3 |pro- |37 42 |have
) ) dpc- said
tion
3|T |8 |grateful|l |E |18 |B |23 |F |28 |with |3 |in- 38 43 |had
3 3 |clud- been
ing
4 [N |9 |passion |1 |[C |19 |C |24 |B |29 |as 3 |per- |39 44 | hap-
S 4 I pen
sive
5/T |1 |explain |1 |[D |20 |F |25 |D |30 |by |3 |state- |40 45 | had
ments not
0 3 3 told
46 | knew
47 | valued
48 | would
ring
49 |to
make
50 | will/
would
your
father
do

B 3asucumocmu om YPOBHA NnO020MOBKU cpynnbsl 3a0aHUs. mozcym ObIMb UBMEHEeHDL.
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IIpuMmep 3K3aMeHalIMOHHOIO OUJIeTa

®denepajibHOE TOCYAAPCTBEHHOE 00pa30BaTeIbHOE OI0IZKETHOE YUPeKIeHHEe

BbICILIETr0 00pa3oBaHus
«®AHAHCOBBI YHUBEPCUTET ITPH TPABUTEJIbCTBE POCCUICKOM
OEJIEPALIUN»
(PuHAHCOBBIN YHHBEPCHUTET)

JlemapTaMeHT aHTIMICKOTO s3bIKa U MPOQeCcCHOHATHHON KOMMYHUKALIUU
JNucrunuHa «IHOCTpaHHBIH S3bIK B MPodeCcCHOHATBHON cdeper
@®akynIbTET COLUUATBHBIX HAYK U MACCOBBIX KOMMYHUKAILIUMA

dopma 00yueHus: OUHas

Cemectp: 6

Hanpasnenve noarotToBku:

3K3AMEHAIIMOHHBIN BUJIET Ne

1. ITpocnymaiiTe ayJMOTEKCT M BBIITOJIHUTE 3aJlaHUs HA €T0 OCHOBE.

2. BBINONHATE TEKCUKO-TPAaMMaTUICCKHE 33 JaHHUS.

3. Hanmumure npecc-penu3 win 00bICHUTENbHYIO WK UcTopuio (storytelling) Ha ocHOBe
MIPEITIOKEHHOTO 3a/1aHus

4. 3amuTa IpoeKTHOM paboThl «AHanu3s u ycuienue OpeHoa coyuanbHO-KyabmypHo2o 00bek-
may. OTBETH Ha BOIIPOCHI.

[Toarorosuna:
Houent H.B. CaBuenko
Yr1Bepxaaro:
PykoBoaurens JlenmapraMeHTa aHIIMICKOTO SI3bIKa
1 ipo(heCCUOHATbHOM KOMMYHHUKAIIUU _ M.B. MenpHnuyk
« » 20 T.

8. IlepeyeHb OCHOBHOM M JONOJHHUTEIbHON YUeOHOM JUTEPATYPbI, HEOOXOAU-
MOM /IS 0CBOEHMS IV CIUTLITHHBI
8.1 OcHoBHas JuTEpaTypa
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OcHoBHas JuTEparypa

1.3y6xoB, A. JI. English for Public Relations and Marketing = Anrnutickuii B cde-
pe cBsizell ¢ 00IIeCTBEHHOCThIO U MAPKETUHTA: MPAKTUKYM : yueOHOe mocodue /
A. J1. 3yokog ; moxa penakiueit E. 0. Beibopropoit. — HoBocubupck : CI'VIIC,
2021. — 72 c¢. — ISBN 978-5-00148-241-3. - ObC Jlamb. — URL:
https://e.lanbook.com/book/270851 (mara obpamenus: 24.10.2023). — Tekcr :
AJICKTPOHHBIM.

2. CaBuenko, H.B. PR Essentials: Digital Advertising and Communication: y4e0-
HUK TI0 aHTJIUHCKOMY SI3BIKY JUJII BTOPOTO Tojia OOy4YeHHs MO HAMpaBIICHUSIM
"Pexnama u cBsa3u ¢ obmiectBeHHocThi0" / H.B. Capuenko, H.H. [IpoOsimieBa,
E.b. Manaxosa, /[.B. AranbiioBa; ®uHyHHBEpPCUTET, JlenapTaMeHT aHTJIUICKOTO
s3bIKa M MPpoQecCuoHAIbHON KoMMyHuKanuu. — Mocksa: [Ipomereit, 2022, —
212 c. - TekcT: HENOCPEICTBEHHBIM.

3. Xonpipera, E. b. Advertising. Public relations manual : yue6HO-MeTOIMUECKOE
nocobue / E. b. XoasipeBa, H. B. Kanutyna. — Huxuuiit Hosropoa : HHI'Y um.
H. H. Jlo6auesckoro, 2020. — 41 c¢. — DOBC Jlams. — URL:
https://e.lanbook.com/book/144836 (mara obpamenus: 14.10.2023). — Tekcr :

DIIEKTPOHHBIM.

JlonosiHUTeIbHAS JIUTEpaTypa:

4. Business Partner. B2: Coursebook / I. Dubicka,M. Rosenberg, B. Dignen [et.al].
— Harlow: Pearson Education Limited, 2018. — 160 p. — W13na. Ha aHri. 3. —
ISBN 978-1-292-23356-7. — TeKCT: HEOCPEACTBEHHBI.

5. Business Partner. B2+: Coursebook / I. Dubicka,M. Rosenberg, B. Dignen [et.al]
- Harlow: Pearson Education Limited, 2019 - 160 p. - TekcT : HenmocpeacTBEH-
HBIM.

6. Business Partner. C1: Your Employability Trainer: Coursebook / I. Dubicka,M.
Rosenberg, B. Dignen [et.al]. — Harlow: Pearson Education Limited, 2020 —
176 p. — W13na. Ha aHT. 513.- TEKCT : HEMOCPEACTBEHHBIMN.

7. Powell M. Dynamic Presentations: Student's Book / M. Powell. - Cambridge:

Cambridge University Press, 2012, 2013. - 96 p. — TekcT : HenmocpeICTBEHHBIH. -
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Ob ®unynusecurera. — URL: http://elib.fa.ru/rbook/dynamic_presentations.pdf.
(mara cozmanus 3anucu : 29.10.2019). - TekcT : anmeKTpoHHBINA. - Pexxum mocty-

1a: MOJIHBIM TEKCT AOCTYIEH U3 ceTh OUHyHUBEpPCUTETA (UTEHUE).

9. IlepeueHb pecypcoB HHGPOPMANUOHHO-TEJIEKOMMYHHUKAIIMOHHOM CeTH

«I/IHTepHeT», HGOﬁXOI[I/IMl)IX AJIA OCBOCHUA JUCIHIHUIIJINHBI

l. Omnmnaitn matdopma uznarensctBa Pearson MyEnglishLab, (Business Part-
ner B2, C1)
2. Dnektponnsie pecypcsl BUK:

DnekTpoHHas 6ubimnoreka @uHancoBoro yHuBepcurera (Ob) http://elib.fa.ru/
OnextpoHHOo-0mOMoTeuHas cuctema BOOK.RU http://www.book.ru
DneKTpOHHO-OMOIMOTeYHasT cucTteMa «YHuBepcutTeTckas Oubnmorexka OH-
JIAVIH» http://biblioclub.ru/

DnexkTpoHHO-0MOIMoTeYHas cucTemMa Znanium http://www.znanium.com
DnekTpoHHO-6ubIMoTeuHas cucteMa n3gateascra «lOPAUTy https://urait.ru/
DNeKTpOHHO-O0MOIMOTEeYHAs cucrema U3/1aTeIbCTBA [Ipocnekr
http://ebs.prospekt.org/books

DeKTpOHHO-0MOIMOTEeUHas cucTeMa u3aaTesbcTBa Jlans https://e.lanbook.com/
JlenoBas onnaitH-6ubnuoreka Alpina Digital http://lib.alpinadigital.ru/
Hayunas snexktponnas ounbnuoreka eLibrary.ru http://elibrary.ru
HanmonanbHas snexkrponHas oubauoteka http://H36.pd/

bubnuoreka onnaiin Jlexnuii mo busznecy nu Mapketunry msznarensctBa Henry
Stewart Talks https://hstalks.com/business/

Henry Stewart Talks: Journals in The Business & Management Collection
https://hstalks.com/business/journals/

CNKI. Academic Reference https://ar.oversea.cnki.net/

CNKI. China Academic Journals Full-text Database https://over-
sea.cnki.net/kns?dbcode=CFLQ

JSTOR Arts & Sciences I Collection http://jstor.org

DnexTpoHHBIC MTPOIYKTHI U3aaTenbcTBa Elsevier http://www.sciencedirect.com
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e Emerald: Management eJournal Portfolio https://www.emerald.com/insight/

o Komnekuus Hay4YHBIX KypHAJIOB Oxford University Press
https://academic.oup.com/journals/

e DIEKTPOHHBIE KOJUIGKIIMM KHUT W IKYPHAJOB H3IATENbCTBA Springer:
http://link.springer.com/

e baza JTAHHBIX HAYYHBIX KYpHaJIOB U3/IaTeNIbCTBA Wiley
https://onlinelibrary.wiley.com/

e [ludpoBoil apxuB HaAy4HBIX KypHaJIOB: http://arch.neicon.ru/xmlui/

10. MeToauveckue yKa3aHud JJIs 00y4aKIIUXCH M0 OCBOCHHUIO TUCHUILIU-
HBbI
CryneHtam npu NOArOTOBKE CIEAYET UCI0JIb30BATh HOPMATUBHBIE JJOKYMEH-
Tbl OUHAHCOBOTO YHMBEpPCUTETAa, METOINYECKHE PEKOMEHIAMKU 10 IUIAHUPOBA-
HUIO U OpraHU3alliy BHEAYIUTOPHON CaMOCTOSITENbHOM pabOThl CTYIEHTOB 10 00-
pa3oBaTeNIbHBIM MpOorpaMMamM OakaitaBpuaTa U MarucTpaTypbl B @UHAHCOBOM YHHU-
BEPCUTETE, YTBEPKACHHBIE IpuKa3oM PunyHuBepcutera oT 11.05.2021 r. Ne 1040
(cm. caiit ®MHAHCOBOTO YHMBEPCUTETA: Ha TJIABHOM cTpaHuile pazaen «Ham yHu-
BepcuteT»; naiee «EauHas mpaBoBas 0a3a (DUHYHUBEpPCUTETA»), UCIOJIb30BATh

MCTOANYCCKUC PCKOMCHIALIMHU ACTIapTaMCHTA.

JIist ycremHoro u3y4yeHus: Qucuuiinibl « MHOCTpaHHBIN sI3bIK B Ipodeccuo-
HAJIBHOH cepe» CTyieHTaM HeOOXOAMMO 03HAKOMHTBCS: C COJIepKaHneM paboueit
IPOrpaMMBbl JACHUILIMHBL, C UEISAMU U 3a7a4aMy AUCLUILUIMHBI, €€ CBI3AMHU C ApY-
IMMU JUCHUIIMHAMU 00pa30BaTENbHOM IPOrPAMMBI, a TAKKE METOJIMYECKUMHU pa3-

paboTKamMu MO JaHHOW TUCHIUILIMHE, pa3MelleHHbIME B 1anHOM DY Ke.

IIpu moaAroTOBKE K CEMHMHAPAM CTYACHTHI JOJDKHBI:

BBIIIOJITHUTH JOMAIIHUC YCTHBIC U ITMCbMCHHBIC YIIPA)KHCHUA,

BbIYYHUTb dKTUBHYIO JICKCHUKY I10 TCMC IMPAKTHYCCKOI'O 3aHsATHS,

IIPOCIYIIAaTh ayAUOKYPC U BBIIIOJHUTH YIIPAXKHEHUS HA €TO OCHOBE,

MMOATOTOBUTD IMPC3CHTAIIUIO 10 I/I?;y‘IaeMOﬁ TCMC
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http://arch.neicon.ru/xmlui/

— TOBTOPUTH MaTepuall, M3yYCHHbII paHee.

Heab npakTHyecKHX (CEMHHAPCKMX) 3aHATHI — GOPMHUPOBaHNE KOMMYHHU-
KAaTHUBHBIX KOMIETEHIMI 00yJaromuxcsi B 00JaCTH MPOPECCHOHATIBHOTO OOIIEHUS
U CLIOCOOHOCTH MPUMEHSTh 3HAHUSI HHOCTPAHHOTI'O S13bIKAa HAa YPOBHE, IOCTATOYHOM

JUTSL MEXKTUYHOCTHOTO OOIIeHHs], yueOHON U Tpo(heCCUOHATTBHON EeATeIbHOCTH.

I[J'ISI JOCTHXXCHMUA ATOM LECJIN UCITOJIB3YIOTCA OCHOBHBLIC BU/IbL yqe6Hoﬁ ACATCIIb-

HOCTH, HCO6XOI[I/IMBIG Ha 3aHATHAX IIPU U3YYCHUHN MHOCTPAHHOTO A3bIKA:

e (OO0yyeHune YTEHUIO

HCHB: HAY4YUTHCA U3BJICKATb U AHAJIU3UPOBATb I/IH(i)OpMaHI/IIO N3 TCKCTaA.

O6yanOIHHCC}I CaMOCTOATCIbHO U3YYArOT NPCAJIOKCHHBIC TCKCTHI II0 TEMaM JTHUC-
IMUIIJIMHBI 1 BBIMTOJIHAKOT PAa3JIMYHLIC 3a/laHHUA Ha OCHOBC TCKCTOB. HpOBCpKa noJay-

YEHHBIX 3HAHUM OCYHCCTBIIACTCA HA IIPAKTHUYICCKOM 3aHATHH.

¢ (OO0y4yeHmne rpaMMaTHKe
[enb: HAyYUTHCA TPaMMaTUYECKH MPAaBUILHO HMCIIOIB30BaTh JaHHOE IpaMMaTHye-

CKOE€ sIBJICHUE B YCTHOM ¥ IIMCbBMEHHOM PEYH.
VYIpaxHEeHHsI IPOBEPSIOTCS HA IPAKTUYECKUX 3aHATUAX.

* (OO0Oy4eHne roBOpPeHHIO
enb: hopMupoBaHKe yMEHUM U HABBIKOB YCTHOM MOJATOTOBICHHOW U HETIOATOTOB-
JeHHON MpodeccroHaIbHO OPUEHTHUPOBAHHOW PEYH C IIENIbI0 MCIOIB30BAaHUS CO-
OTBETCTBYIOIIMX HABBIKOB B MPO(PECCHOHAIBHBIX JUCKYCCHUSIX, KOH(MEpPEHIHUSX,

NeperoBopax, UHTEPBBIO U JP.
¢ (OO0Oy4eHue mUCbMY

Lenb: popMupoBaHue yMEHUI MUCBMEHHON peann3alud KOMMYHHKAaTUBHBIX Ha-
MEpEHUI; IEPEBOJI C HHOCTPAHHOTO A3BbIKA HA PYCCKUI U C PYCCKOTO SI3bIKa HA HHO-
CTpaHHbIM MH(OpMaLHU, OTHOCAIIEHCA K TPOPEeCCHOHANIbHBIM cepaM U CUTyalu-

sIM OOILIIEHUS.

¢ (OO0OyyeHune ay1MpOBAHUIO
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[ens: dopMupoBaHWE YMEHHI MOHUMAHUS MOHOJOTHYECKOW M JTUAJIOTUYECKOUN
peur JeI0BOro, Y3KOCHEIUAIIBHOTO U HAYYHOI0 XapakTepa Ha CIyX, Kak Mpu He-
MOCPEACTBEHHOM OOIIIEHUU, TaK U B 3aMKCH; Pa3BUTHE HABBIKOB MOCTPOCHUS COO-

CTBEHHOTO TEKCTa HAa OCHOBE MPOCIYIIIaHHOW HHPOPMAIIUH.

Meroanueckue ykazaHus g OOyYarolIuXcsl M0 M3YyYECHUIO JTHCHUTLIIAHBI
«MHOCTpaHHBINA S3BIK B MPOGECCHOHATBHON chepe» — 3TO KOMIUIEKC PEKOMEH 1a-
MU W Pa3bsSCHEHUM, MO3BOJISIONINX CTYJEHTY OakamaBpwara ONTUMAaIbHBIM 00-
pa3oM OpraHU30BaTh MPOIECC TOJATOTOBKM K 3a4eTy WM 3K3aMeHYy, 00eCIedHTh
HABUTAIIMIO OOYYArONIUXCsl B TPOIECCe M3YyYCHHs TUCIUIUTMHBL. PexomeHaruu
OpUEHTHUPOBaHBI Ha oOecrieueHrne dPPEeKTUBHOCTH YIEOHOTO Mporiecca Mo u3yye-
HUIO JUCIMIUIMHBI U MMOJATOTOBKY CTYACHTa K KOMMYHHKAIIUU B OOIIEKYJIbTYPHOM,

OOMIESI3BIKOBOM U MPOECCHOHATBHOM TOJIE AEATEIHHOCTH.

MeToanyecKkue peKoMeHIaluu AJ1s1 o0ydamuxcs 00 ucnoab3oBannu JYK
IPH NOATOTOBKE K NPAKTHYECKHUM 3aHATHIM U TeKyLIeMYy H pyOe:KHOMY
KOHTPOJII0

OnekTpoHHbIA yueOHbIH Kypc (QYK) — 310 yueOHO-MeToAMYECKIE MaTepH-
aJbl, KOTOPBIE IOMOTAIOT CTyI€HTaM ocBauBaTh qucuuiuinHy. B DY Ke paszmenire-
Ha nporpamma aucuuiiniel (PIIL), MeTonnueckue peKoOMeH1aluy M0 U3y4EHHUIO

AUCLUMILTAHBI, THPOPMAIUS O MpernoaBaTelisix, a TAKKe KPUTEPUHU OLIEHUBAHUSI.
OnHuM HMX OCHOBHBIX paszenoB DYKa sBisieTcs mepedyeHb TEM B COOTBET-
ctBuu ¢ PIIJ], koTopble HEOOXOTUMO U3YYUTh CTYyACHTY. [1o Kaxaoil Teme pazme-
HICHBI y4eOHO-METOUUECKHE MaTepHallbl Al OTPaOOTKH rpaMMaTHYECKUX CTPYK-
Typ ¥ BUJOB MUCbMEHHBIX 3aJJaHUM, BBEJICHUS U 3aKpEIJICHUs HOBOW Mpodeccro-
HaJIbHOM JIEKCUKH, a TAKKE 3aJIlaHNsI HA ay IMPOBAHUE U TOBOPEHHUE.
B paznene «KoHTpoab» pasMelieHsl MaTepUaIIbI I CAMOCTOATENBHOM 10/1-
TOTOBKH CTYJEHTOB K TEKYLIEMY U PyOEKHOMY KOHTPOJIIO MO JUCUHUIUIMHE, HAIIPHU-

Mep, 00pa3Ibl KOHTPOJIBHBIX PA0OT U SK3aMEHAITMOHHBIX OHMIICTOB.
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B pasznene «/lonomHuTenpHbIE MaTEpUAIb) Pa3MELICHBI TPE3EHTALINH, CIIU-
COK JIUTE€paTyphl, CIIPAaBOYHBIC U JEMOHCTPAIMOHHBIE MaTepUaNIbl U Ipyrue yueo-
HO-METOJUYECKHE MaTepHalbl A 0oJiee yriyOJIeHHOTO U3yYeHUs AUCIUIUIMHBI.

Pa6ota ¢ DYKoM nmomoraer cTyieHTaM 0cBauBaTh IUCIUILTAHY U IPUMEHSTh
MOJIyYeHHbIE 3HAHUSI U HaBBIKM B MPOGECcCHOHATBHOM OOIIEHHWU Ha aHTJIMHCKOM

A3BIKE.

MeToanuyeckue yKa3aHusi Mo MOAroToBKe MyJIbTHMeIUHHOI Mpe3eHTa-
111071

Xopolasi Mpe3eHTalksl MOMOTaeT MOHITHh BHICTYNAIOMIET0: OHA TTOMOTaeT
yAepKaTh BHUMaHHE CITyIIaTesieil. XOpoIIyo Mpe3eHTAINI0 OTINYAeT BHATHOE W3-
JIO’)KEHUE U Xopolas mojavya marepuana. CaMyro BaKHYIO 4acTh PabOThI MO MOJ-
TOTOBKE TIPE3CHTAIMH MOXHO CliejlaTh Ha Oymare, He BKJIro4as KoMmrbioTep. CHa-
Jajia Hy’>KHO BRIOpaTh TeMy (€M OHa CTPOTO HE 3aJlaHa MPEIMOJAaBaTEIeM), 3aTEM
OTIPEICTUTH 1IEJIb MPE3CHTAIIMU W paclpeiesisieTe apryMEeHThI B Hy>)KHOM TOPSIJIKE.
Teneps MOKHO BKJIFOYATh KOMIIBIOTEP W UCKATh KAPTUHKH JUIs Mpe3eHTanuu. He
CTOUT HAYMHATH C MOUCKA KapTUHOK. OHU yBOAAT OT menu. Eciu y Bac mMaino Bpe-
MEHHM, KapTUHKH MOKHO BOOOIIEe HE UCKaTh. YepHbIN TeKCT Ha O6esioM doHe, Oyay-

49 OCMBICJICHHBIM, IIOMOIracTt AOHOCHUTH MBICJIb U 0e3 KapTHUHOK.

Tema. Tema nomxHa OBITH JOCTaTOYHO Y3KOM, YTOOBI B KOHIIE MPEJIOKUTD pellie-
HUE IpoOsIeMbl WK cenaTh 4eTkuil BeiBoJ. CyskaiiTe TeMy 10 TeX Iop, IoKa mpe-
3eHTalus HE YIOKUTCSA B 10 KOPOTKHUX IIYHKTOB.
Xopo11o chopMyIMpOBaHHAs TEMA CaMa MOJICKAa3bIBAET CTPYKTYPY BBICTYIUICHUS.
Hean. Llenb npezentanuu goixkHa ObITh KOHKpeTHOW. DopmynupoBKa LEIN Ha-
YUHAETCS € BOIPOCA: YTO S XOUYy U3MEHUTH B IOBEJICHUH, MUPOBO33PEHNN CITyIIA-
TeJIel WM Kakol mpoOen B UX 3HAHMSX S X04y BOCHONHUTH. Hampumep, « xouy,
YTOOBI MOM CITYIIATEIHU MOHSJIM 3HAYMMOCTh KOPIOPATUBHOM 3TUKUY. SICHAS LEb
OTpe/ieNisieT TOYHOE CoJepKaHue 1 0bierdaeT nogo0p apryMeHTOB.

Cuenapuii. OGpa3HO TOBOpPS, 11€JIb NPE3EHTALUN — 3TO TO, YTO BBl XOTUTE U3Me-

HUTB B I'OJIOBC CJIIYIIATCIIA, a CI_IeHapI/Iﬁ — 9TO TO, KaK BbI K IIPUACTC K 3TUM HU3MC-

65



HeHusiM. C mepBOro cliiaiiia ayJuTopusi A0JXKHA MOHUMATh, YTO UMEHHO OHA Cei-
yac y3HaeT. Ha cnaiine «Conepxanue» cinefyer npsaMo yKa3aTh, YTo OyET JaJibliie.
B xopouiieit npe3eHTanuu BCeria NpucyTCTBYET UHTPUTA, TE3UC U AHTUTE3UC, YTO-
OBl CITyIIaTesId MOTJIH B3TJISHYTh Ha MPpo0JieMy ¢ pa3HbIX cTOpoH. [lmoxas mpesen-
TaIus 3aKaHYMBAETCS CJIOBAMU «3TO BCE». BMECTO 3TOro HY>)XHO AaTh KpaTKOE pe-
3I0M€ WJIK BBIBOJI. UTOOBI MOATOTOBUTH ClICHAPUI, MOKHO MUCIIOIb30BaTh MEHTAJIb-
Hble KapThl. [[ns uX co3gaHusi CYIIECTBYIOT pa3HbIE CEpPBHUCHI, HaIpUMeEp,
MindMeister u Xmind.
IMpumepsl. Teopus u nMpakTUYECKHE TPUMEPHI B TIPE3EHTAIIUHU JOJIKHBI OBITH cOa-
JAHCUPOBaHbI. PeallbHble HCTOPUHU JIFOJIEN U KOMITAHUM, CKPUHILIOTHI IPOrpamMM U
T.Jl BCETJ]a BBITJISIAST UHTEPECHO U YOS IUTENIBHO.

Caaiiabl. Uepenyiite crnaifpl ¢ TEKCTOM M M300paXKeHUSIMU, HE 3a0bIBAiiTEe MpO
rpaduku. OT OYeHb «KPEATUBHBIX» CIANJ0B C OOJBIIUM KOJUYECTBOM aHUMAIUU
cepbe3Hasi ayAUTOpUH OBICTPO YCTAET.

3aBepmienue. [l1oxoe BBICTYIUIEHHE 3aKaHYMBAETCS TakK: «TO BCE, TENEPH BOIPO-
cbl». Xopouias Mpe3eHTalrs 3aKaHYMBACTCS UHCTPYKIUEN WM BBIBOJIOM. MOXKHO
CKa3arhb, rae HaWTH JOTIOJTHUTEIIBHY IO uH(bOpMAITHIO.
IIBeToBOoe odopmiienue. B npeseHTanum A0KHO OBITH 1—2 OCHOBHBIX IIBETA.
Hanpumep, nns ¢ona, Tekcrta U MKOHOK. He menstiiTe nBeta 6e3 HE0OXOIUMOCTH.
Ecnu BBI iesiaeTe KOPHOPATUBHYIO MPE3CHTAINIO, UCTIONB3YiTe (PMPMEHHBIE IIBE-
ta. Ecnmu upMeHHBIX IBETOB HET, BOCIOIB3YUTECH CallTaMU 10 MOA00PY I[BETOB,

Harnpumep, https://flatuicolors.com/.

KontpactHocTts. Vcnonb3yiiTe koHTpacTHbIe 11BeTa. CaMblii OOIBIIION KOHTPACT:
yepHbId U Oenblil. OcTanbHbIE MOKHO MPOBEPUTH C TIOMOLIBIO CEPBUCA MPOBEPKHU
KOHTPaCTHOCTH.

Menbmie mpudroB. [[nd co3maHus NPE3CHTALMU BIIOJHE JOCTATOYHO OJHOTO
mpudra. Bo3pmure coBpemenHwnii mpudt 6e3 3aceuek: Open Sans, Roboto,
PT Sans. 310 mpocteie OecraTHbie MPUPTHI, KOTOPHIE JIETKO YUTATh. AKIIEHTHI

MOXXHO A€JaThb, MCHAA HACBIIIICHHOCTD HIpI/I(l)Ta.
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IIpaBuio Tperteid. OTO MPaBUIO CO3JAaHUS MPE3CHTALMI TOMOTAET PACTIOIOKUTh
OOBEKTHl Ha Cllaiijie Tak, YTOOBI IJ1a3 cpa3y BBIIEISI camMoe BakHoe. Paznenute
CJIaiiJl Ha TPETU BIIOJIb W MOINEpEeK. 3HaYMMbIe OOBEKTHI pacrioiaraire Ha rnepece-
YeHUSIX. 3HAYMMBbIE 0OBEKTHI — JTO 3ar0JIOBKH U WIUTFOCTPALIHH.

Texkcr Ha caaiige. OquH cinaig — OJHA MBICTL. TakoW claiii JErko mpouyuTaTh
u 3anioMHUTH. OH OyJeT moaaep>KuBaTh BHUMaHUE ayAuTOpun. CKOJIBKO UMEHHO
TeKCcTa OyJeT Ha ciaiifie, 3aBUCUT OT pa3Mmepa ayautopuu. [Ipu ayautopuu B CTO
YeJIOBEK, YNTATh OOJIbIIE IECSATH CIIOB Ha cllaiijie OyJeT yKe TPYIHO.

KounvecTBo caaiaoB B npeseHrauuu. [Ipocroe nmpaBuino, KOTOPOE MOKHO B3STh
3a OCHOBY IIpY CO3/IaHUM MPE3CHTALMN — OAUH Claii[] B MUHYTY.

N300paxkenus. dororpaduu ¢ UKOHKM IOMOTalOT PACKPBITh COJAEpPIKAHUE,
HO HE JIOJDKHBI €r0 3aMeHATh. Eciy BBl HAllUIM KpacuByro GoTorpaduio «B TEMY»,
KOTOpasi He IOMOTaeT PACKPBITh MBICIIb, HE UCIIOJIB3YHTE €€.

OIHOTHITHOCTD CJIAII0B. B mipe3eHTanm Bce 3J€MEHTHI JJOJDKHBI OBITH OTHOTHII-
HeiMH. ClienaiiTe HeCKOJIbKO Ia0J0HOB ISl KaKIOTO THUIIA CIIAMIOB: Claia ¢ TeK-
CTOM, C u3o0OpaxxeHuem, rpadukom. Jlanbiie MPOCTO U3MEHSMUTE TOJBKO TEKCT
u n300paxxkenus. [IpeseHranus, rae OJHOTHUIHBIE 3JIEMEHThl 3aHUMAIOT OJHO
Y TO 7K€ MECTO Ha Ka)KJIOM CJaiJe, BBITJISIINT AKKYPAaTHO.

IHoaroroBka K BBICTYIICHHUIO. J[BUTasCh IO KapTe WM IUIAHY, HAYHUTE HAroBa-
puBaTh (BaXXHO: HE MUCATh!) TEKCT OCHOBHOM 4YacTu. TpeHHupyilTech 10 TeX Mop,
[I0Ka peYb HE CTAHET 1A Bac ICHOM, IPOCTOU U NOHATHOW. BOT Teneps — cnaiasl.
Korzma BbI HaroBapuBaiayu TEKCT OCHOBHOM YacCTH, TO YK€ MOHSJIM, KaK UMEHHO
J0JKHA OBITh MPOMILTIOCTPUPOBaHa Baiia pedb. CIoKHbIE MECTa UIUTIOCTPUPYHTE
rpadukaMu, UCHONb3ylTe O0ibIIe mpumMepoB. IIpoaymaiite BeTymenue u GuHai.
He urnopupyiire nx, OHM KpaiiHe Ba)KHbI I peuu. VIX MOKHO HanucaTh U 3ay4uTh.

Cmpykmypa npezenmayuy

Greeting, Name, Posi- Good morning. My name’s (...). I’'m the new Finance Man-
tion ager.

Ladies and gentlemen. It’s an honour to have the opportunity
to address such a distinguished audience.

Good morning. Let me start by saying just a few words about
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my own background. I started out in ...

Welcome to Standard FElectronics. I know I’ve met some of
you, but for the benefit of those I haven’t my name is ...

Signposting phrases
Title/Subject

The topic I'd like to talk (to you) today about ...
In my presentation I’d like to review ...
In my presentation I’1l be proposing ...
I’m going to present the recent ...
explain our position on ...
brief you on ...
inform you about ...
describe ...
The subject of my presentation is ...
The topic of my presentation is ...
The subject of my talk (paper, speech) is ...
My presentation is entitled ...
I’d like to give you an update on ...

Reference to the audi-
ence

I can see many of you are aware of ...
You all look as though you've heard this before.

Duration

My presentation will last for about five minutes.
I know that time is short, so I intend to be brief.
I’11 talk for about three minutes.

Main points

I’ve divided my presentation into four
parts/sections. They are ...

I’'m going to develop three main points in my
presentation:

Firstly, ...

Secondly, ...

Thirdly, ...

Finally, ...

The subject can be looked at under the following
headings: ...

We can break this area down into the following
fields:

Firstly/first of all ...

Secondly/then/next ...

Thirdly/and then we come to ... .
Finally/lastly/last of all ... .

I’1l be developing three main points. First(ly)...,
Second(ly)..., Lastly (And I’1l finish with...).

Questions

Please, stop me if you have any questions.

If you have any questions, I’d be pleased to answer them at the
end of the presentation.

I’d be glad to answer any questions at the end of my talk.

If you have any questions, please feel free to interrupt.

Please, interrupt me if there is something which needs clarifying.
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Otherwise, there’ll be time for discussion at the end.

Signalling phrases

Introducing your first point:

To start with, then, I’d like to consider...

First of all, I’d like to look at...

Finishing the point:

That’s all I have to say about...

These are the main points on ...

So that’s the general picture for... and now let’s look at...
That completes my overview of... so now I’d like to move on
to...

That was my first point.

Starting a new point:

Now let’s turn to...

I’d like now to consider...

Next we come to...

The next point I’d like to make is...
If I could now turn to...

Now, turning to...

Let me now turn to/move on to...

Referring to what you have said:

As I said at the beginning...

I told you a few minutes ago that...

In the first part of my talk I said...
Referring to what you will say:

I’ll come to that later.

I’1l return to that point a few minutes later.

Rhetorical questions:
What’s the explanation for this?

What can we do about it?
How will this affect us?

Highlighting information:

1. stressing an auxiliary verb. — It is costing much money.

2. do, does, did. — We do see a need for change.

3. changing the normal word order.

e.g. We are suggesting... - What we are suggesting...
I’m proposing... - What I’m proposing...

Summarizing phrases
Summary

Let me just run over the key points again.

I’ll briefly summarize the main issues.

To sum up...

Briefly...

So to summarize...

At this stage I’d like to go over/run through the main points I
made.

So now I’d just like to summarize the main points.

Conclusion

As you can see, there are some very good reasons. ..
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In conclusion...

I’d like to leave you with the following thought /
idea.

In conclusion, I think ...

That brings me to the end of my presentation.
That completes my presentation.

That is the end of my presentation.

Questions I’d be glad to try and answer any questions.

So, let’s throw it open to questions.

Any questions.

If you have any questions, I’ll be happy to answer them now.
If there are any questions, I’ll be pleased to answer them.

Thanking Thank you for your attention
Thank you for listening
I hope you have gained an insight into ...

MeToanveckue peKOMEHIALMH 110 MOATO0TOBKE K JUCKYCCUU

JAuckyccnst — 3TO LeJIEHANpPaBIeHHOE 00CY X AECHNE KOHKPETHOTO BOIPOCa,
COTPOBOXK/IAOIIICECs], 0OOMEHOM MHEHMSIMH, UIASIMH MEXIY IBYMs M Oojiee Julia-
MHU.

3agava JTUCKYCCHH - OOHAPYKUTh Pa3Inyus B IOHUMAaHUH BOIIPOCA M B CIIO-
pe YCTaHOBUTH UCTUHY. JIUCKYCCHUU MOTYT OBITh CBOOOIHBIMU U YIIPABISIEMBIMH.

K TexHuke ynpasnsieMoN IUCKYCCUU OTHOCSTCS: YETKOE ONPEIECICHUE LIEIH,
MPOTHO3UPOBAHUE PEAKIIUM ONIMOHECHTOB, TIJIAHUPOBAHUE CBOETO MOBEICHUS, Orpa-
HUYECHUE BPEMEHH Ha BBICTYIUICHUS U UX 3aJlaHHAs OYEPEIHOCTbD.

I'pynnoBast auckyccus. s mpoBeieHUsl TAKOW TUCKYCCUU BCE CTYACHTHI,
NPUCYTCTBYIOIINE HA MPAKTUYECKOM 3aHSATHHU, pa30MBAIOTCS Ha HEOOJBIIUE IMO/I-
IPYIIIbl, KOTOPbIE 0OCYKAAOT T€ UM UHBIE BOIIPOCHI, BXOJAIINE B TEMY 3aHATHS.

OOGcyxaeHrue MOXKET OpPraHU30BBIBATHCS JIBOSIKO: JIMOO BCE MOATPYTIIHI aHa-
JU3UPYIOT OJIUH M TOT K€ BOMPOC, JTUOO KaKas-TO KpynmHas Tema pa30uBaeTcCs Ha
OTJICJIbHBIC 3aJaHUs.

Jist mpoBeneHusi AMCKYCCHUH HEOOX0AMMO:

BriOpaTh TeMy AHMCKycCHUH, €€ MOXKET MPEIOKUTh Kak IMpernojaBarelb, Tak U
CTYJICHTHI.

BBI,ZICJII/ITB HpO6HCMaTI/IKy. O003HaYUTH OCHOBHEIC CIIOPHBIC BOIIPOCHI.
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PaccmoTtpers, HCTOpHYECKHE U COBPEMEHHBIC ITOIX0/IBI 1T0 BEIOPAHHOM TEME.
[Tonobpath nuTeparypy.

Brimucats T€3UCHI.

[Ipoanamu3npoBath MaTEpUAT U OMPEICIUTH CBOKO TOYKY 3PCHUSA MO JAHHOMN
npoOemMaTHKe.

Mertonrka npoBEACHHUS:

1. I'pynna penutcst Ha MUHU-TPYNIBI 110 3-4 yenoBeka. B rpynne onpenenstor-
Csl CIIUKEP, ONMIMOHEHTHI, SKCIIEPTHI.

Cnukep 3aHHMAET JUIUPYIONTYIO TTO3UIINIO, OpraHU3yeT 00CYKICHHE Ha YPOB-
HE TPYIIbI, GOPMYITUPYET 00Iee MHEHHE MaJIOU TPYTIIIbI.

ONnoOHEHT BHUMATEJIBHO CIYIIAET MpPeAJIaraéMble MO3UIIMU BO BPEMS JTHUCKYC-
cuu 1 (OpMyIMPYET BOMPOCHI 10 MpeaaracMoi nHpopMaruu.

DkcnepT GOpMUPYET OIEHOYHOE CYXKIEHUE IO MpejjiaracMoil MO3UIMU CBOSH
MAaJIOW TPYIIIBI U CPABHUBAET C MPEIIATAEMBIMHA MO3ULUSAMU APYTUX TPYIL.

2. Kaxxnas rpyrima o0CcysXaaeT MO3UIKIO 10 MpejiaracMoi i TUCKYCCUU TEME
B TCUEHUE OTBEJECHHOTO BPEMEHHU.

3agava TaHHOTO 3Tamna — chOpPMYJIHUPOBATH IPYNIIOBYIO MO3HIUIO 110 TEME JIJIs
JTMCKYCCHH.

3. IlpoBeaeHue OUCKyCCUU. 3aciylIMBACTCA Psii CYKICHHUH, MpeajiaraeMbix
Kaxoil rpynmnoi. [Tocie kaxxa0ro CyxaeHus ONMOHEHTHI 3a1al0T BOIIPOCHI, BbI-
CIYIIMBAKOTCS OTBETHI aBTOPOB MpeAjiaraéMbIX MO3ulMi. B 3aBepmieHnu auc-
Kyccuu (OpMYJIUPYyeTCsl 00IIee MHCHUE, BRIPAKAIOIEEe COBMECTHYIO TTO3HUITHIO
110 TEME JUCKYCCHHU.

4. IlogBeneHus UTOTOB. DKCIEPTHI MPEIIArar0T OLUECHOYHbBIE CYKJICHUS IO BBbI-
CKa3aHHBIM MO3UIHUSAM CBOMX TPYIII, OCYIIECTBIISIFOT CPABHUTEIIBHBIA AHAIU3
[IEpBOHAYAJIbHOW M OKOHYATEJIbHOM IMO3ULIMH, IIPEICTAaBICHHON CBOEH I'PYIIIION
BO BpEMs IUCKYCCHHU.

5. IlpenogaBarenb JaeT OIICHOYHOE CYXACHUE OKOHYATEIhHO C(hOPMUPOBAHHOMN
MO3UIIAHA BO BPEMS TUCKYCCHM.

IpuHuMnbI padoThl HA HHTEPAKTHUBHOM 3aHATHH B ()OpMe TUCKYCCHU:
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Kaxaplii y4acTHUK AUCKYCCHU IO JIIOOOMY BOMPOCY MMEET MpaBo Ha coO-
CTBEHHOE MHEHHE.

OTcyTcTBUE TIPSIMOW KPHUTHUKE JIMYHOCTH, KPUTHUKE MOXKET MOJIBEPTHYTHCS
TOJIBKO UJIES.

Bce, uto 00cyk1aeTcsi 1 TOBOPUTCS BO BPeMsl IUCKYCCHUU — HE PyKOBOJICTBO

K JeHCTBHIO, a MH(OPMALIUS K Pa3MBIIIICHHIO.

MeTtoauyeckue YKa3aHusd 1Mo NpoBE€ACHUIO Kelic-aHaIm3a

3HAYUTEILHBIN HHTCPEC MPCACTABILACT HCIIOJIIB30BAHHC IIPH O6y‘—IeHI/II/I HHO-

CTPAHHOMY A3BIKY KeﬁC-aHaHHSa, TO €CThb aHAJIM3a y‘l€6HBIX KOHKPCTHBIX CHUTYya-

Ui, ClIEUaJIBHO pa3padaThIBAEMBIX HA OCHOBE (DAaKTHUYECKOT0 MaTepHalla C LEIbI0

MOCJIEAYIOIIETro pa3dopa Ha ayAUTOPHBIX 3aHITHUSX.

KpaTko keiic MOXHO OMNpeneauTh Kak npodiieMy, Tpedyronlyto pemenus. py-

I'MMH CJIOBAMU CTYJACHTAM JACTCA NCXOJHAas I/IHCI)OpMaI_II/IH, OTHOCAIIAsACA K HpO6J’IG-

me, TpeOyromeit perieHusi. CTyieHTaM Hy»KHO CUCTEeMaTU3UpOBaTh U MpOaHAIU3HU-

pOBaTh TCKCTOBLIC MAaTCpUAJIbI, CACIIATh I/IHTCpHeT—SaHpOC AJIs1 YTOUHCHUSA I[GTaJ'IeI\/'I

pacCiaca10BaHuA U T. II.

AHanu3 Keiica mpeanosiaraeT BHINOTHEHNUE CTYJIEHTAMHU CJICIYIOMMNX & I11aroB:

1.

O3HaKOMJICHHE C TEKCTOM JUIsl JOCTHKEHHs OOIIETr0 MOHWMAaHUs, MOHUMA-
HUS CYTH MTPOOJIEMBI M O3HAKOMJICHHUSI C OCHOBHBIMH MIEPCOHAXKAMU C Pa3HO-
oOpa3HbIMU TOUKamH 3peHus. Hammcanme Summary , T.e. 0TpaOoTKa HaBbI-
Ka «y>)KHUMaTh» TEKCT.

dopMynHpoBKa NpoOIeMbl ¢ TOYKU 3pEHUs] MHTEpecOB Ou3Heca, a He KOH-
KPETHOTO MePCOHAXKa, TPYTIBI WIH JOTOBAPUBAIOIIEHCS CTOPOHBI.
CocraBnenue cnucka «jaectByrommx» il (Cast of Characters) ¢ kparkoit
XapaKTEPUCTUKON KaXIO0TO0.

YcTaHOBIEHNE XPOHOJIOTHU COOBITHH (KaKk COOBITHS Pa3BUBAIOTCS BO BpeMe-
HU).

CocrayieHue crucka mnpooisieM (issues), CBA3aHHBIX C OCHOBHOM, OTpaHKH-

POBAHHBIN B MOPSIKE 3HAYUMOCTH ITHX MPOOIIEM.
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6. Ilpennoxenus (Options) BOBMOXKHBIX IMTyTEH pelICHHs] TPOOIEMbI 1 000CHO-
BaHUE (M3JI0KEHHUE CIUTFOCOBY» U «MUHYCOBY) — MPEAJIOKEHHBIX yTEH TOJIK-
HO OBITh HECKOJIBKO.

7. PexomeHaaiuu no akryaiu3anuu (IpeTBOPEHUIO MyTeH penieHus: mpooIeMbl
B JKM3Hb).

8. llomaroBeli IJ1aH 1EUCTBUS.
Pe3ynbrarel HEOOXOIMMO MPEACTaBUTH MO0 B (popMe MUCEMEHHON aHasM-

TUYECKOM 3aMUCKHU, TUO0 B BUJE MYIbTUMEIUMHON MPE3EHTALIUH.
[Ipu oOcyx1eHnn Keiica BO3MOXKHA TUCKYCCHS, B X0J1€ KOTOPO# CTYJIEHTHI BbI-

pa6aTBIBaIOT U IIPUHHUMAIOT KOJUICKTUBHOC PCIIICHUC.

MeToanyeckue yKa3aHusi 110 MOATOTOBKe U NMPOBEAEHUIO POJIeBOi/ 1eJ10BOM
UTPbI
IHoaroroBuTeEabHBIN ITAI
® W3y4YCHHE «CIICHapUs» C OINpEACNICHUEM IIpernojaBaTeieM IeJiu, coepxKa-
TEJIbHOW CTOPOHBI UTPhI, 3HAKOMCTBO C IIPaBUJIAMHU, PETJIAMEHTOM;
® KOJUIEKTHBHOE, TMOO HETIOCPEACTBEHHO C YUYACTHUEM IPEMNOIaBaTelis pacipe-
JIeJICHUE PoJie y9aCTHUKOB, HHCTPYKTAX MO pOJIsiM, POpMHUpPOBaHUE MAJTBIX
TPy,
® [OJrOTOBKA MaTepUAIBHOTO 0OECTI€UeHUs UTPHI (E€CIIH B 3TOM €CTh HE0OXO-
TUMOCTD ).
Pa6ounii 3Tan (pa3birpeiBaHue poJieil)
® rpynnoBas padoTa HaJl 3a/IaHUEM;
® MEXIPYINIOBasi TUCKycCUs (€ciM TOTro TpeOyeT ClieHapHil), ompenesieHue
TPYIIIOBOM MO3UIINH O 00CYXKAaeMOMY BOIIPOCY;
® 3amuTa (Mpe3eHTalus) pPe3yIbTaToB, BRIPAXKAIOIIUX COBMECTHYIO IMO3UITUIO
MaJIOH TPYIIITEI IO TEME 00CYKICHUSI.
3aK/II04YUTeNbHBIN 3TAN
* (dhopmynupoBKa OOIIKUX BBIBOJOB MO PE3yabTaTaM I'PYIIOBOr0 aHAJIN3a CUTY-

aluy, 11oaABCaACHHNC NTOI'OB,
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® oleHKa pabOThl MaJBIX TPYIII MpernoaBaresieM (CaMOOIIEHKA y4aCTHHUKOB

AUCKYCCHH C UX COOCTBEHHBIMH KOMMCHTapI/IHMI/I).

MeTtoauyeckasi cipaBKa 10 HANUCAHUIO HAPPATHUBHOI0 U3J10KeHUs (CTO-
PUMTE/UIMHIa) M MOAT0TOBKE MYJIbTHMEIHITHOTO CTOPUTE/JIMHI A

Croputennunr (anri. storytelling) - 3To HappaTtuBHOe uznoxxenue. Happatus-
HBIM M3JI0’KCHHEM Ha3bIBAIOT SIBJICHUE, KOTOPOE COYETAET B ceOe Kak CBOMCTBA KYP-
HAJIMCTHKH, TaK U CBOUCTBA XyI0)KECTBEHHOU JINTEPATYPBI: C OJHOU CTOPOHBI, OHO
oOparaeTcs K COIMaIbHO 3HAYUMBIM TeMaM, UMeeT (hakTorpadudecKyro TOUHOCTD;
C JPYTOH CTOPOHBI, MPEACTABISIET COOOM MHTEPECHBIE, 3aXBaTHIBAIOIINE UCTOPHH,
HAIMCAHHBIC TIOHATHBIM H JKUBBIM SI3bIKOM, HUMEET JIPaMaTHICCKHH CIOKET, B KOTO-
POM 3BYYHT I'0JIOC aBTOPA.

CropuTenmuHr — HeAaBHO mosiBuBIIascs PR-texHomorus, momorarormas
CO3/1aBaTh SPKHE, «BOBJIEKAIOIINE» TEKCThl Pa3HBIX >KaHPOB. «BoBiekaromue», T.
€. BBI3BIBAIOIIME IMOLIMOHAIBHBIN OTKIIHK, «3apa)Karollie» COUyBCTBUEM, YOk 1a-
IOIME — W, B KOHEYHOM CUETe, KOMMepUecku «paboTaromuey». CoBpeMeHHas
peKiIaMa MmepecTacT ObITh arpeCCUBHOM — €€ MOYKHO YIIOJIOOUTH «BOJIKY B OBEYbE-
U IIKYpe»: OHa MATKO U YOIUTEIHHO MOJTAIKUBAET MOTEHIIMATHLHOTO OTPeOuTE-
751 K «TPaBUJIBHOMY» PEIICHHUI0, 3apaxasi €r0 COOTBETCTBYIOLUIMMH 3MOIUSMU TI0
OTHOUIIEHUIO K IIpeiyiaraeMoMy ToBapy / yciyre. MOXKHO paccMaTpuBaTh CTOPUTEI-
JIMHT KaK TEXHOJIOTHIO MAPKETHHTOBBIX KOMMYHHUKAIIUH, & CAMH «UCTOPUN» — KaK
Pa3HOBHUIHOCTh HaTHBHOU pekiambl. [boeBa I'amuna Hwukxomaesna CTOPUTEJI-
JIMHI" KAK HOBAS PR-TEXHOJIOI'MS // Becthuk IIT'Y um. Hlonom-Aneiixe-
Mma. 2020. Ne2 (39). URL: https://cyberleninka.ru/article/n/storitelling-kak-novaya-
pr-tehnologiya (nata oOpamenus: 20.12.2022).]

Boiaensitor Tpu BUJla CTOPUTEIUIMHTA!
1) YCTHBIM CTOPUTEIUTMHT OTHOCHUTCSI K IYOJIMYHBIM BBICTYIUICHUSM, U
3/1eCh, MIOMUMO BEPOATBHBIX CPEJICTB, BAKHBI KECTUKYJISAIUSI, MUMHUKA,

1103a, B34, SMOLIHUH OpaTopa;
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2) THCHMCHHBIU CTOPUTEIUIMHT aKTHBHO MUCIIOIB3YIOT MapKETOJIOTH, KO-

MUpPanTEpHl, OJIOTEpHl. B 3TOM BHIE CTOPUTEINTMHTA HYKHO YMETh HMCH-

HO C NOMOIIBIO TEKCTA yAEPKUBAaTh BHUMAaHUE AyJUTOPUH, YTO TOCTa-

TOYHO HEMPOCTO;

3) MyJBTHMEIUUHBIA CTOPUTCIUIMHI — 3TO CaMbIM TOIYJISIPHBIM BHUJT

CTOPHUTEJUTMHTA HA JJAHHBIM MOMEHT, TaK KaK co4eTaeT B ce0e M TeKCT U

MYJIBTHMEIMHHBIC 3JEMEHThI. IMEHHO €ro HCIOIb3YIOT B OHJIAWH-Me-

JMa, B COIMAIBHBIX CeTAX. Takke MM aKTHUBHO MOJb3YIOTCS B BHUJICO-

KOHTeHTe (Hanmpumep, 6storepsl B YouTube, B Instagram).

PacckaspiBanue uctopuii (storytelling) - criokHast TUCKYpCHUBHAsI JIESTCIIb-
HOCTb, TpeOyroIass MHTErpaluiu U B3aUMOJACHCTBUS Pa3TUYHBIX TUIIOB 3HAHUSI.
OO6pwuHO storytelling acconuupyercst ¢ pa3BiekareabHON (DYHKINEH, 0JTHAKO HCTO-
puu HecyT B cebe U npyrue GyHKIUH, SIBISSCh MO0 CBOGH CYTH OTPa)KEHUEM COILIH-
aJbHBIX LIEHHOCTEH, yOeKIACHUN U I1eel, KOTOpble MOTUBUPYIOT YEJIOBEUYECKYIO
WHTEPaKIK0. B ocHOBE UCTOpHUI JICKHUT MOCIEAOBATEIILHOCTh COOBITUM, OTpaXKa-
I0I1asl HEKOTOPBIE 3aTPYITHUTEIIBHBIC TTOJIOKEHHUSI, C KOTOPBIMU CTaJIKUBAIOTCS JTHO-
1 (KUBBIE CYIIIECTBA), U Pa3JIUYHBIE CIIOCOOBI, HOCPEICTBOM KOTOPBIX OHU MTPEOI0-
JIEBAIOT BO3HUKAIOIINE TPYAHOCTU. BONBIIMHCTBO UCTOPHUI HAUUHAETCS C COOBITUM
Y KaKUX-TO 3HAUYUTEJIbHBIX YCIOBUM, MEHSIIOIIUX MPUBBIYHBIN 00pa3 KM3HU MpOTa-
TOHHMCTA U BBIHYKJIAIOIINX €r0 K MPUHATUIO PEMICHUN U AEHCTBUM NIl JOCTHXKEHUS
BOXHOM 1714 ciokuBiueica curyanuu nenu [FOpeea H.M. KorHuTuBHBIN 11OIX01
B UCCJICIOBAHUSX YCTHOTO HappaTuBa B oHTOTreHe3e // BectHuk Camapckoro yHU-
Bepcuteta. Ucropust, negaroruka, guionorus. 2016. — C. 24-27. — Pexxum nocty-
na: https://cyberleninka.ru/article/n/kognitivnyy-podhod-v-issledovaniyah-
ustnogo-narrativa-v-ontogeneze].
Kpurepusimu 3¢ pexTuBHOCTH pacckasa SBISIFOTCS:

1) Hanuuue wumew;
2) HAJIMYUE Tepos;

3) aKTyaJbHOCTb — CBSA3b C PEAIbHOM KM3HBIO;
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4) coOmroJieHre CTPYKTYPHI pacckasza - cioxkeT (dalyma, cHTyamus, MOTHB, KOH-
(buKT), 3aBSI3Ka, ONTUCAHUE, KYJIBMUHAITUS

U Pa3Bs3Ka;

5) norudeckasi CBSi3b SMU307I0B HCTOPUH;

6) CTHJIb TIOBECTBOBAHUS (MOHOJIOT WJIM JAUAJIOT, SI3BIKOBBIE CPEACTBA BHIPA3UTEIIh-
HOCTHU (PUTOPHUYECKHE TPOIbI), CTHIIMCTUYECKUE MPUEMBI, CIOCOObI YOSXKICHUS U
JpyTrUe MpUeMbl BIUSHUSA);

7) y4eT ueneBou ay IuTOpHH;

9) smoroHanbHbIN (HOH pacckasa.

MybTUMEIMHUHBIA CTOPUTEIUIMHI — 3TO MEIUAMHCTPYMEHT, KOTOPBIA
UCIIOJIB3YETCS ISl CO3/IaHMsl MEIMaTeKCTa W T0JIpa3yMeBaeT CO3JaHUe
MYJIBTUMEINHHOTO TIPOEKTa C MCIIOIh30BaHIUEM HaPPATHUBHOTO 0OOPAa3HOTO I10-
BECTBOBAHMS U PA3TMYHBIX BCIIOMOTATENbHBIX ay/IH0-BU3YaIbHBIX 2JIEMEHTOB,
B pPe3y/bTaTe Yero aBTOP CO3AACT YHUKAIBHYIO HCTOPHIO, BOBJCKAS ayIUTO-
PHIO B CJIO’KHBIE MHOTOACTIEKTHBIC TEMBI.

MOHO BBIICTUTH OCHOBHBIC MPUHIIUIIBI PabOTHl C MYJIbTHMEIUUHBIM
CTOPUTEJUIMHTOM:

1) BayKHO TIPOAYMATh JIOTHYHYIO CTPYKTYPY;

2) CTOPUTEIUTMHT — 3TO paboTa ¢ SMOIMOHAIBHBIM U TICUXOJIOTUYECKUM

BOBJICUCHHEM ayJIUTOPUU B CIIOKHBIE U MHOTOACIIEKTHBIE TEMBI,

3) B OCHOBE JIOJDKHA JIe)KaTh MHTPUTYIOIIAs, YBIIEKArOIIas HCTOPHS;

4) UCTIOIB30BAHUE MYJIbTHMEIUHUHBIX YJIEMEHTOB JOJKHO OBIThH TIIATEIh-
HO TIPOJYMaHO, U a0COJIOTHO Ka)IBIU AJIEMEHT JOJKCH TIOMOTaTh PacCKasbl-
BaTh UCTOPHUIO U YBIIEKATh ayJUTOPHIO;

5) B MyJbTUMEIMHHOM CTOPHUTEIUTHHTE JIOJDKHBI 00s13aTEIIBHO OBITh Tepor’
(v Tepom), uepe3 KOTOPHIX paCKPhIBACTCS TeMa UCTOPHH;

6) noJKHA OBITH APaMaTyprus, KAKOU-TO KOH(MIIUKT;

7) BaXXKHO BBI3BaTh COMNEPEKUBAHUE, COYYACTUE AYAUTOPUHU, UMEHHO TakK
MOXHO yZepKaTh BHUMaHHE 0 KOHIIA, CO3/IaTh YCIIOBUS, ITPU KOTOPBIX YEJI0-

BCK 6YI[€T BMCCTC C I'CPOAMH UCTOPHUHU UCKATh BBIXOA M3 CUTYyallH, dAHAJIHU3U-
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pOBaTh, U, BOBMOXKHO, Ja)Ke€ COBEPIIATh KaKHe-TO Ba)KHBIC ACUCTBUS JIJIS pa3-
BUTHS HCTOPHH B PEabHOM JKU3HU;
8) BO3MOJKHA «OTKPBITasi KOHIIOBKa», KOTOPAs TA€T BO3MOKHOCTb JIJIS pa3-
JUYHBIX HHTEPIIPETALIMHA U CAMOCTOSITEIIbHBIX BBIBOJIOB UNTATCIICH;
9) BU3yasibHasi COCTABJISIONIAS 10KHA OBITH XOpoIIo TpopadoTaHa. ToJib-
KO TaK CTOPUTEIUIMHT Oy/IeT MaKCUMaIbHO d()PEKTHUBEH.
OHTalH-MHCTPYMEHTBI JIJIS CO3IaHUS UCTOPHI:
1. Voicethread, Vocaroo — ayauo3anuch UCTOPHH.
Befunky — co3nanue komaxei, cepur KapTHHOK.
Superlame — co3nanue 0071aKOB C TEKCTOM.
Wordcloud — co3ganue 0071aK0B CO CJIOBAMH .
Zimmertwins — C03/IaHie¢ aHUMAIIMOHHOU UCTOPHHU.
Toondoo — co3gaHne KOMHUKCOB.

Storybird — co3nmanue uctopuu B BUI€ KHUTH.

® N ok WD

Slidestory — Hayio)eHue 3ByKa Ha KAPTHUHKY.
TunuyHble OMUOKK: pa3HUIIA MEXITY MPOJAOIIEMCS TEKCTOM U MPOJAr0-

masAcsa UCTOPHUA

[logpoOHee 00 OCHOBHBIX IpUEMax CTOpUTEIUIMHra:  https://sales-

generator.ru/blog/storitelling/

https://1ps.ru/blog/texts/2020/ni-v-skazke-skazat-ni-perom-opisat-ili-chto-

takoe-storitelling-i-s-chem-ego-edyat/

Meroanueckue ykazanusi K HanucaHuio qokiaaaa (Report writing)
C nomompo JT0KIaaa Mbl ONKUCHIBAEM, aHAIU3UPYEM, KPUTUKYEM HCCIEAO0BAHUE
WJIM TIPOCTO KakWe-TO AaHHble. Hanucanue noKiiaza Ha aHIJIMHCKOM 4YacTO BKIIIO-
4aeTCs B IPOrpaMMy MEKIyHapOAHBIX JK3aMEHOB. bosee Toro, 310 HeoTbemiemas
4acTh HE TOJIbKO HAyYHOH, HO U JCIIOBOM KU3HU.
Temsl 1u1s fok1a10B. Eciii B OCHOBE 3cce NeKaT 00IIMe TEOPETUUECKHUE BOIIPOCHI,

TO Takou BHU MUCbMEHHOM pa6OTLI, KaK AOKJad, ABJIACTCSA OIIMCAHUCM IIPOBCACH-
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HBIX SKCTICEPUMEHTOB, OMTPOCOB, MHOT/Ia CPAaBHCHUEM Pa3HBIX BAPUAHTOB KAKOU-ITH-
00 cuTyaluu, naxe mpocto o03o0pom. OUeHb YacTo JOKJIAJ] 3aKaHYMBACTCS MPaK-
TUYECKAMH PEKOMCHIAITASIMH.

Yto nmucats B aokjaage? Bes mHbopmarus B JOKJIaA€ JOJKHA OCHOBBIBATHCSA

TOJIPKO Ha OMHMCAHUHU W aHAJIN3¢ PEATbHBIX COOBITUH WIIM OOIIETTPUHATON MPaKTH-

ku. Jlokmampl MOTYT mpemnoiaraTh peKOMEHIAMK Ha Oy ayIiee v MPOTHO3bI, O/THA-

KO U T€, U JIPYTue AOJKHBI UMETh KaKyl0-TO OCHOBY. [{okiaa — 3To TONbKO (pakTu-

YeCKHe JaHHbIC, & HE COUNHEHHE HA BOJBHYIO TEMY.

Crpykrypa aoxkiaana. Jlokian 1omKeH ObITh YETKO CTPYKTYPUPOBAH: pa3/ielieH Ha

OTIpEJICTICHHBIC YaCTH, Kaxas U3 KOTOPBIX UMEET MO/A3arojoBok. B yueOHbIX 3a-

BEJICHUSAX M KPYIHBIX KOMIAHUSIX TOTOBAT JOKIAIbI C MAPKUPOBAHHBIMH CIIHICKA-

MU, TaOJIMIIaMU, WJUTFOCTPALMSIMU, TUarpaMmmMaMu. Bce 3To TOJIbKO TPUBETCTBYETCS

U MOXET OBITh CBOOOJHO MCIIOJIB30BAHO B JIOKJIAaX.

Jlokmam MOXKeT OBITh HAIlMCaH KaK OT MEPBOTO, HO YaIle OT TPETHEro JINIIA,

ATO 3aBHCHUT OT KOHTEKCTa M 1ieJeBoi ayauTopuu. OTaaBaite NpearnodyTeHue mpo-

CTOM TpamMMaTHKe, KOTOpas MpH 3TOM ITOMOTaeT BBIPa3UTh OOBEKTUBHOE MHE-

HUE: TACCUBHBIN 3aJI0T, O€3JIMYHbIE KOHCTPYKIMU U T. A. WHopmaiusa gomxHa

OBITH U3JI0’KEHA TTPOCTO M YETKO. Y OSAUTECH, YTO BBI 3HAETE TOYHOE 3HAUCHUE KaXkK-

noro cinoBa. He BHOcuTe B mokian mHbopManuio, 6€3 KOTOPOid MOKHO 0OOHTHUCH.

YnotpebsiiTe pacnpocTpaHeHHbIE CIoBa U cioBocodeTanus. Cienure 3a pa3me-

POM TIPEIOKCHHI: OHU HE JIOJDKHBI OBITH CITUIIIKOM CJIOYKHBIMH, C OTPOMHBIM KO-

JUYECTBOM PEUEBBIX 000POTOB U 00BsicHeHU. O0sI13aTeILHO UCTIONIB3YITE B JOKIIA-

ne cnoBa-cBsa3k (linking words).

Jlokitam UMeeT CTaHIapTHYIO CTPYKTYPY, KOTOPYIO HY>KHO B3ATh 3a OCHOBY. B r0-

O0M JTOKIa/ie JOJKHO OBITh 5 3JIEMEHTOB:

1. Introduction (BcTymieHue). B 3Toll cekuuu HyHO KpPaTKO ONUCATh MPEAMET
JIOKJIa/ia, IPUBECTH MPUYUHBI, TIOYEMY BBl 3aHUMAETECh UMEHHO 3TUM BOIIPO-
COM, U MOXKHO cJieJaTh HEOOJBIION 0030p APYruX HCCICAOBAHHUM IO TEMe.
Berymnenue — 310 mpe3eHTaIus meiau U IpeaIMeTa, T.. YHTAaTelb JOJDKEH I0-

HSTh, YTO €MY OXHJATh OT PAa0OTHI. 3/1eCh JIOJDKHO OBITH KPATKOE M3JI0KEHUE
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OCHOBHBIX HeH (summary ).B Hagasie mokiaga MOKHO BOCTIOIB30BAThCS TAKH-
MU (ppazamu:

The aim/purpose of this report is to examine/evaluate/describe/outline the
positive and negative features of two different phenomena... — I{ens 3Toro gokna-
7a — U3YYUTh/OIICHUTh/OTUCATh/BBIJICIIUTD TIOJIOKUTEIIBHBIE U OTPUIATEIHHBIC
YEepPTHI IBYX PAa3HBIX SBIICHUMA. ..

This report aims to provide an overall view of the situation below. — Ilenb 3Toro
JOKJIaJa — AaTh MOJIHOE MPEACTaBICHUE O CUTYaIlUH.

It will also include/consider/suggest/recommend... — OH Taxxe OyneT BKIIIO-
yaTh/paccMaTpuBaTh/IpeasaraTb/peKOMeHA0BAaTb...

The report is based on a survey conducted among college students. — 1ot
JIOKJIaJl OCHOBAH Ha OIPOCE, MPOBEACHHOM CPEN CTYJICHTOB KOJUIEKA.

It is generally accepted that... — O0GmenpunsTO, YTO...

Methods (MmeTonbl uccienoBanus). Jlaiite oTBeThl Ha Takue Bomnpockl: «Kak
IPOBOJMIIOCH UccieioBaHue?y, «Kakue MHCTpyMEHTBI U PUEMbI ObLTH UCTIOJIb-
30BaHbI?».

Results (pe3ynbrathl). 31eCch HEOOXOIUMO OMUCATh, YTO BbI OOHAPYKUIIU B pe-
3yJIbTaTe UCCACAOBAHMS, U HAIMCATh, HACKOJIBKO PE3yIbTaThl TOYHBI U C YEM ITO
CBSI3aHO.

Discussion (o0cyxaeHue) — o0CykIeHue OCHOBHBIX MOMEHTOB, KOMMEHTaApUHU
00 s dexTuBHOCTH uccaeoBaHus. SA3bIK TOKEH ObITh TAKXXE CIEPIKAHHBIM U
yoenurensHbIM. [lone3nbie dhpassbr:

The vast majority of... — [TogaBnstoniee 60JIBIIMHCTBO...

This is probably due to the fact that... — BeposTHO, 3T0 NPOUCXOAUT TOTOMY,
9TO0...

One measure which may improve the situation would be to introduce... — OnHoi
U3 Mep, KOTOPHIE MOTYT YIYUIIIUTh CUTYaIlUI0, CTAHET BHEIPEHHUE. ..

I would recommend that the company (college) should...(do...) — A pexomenayto

KOMMaHuu (KOJUIEIKY)... (Clienarh...)
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5. Conclusions (BbiBoibl). IlocnenHss yacTh — MOJABEICHUE UTOTOB U MPEIJIOKE-
HUS JIJIS1 TIOCTIEAYIONTUX UCCIEI0BAHNUM, KacaloIuxcs TeMbl Jokiaana. [loasectu
UTOTH MOYKHO TAKHMH CIIOBAMH:

« In the light of the results of the survey, I strongly advise... — BBuay pe3yiasTaToB
Ompoca s HACTOSITEILHO COBETYIO...

« It appears that... — Oxazayocs, 4To...

« In conclusion / On balance / To sum up... — B 3akmouenue / B utore...

B monHOIIEHHOM TOKIIa/le TaK)XKE JTOJDKEH OBITh CITMCOK UCIIOJIL30BAHHOM JIU-
TepaTypbl. MOTyT IPUCYTCTBOBATh M JPYTHE YaCTH, 3TO 3aBUCHUT OT MpEaMeTa U
nenu aokiagaa. COOTBETCTBEHHO, €CJIM MBI UMEEM JIeJI0 C KPaTKUM JIOKJIaJIOM,
HampuMep, Ha dK3aMeHe, HEOOXOIUMO MPOJAEMOHCTPUPOBATh HE CTOJIBKO 3HAHUE
BBIOPAHHON TE€MBbI, CKOJIBKO B II€JIOM IMOHUMAHHE TOTO, YTO TAKOE€ JOKJIAJ U U3 Ka-
KHUX YacTe€d OH COCTOMT. Tak, ONMMCAHHBIE BBILIE YAaCTU JOKJIaJa Ha JK3aMEHE
HEMHOTO yTPOIIAOTCS, ¥ BBITISIAT TaK:

« Introduction — BcTymieHue.

« Reasons why you are writing (write about facts) — npuuuHbl, noOyAUBIIHE Bac
nmicarh 00 ATOM (cooOmuTe (HaKTHI).

« Suggestions to solve a problem (a kind of discussion) — npenyioxkeHus 1 Croco-
OBbI perieHus npoosieMbl (aHAIOT OOCYXKICHUSA).

o Conclusion — BEIBOJIBI.

MeToanuyecKue peKOMEHAAIMHU 110 MOAT0TOBKE K OMPOCY

CamocrosTenbHas padoTa CTYJEHTOB BKJIIOYAET MOATOTOBKY K OMpPOCY Ha
CEMUHAPCKUX 3aHATUAX (CM T€MbI U TuTepaTypy). st aToro oOyyaromuecs: 0Ix-
HbI U3YyYUTh OCHOBHYIO U JIOTIOJHUTENBHYIO JTUTEPATYpy, MyOIuKauu, napopma-
nuo u3 UatepHer-pecypcoB. Dh(HEKTUBHOCTH MOATOTOBKU K OMPOCY 3aBUCUT OT
KayecTBa O3HAKOMIICHHUS C PEKOMCHIIOBAaHHOW JHUTEpaTypod. I MOATOTOBKH K
OTIPOCY CTYJEHTY HEOOXOUMO O3HAKOMUTHCS C MATEPHUATIOM, TIOCBSIIIICHHBIM TEME
CEMHHApa, B yYeOHUKE WIH APYTOH PEKOMEHIOBAHHOM JTUTEPATypE, 3aMKUCIX C JICK-

OUOHHOI'O 3aHATHA, 06paTI/ITB BHHMMAHHC Ha YCBOCHHUC OCHOBHBIX MIOHSITHNA JUCIH-
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IUIMHBI, BBIABUTH HCACHBIC BOIIPOCHI U HOI[O6paTb JOINOJIHUTCIIbHYIO JIMTCPATYPY
IJIA UX OCBCHICHUS, COCTABUTDH TC3UCHI BBICTYIJICHUSA 110 OTACIIBHBIM HpO6HCMHBIM

ACIICKTaM.

MeTtoanuyeckue peKOMEHAAUN 10 YCTHOMY pedepUpOBaHMIO TEKCTA

YcTHOE pedepupoBaHre TEKCTa MPEICTaBIsIET cO00i 00OOIIEHHOE CKATOe
U3JI0KEHHE CYIIEeCTBEHHON MH(pOpMaIIUU, IpeJICTaBIeHHOM B TekcTe. K cyriecTBeH-
HOU MH(OpMaIMK OTHOCSTCS TEMa, OCHOBHASI MBICIIb TEKCTa, OCHOBHOE COJIeprKa-
Hue. PedepupoBanue 3akirouaercs B BHIOOPKE M3 BCEro MaccuBa WH(MOpMAaIuu
KJIFOUEBBIX MOMEHTOB U UX (PMKCHUPOBAHUHU.

KpaTtkoe u TOYHOE H3J0KEHHE OCHOBHOI'O COJAEpP)KaHUS TEKCTa OCYIIe-
CTBIISIETCSI HA OCHOBE CMBICIOBOT'O U JIOTMYECKOTO aHAIM3a TEKCTa, YTO OTINYAET
YCTHOE pedepupoBaHue OT MEepecKas3a Wik BOCIPOU3BEAEHUS PaKTUUECKUX CBEJIE-
HUU U JeTallel, TPUBEJCHHBIX B TeKCTe. BakHEHIIIMM yCIOBHEM yCTIETITHOTO pede-
PUPOBAHUS SIBIISIETCS CJIEIOBAHUE MPABUIIY «IIPOYMUTATh, MOHATb, OCMBICIHUTHY,
Oslarosiapsi KOTOPOMY BO3MOXHO CO3/1aTh CEMaHTHUYECKHU aJIEKBATHBIN TEKCT pede-
pata. [lonuMaHue 1 OCMBICIIEHHE COJIEP KaHMS TEKCTa BKIIFOYAIOT B ce0sl aHAIIN3 C
LENBI0 pa3jaesieHuss HHGOPMAIlUU TIO CTETNIEHU 3HAYUMOCTH ISl PACKPBITUSI OCHOB-
HOM MBICIIA TEKCTA, U CUHTE3, LIETbIO KOTOPOTO SIBIISETCS] YCTAHOBIICHHUE CBSI3H MEK-
Iy 3HAYUMBIMHU KOMIIOHEHTAMH TEKCTA.

[Ipormecc pedepupoBaHusi TeKCTa MEPBUYHOTO JOKYMEHTa (CTaThbU U T.IL.)
MO>XHO pa30uTh HA TPH dTala;

1. UreHune UCXOIHOTO TEKCTA U €0 aHalu3 (0OBIYHO HECKOJIBKO Pa3) C LEIbIO
JETATLHOTO TOHUMAHMSI OCHOBHOTO COJIEPKaHUS TEKCTa, OCMBICIEHUS ero (paKTu-
yecKoi nHbopmanuu (M3ydaroiiee YTeHUE).

2. Onepanuu ¢ TEKCTOM MEPBOUCTOYHUKA: TEKCT Pa30MBAaETCsl Ha OTJEIbHbIC
CMBICIIOBBIE ()ParMEHTHI C LETBI0 U3BJICUYCHHSI OCHOBHON M HEOOXOaUMOUN HH(OP-
MallM¥ KaKJ0TO U3 HUX.

3. CaepTbhiBaHHME, COKpalleHUe, 0000IIeHUE, KOMIIPECCUSI BbIJICICHHON

OCHOBHOM (pakTosiorudaeckoit nHpopmari u 0ohOpMICHHE TEKCTAa B COOTBETCTBHUU
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C IIPUHSITON MOJIEIIBIO.

MeToauyecKkue peKOMEeHAal U 110 OPraHU3anus AMCKYCCHU/1e0aTOB

Jle6aTbl — 4ETKO CTPYKTYPUPOBAHHBIN U CIIEIIUATIFHO OpTraHU30BaHHBIH My0-
JUYHBIA OOMEH MBICIAIMH MEXIY ABYMSI CTOPOHAMU IO aKTyaJbHBIM TeMaM. JTa
Pa3HOBUAHOCTH IMyOJUYHON TUCKYCCHH, HAIIpaBlIEeHHAs Ha NepeyOeKIeHHE B CBO-
el MpaBOTE TPETHEN CTOPOHBI, a HE IPYT ApYyra.

JlebaTbl npu3BaHbl pa3BUBaTh JIOTUYECKOE MBILUIEHUE, (DOPMUPOBATH yMe-
HUS 337aBaTh BOIPOCHI, OTBEYaTh B 3MOIMOHAJIbHO-HANPSXKEHHOW 0O0CTaHOBKE,
0o0y4aTh YBOKUTEIbHOMY OTHOIICHHIO K OMIMOHEHTY MPHU Pa3HbIX TOYKAX 3PEHUSI.
Jle6atbl cunTaroTcst 0COOEHHO 3(PPEKTUBHBIM METOIOM YYEOHOTO U HAYYHOTO I10-
MCKa B MOMEHTBI BOBHUKHOBEHHS CJIOXKHBIX IPOOJIEMHBIX cuTyauuid. B mpouecce
1e0aToB MOSBISAETCS MHOTO aJIbTEPHATUBHBIX UIEH, MPEINOJIOKEHUN U TUIIOTES.

Llenb: pa3BuTHE yMEHUN CBOOOJHO M apryMEHTHPOBAHHO H3JIaraTh CBOIO
TOYKY 3pEHHS IO TEME HAYYHOT'0 UCCIEAOBAHUS HA HHOCTPAHHOM SI3BIKE.

3amgaun:

JIOCTUKEHHE OIPENIeICHHON CTENEHH COTIachs YYaCTHUKOB /1€0aTOB OT-

HOCUTEIBHO AUCKYTUPYEMOI'O TE€3UCA.

- JOCTHXKeHHE YOenuTelbHOro 00OCHOBAHMS COAEP)KAHUSA, HE HMEIOIIEro
IIEPBOHAYAJILHOM SICHOCTHU IS BCEX YYaCTHUKOB JUCKYCCHH.

- (QopmupoBanue npodhecCUOHATBHOTO MOHATUWHO-TEPMHUHOJIOTUYECKOTO
arrmapara Ha OCHOBE ayTE€HTUYHBIX HICTOYHUKOB 110 TEME HAYYHOI'0 UCCIIe-
JIOBaHUs.

- 3aKpeIUICHUE HABBIKOB OpPraHU3alMUd YCTHOI'O BBICTYIUIEHUS IO TEME
HAYYHOTO MCCIIEJIOBaHUSI C UCIIOJIb30BaHNEM O0ILIeHayuHO U podeccro-
HaJIbBHOW TEPMUHOJIOTUU.

- 3aKperieHue KOMMYHUKATUBHBIX YMEHHI B 00JIaCTH MHOS3BIYHOTO BOC-

IPUATHS PEYU HA CIIyX.

MeTOIlI/IKa NMpOBEIACHUS:
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1. I'pynna nenuTcss Ha MUHU-TPYIIbL 10 3-4 denoBeka. B rpynie onpenenstorcs
CITUKED, ONIOHEHTHI, SKCIEPTHI.

Cnukep 3aHMMAaET JUAUPYIOLIYIO MO3UIIMIO, OPraHU3yeT 00CYKICHHE Ha YPOBHE
rpynimsl, Gopmynupyer o0lnee MHEHHE MaJION TPYTIIIHL.

OnnoHeHT BHUMATEIBHO CIIyIIAeT MpejjiaraeéMble MO3ULKUNA BO BPEMsI TUCKYCCHH U
dbopMynupyeT BOIpPOCH! IO MpeaaraeéMoil nHpopMarmm.

Okcnept GopMUPYET OLICHOYHOE CY’KJIEHUE T10 MpeiaraéMoi Mo3Uullui CBOeH Ma-
JIOM TPYIIIBI M CPAaBHUBAET C Mpe/jiaraéMbIMU MO3ULUAMHU IPYTUX TPYIII.

2. Kaxnas rpymnmna o0cyaaeT MO3ULHUI0 N0 MpeiaraeMon ISl JUCKYCCUU TEME B
TE€YEHHUE OTBEICHHOTO BPEMEHH.

3ajavya JaHHOTO 3Tara — CpOpMYJIHPOBATH FPYIIIOBYIO MO3ULIUIO 110 TEME AJI TUC-
KYCCHH.

3. IlpoBenenue neb6aToB. 3aciaylIUBACTCS PAJl CYXKICHUM, MpeIIaracMbIX KaxKI0u
rpynnoil. ITociie kaxa0ro CykJIeHusl ONIOHEHTHI 33J1al0T BOIPOCHI, BBICIYINBA-
I0TCSI OTBETHI AaBTOPOB MpeIjIaraeMbix no3uiuii. B 3aBepienun gedaros hopmyiu-
pyercst o011ee MHEHHE, BhIPaXKatoLIee COBMECTHYIO TTO3ULUIO 110 TEME JIUCKYCCHH.
4. IlogBeneHuss UTOrOB. DKCIIEPTHI MIPEAJIAratOT OLICHOYHBIE CYKICHHS 110 BBICKA-
3aHHBIM TO3UIIMSAM CBOUX TPYII, OCYLIECTBISIOT CPABHUTENbHBIN aHAJIU3 MEpPBO-
Ha4yaJbHOM U OKOHYATEIBbHOM MTO3UIINH, IPEACTABIEHHON CBOEH IPYNIION BO BPEMS
TMCKYCCHH.

5. IlpenonaBaTenb aeT OLUEHOYHOE CYXJICHHE OKOHYATEIbHO CPOPMUPOBAHHOM
MO3UIIUU BO BpeMs 1e0aToB.

Kpurepuu oueHku:

IIOJIHOTA PACKPBITUS TEMBI;

- IPaBWIBHOCTh HCIOJIB30BAaHHUS TIPAMMATHYECKUX U  JEKCUYECKUX
KOHCTPYKLIHHM;

- YMEHHE apryMEHTUPOBATh CBOXO TOUKY 3PCHMU;

- YMEHHE 3a/1aBaTh BOIIPOCHI ONIIOHEHTAM U OIIIIOHUPOBATH;

= YMCHHC JCJIaTh BbIBO/bI.
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11. Ilepeyenb MHGPOPMANMOHHBIX TEXHOJIOTHid, MCIOJb3yeMbIX NPH OCYIIIe-
CTBJICHUHM 00pPa30BaTeJIBLHOIO Mpouecca no AUCHUILINHE, BKIKYas NepeYyeHb
He00X0AUMOr0 NMPOrpaMMHOro odecnevyeHusi 1 UHPOPMALMOHHBIX CIPABOY-
HBIX CHCTeM (IMPH HEOOXOAUMOCTH).

11. 1. KoMmieKkT JIMIEH3MOHHOT0 IPOrPAMMHOI0 00ecreYeHus :

1. Windows, Microsoft Office.

2. AntuBupyc Kaspersky

11.2. CoBpeMeHHbIe npodeccHoHAIbHbIE 0a3bl JAHHBIX U HH()POPMaAIlHOHHBbIE
CIIPaBOYHbIE CHCTEMbI

1. DnexkTponHas sHuMKIoneaus: http://ru.wikipedia.org/wiki/Wiki

2. DAeKTpOHHAS SHIUKIIONEAMS 110 IEJIOBOMY aHTJIHIUCKOMY SI3bIKY: https://www.in-

vestopedia.com/

3. AreHTCTBO (PMHAHCOBO-3KOHOMHYECKHMX HOBOCTEH: http:// www.bloomberg.com

4. Cucrema KoMIUIEKCHOTO  packpeitusi  uHpopmaruu  «CKPUH» -

http://www .skrin.ru/

11.3. CeprudpuunpoBaHHbie NPOrpaMMHbIe U aNNIAPATHbIE CPEACTBA 3alUTHI
uHopManuu

YkazaHHbIC CpcaCTBa HC UCIIOJIB3YIOTCA

12. Onucanne MaTepuaibHO-TeXHHM4YECKOH 0a3bl, HEOOXOAUMOM ISl OCyIIIe-
CTBJICHUS 00Pa30BaTeJIbHOIO NMpolecca o TUCHUILIHHE.

OcBoeHue JUCHUIUIMHBI MPOU3BOIUTCSA HA 0a3e ydyeOHbIX ayIuTOpUN st
IIPOBE/ICHUS] YUEOHBIX 3aHATUN BCEX BUAOB. [l MpoBeAEHUS MPAKTUYECKHUX 3aHs-
TUH HEOOXOJUM KOMIBIOTEP MYJIbTHUMEIUNHBIA C MPHUKIAJAHBIM HPOTPaMMHBIM
oOecrieyeHueM U nepuPepuitHbIMU ycTpoiicTBamMu. Jljisi caMoCTOATENbHON paboThI

HeO6XOI[I/IMBI IMIOMCHICHUS, OCHAIIICHHBIC KOMIIBXOTCPAMH C BBIXOJ0OM B I/IHTepHeT.
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